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TRAVEL & RESORTS

HOLIDAYS TO REBOOT YOUR LIFE
SELF-CARE RETREATS AVAILABLE ALL YEAR ROUND 

WITH AKARYN HOTEL GROUP 
AKARYN Hotel Group is committed to wellness – and is launching 

NEW personalised retreats for 2019 that can be booked on demand, 

each tailored to different areas of mental, physical and emotional 

wellbeing. 

According to stats, Brits still spend less than 15 minutes outside 

every day, and on average nine hours sitting behind a desk - with 

many still fighting to find time to fit wellbeing into their day-to-day 

lives. 

AHG’s solution is to combine guest’s luxury Thai holiday with a good 

dose of soul-nourishing wellness.  And there are no fixed dates – all 

six retreats are available at any time. 

Founder Anchalika Kijkanakorn comments, ‘Most of us lead busy 

lives, rushing through our day to day to meet deadlines, run errands, 

make time for family and friends and squeeze in a workout. We 

wanted to make it easy for guests of AHG to fit wellness into their 

holiday with us.’ 
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TRAVEL & RESORTS

AKARYN Wellness Retreats:

Breath Vitality 
A six-day comprehensive programme designed to guide guests into 

a deep restorative healing process and deal with the root cause of 

their stress including: 

•	 Life coaching & therapy with a professional therapist  

•	 Holistic Thai medicine prescribed tailored to the individuals 

concerns 

•	 Traditional Hatha yoga to bring peace to the body and mind 

•	 Healing therapies and treatments lead by highly skilled spa 

therapists 

Mind-Body Balance 
A three or four-day programme designed to reduce stress and 

anxiety including: 

•	 Guided holistic yoga and meditation practice 

•	 Muscle tension releasing massage therapy lead by in-house 

therapists  

•	 A balanced and bespoke meal plan will be prescribed per 

individual 

Life Enhancement 
These 360 week-long retreats help guests restore a sense of peace 

and train their inner strength, guests can expect: 

•	 Daily private and group therapy and counselling sessions

•	 Guided holistic yoga and meditation practice 

•	 Wellbeing therapies & treatments
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TRAVEL & RESORTS
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Yogic Detox  
A week-long programme exclusively designed with the principles of 

Hatha yoga and Thai holistic medicine in mind, this retreat focuses 

on soothing the body and mind and includes:

•	 Personal consultation to discover guest’s unique body-mind type 

•	 Toxin eliminating yoga techniques including asana and 

pranayama

•	 Guided mindful meditation practice 

•	 A balanced and bespoke vegetarian meal plan will be prescribed 

per individual 

TRAVEL & RESORTS

Pause & Restore  
A three-day programme designed for those who are ready to unplug 

and unwind

•	 Perfect for those new to yoga and meditation 

•	 No previous experience necessary 

•	 Simple and effective yogic practice and breathing to totally 

destress and restore 

•	 Healing therapies and treatments including full body massage 

Bespoke Wellness  
Wellness workshops organised in groups of 15 max include: 

•	 Yoga & meditation practice to fully rebalance and rejuvenate 

•	 Talks on nutrition and wellbeing lead by industry experts 

For more information on AKARYN Hotel Group, please visit  
www.akarynhotelgroup.com, follow@AKARYN_Group on Twitter 
or @akarynhotelgroup on Instagram.
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Day 1:   Fly from the UK to Sydney
Our luxury chauffeur service will pick you 
up from your home and take you to your 
preferred departure airport.

Day 2:   En Route

Day 3:   Arrive in Sydney and transfer to 
5* hotel for 2 nights. 
At the end of a marathon flight, there 
is renewed vitality in the cabin as the 
plane circles the city and gives passengers 
glimpses of the thousands of yachts 
suspended on the dark water and the sails 
of the famous Opera House glistening in 
the distance.

Day 4: Lunch at Sydney Tower
Among the most beautiful cities in the 
world, Sydney belongs to the exclusive club 
of destinations that generate excitement. 
Take in the sights from 250 meters 
above the city at Sydney Tower’s indoor 
observation deck.

Day 5: Transfer to port and embark on 
Silver Muse for 14 night luxury cruise

Day 6:   At sea. 
Days at sea are the perfect opportunity 
to relax, unwind and catch up with what 
you’ve been meaning to do. Why not visit 
the onboard gym or spa?

Day 7:   At sea.
Blue sea days are the perfect balance to 
busy days spent exploring shore side: find a 
peaceful area to catch up on your reading.

Day 8: Pine Island, New Caledonia
Nicknamed “the closest island to paradise” 
Pine Island is surrounded by some of the 
world’s brightest aquamarine blue water 
with tropical fish and coral that can be 
seen through the transparent waters of its 
lagoon.

Day 9: Lifou, New Caledonia
Lifou Island is best known for its vast atoll 
which affords some of the best snorkelling 
in the world. Popular activities on the 
island include scenic walks, relaxing das on 
the beach, swimming and snorkelling.

Day 10: Port Vila, Vanuatu.
Due to its compact size, Port Vila can be 
easily explored in just a single day. Shore 
excursions available at this port include 
a Glass Bottom Boat Adventure and the 
Round Island Safari.

Day 12: Lautoka, Fiji.
Explore Fiji’s diverse natural beauty 
and ancient culture during a scenic and 
memorable visit to the Orchid Farm, 
Viseisei Village and the Vuda Lookout.

Day 13: Sanusavu, Fiji.
Spectacular Savusavu Bay provides the 
perfect environment to create Fiji’s natural 
gems, the J. Hunter pearls, renowned for 
their beautiful hues of soft pastels and 
exceptionally bold tones together with the 
rare “Fiji Gold”.

Day 14: Dravuni, Fiji.
Think island paradise anywhere in the 
world and you will almost certainly conjure 
up images of Dravuni Island. Shallow 
limpid seas surround palm tree fringed 
beaches that encircle the whole island 
which has just 125 residents.

Day 16: Noumea New Caledonia.
Guests can take a helicopter ride over the 
island and view the world’s largest lagoon, 
second largest barrier reef, tropical waters 
and mineral rich hills from the air. This 
breathtakingly scenic flight will also whisk 
over the port for a photo opportunity of 
the ship before landing.

Day 17: At sea.
Pick up duty-free Silversea logo keepsakes 
from one of the onboard boutiques or 
spoil yourself at one of Silversea’s carefully 
curated partner stores.

Day 18: At sea.
Take some time to reflect on all you’ve 
experienced during your luxury voyage and 
relax on the pool deck with your favourite 
drink.

Day 19: Disembark in Sydney, transfer to 
the airport for return flight to the UK

Day 20: Arrive in the UK.
Our luxury chauffeur service will be 
waiting at the airport to take you home.

Silver Muse
15 February 2020 • 18 nights

Cruise Itinerary:
Sydney • Pine Island • Lifou • Port Vila • Lautoka 
Sanusavu • Dravuni • Noumea • Sydney

Return flights from UK including baggage 
(regional departures available)

2 nights pre-cruise stay in a 5* Sydney hotel 14 nights all-inclusive cruise onboard 
ultra-luxury ship Silver Muse

Luxury VIP chauffer transfer from your 
home to the airport return

Transfers throughoutLunch at 
Sydney Tower

✓ Free beverages in-suite and throughout the ship, including     
    champagne, select wines, beers and spirits
✓ Spacious ocean view suites
✓ Inclusive room service
✓ Butler service in every suite
✓ Personalised service – nearly one crew member for every guest
✓ All meals & beverages in-suite and throughout the ship 
     including speciality restaurants
✓ Multiple restaurants with diverse cuisine and open-seating dining
✓ Enrichment lectures
✓ On board gratuities

Cruise Highlights:

Vista Suite Veranda Suite Silver Suite

£6,399pp £7,899pp £11,799pp

Sydney Lifou

Dravuni

0330 094 0449VISIT US ONLINEOR CALL OUR CRUISE 
SPECIALISTS TODAY

Visit one of our 
76 Stores NationwideWWW.BARRHEADTRAVEL.CO.UK/CRUISE

$300 on board 
credit

Ref: S16004



Terms and conditions apply. Offers shown are subject to availability and change. Barrhead Travel and featured supplier booking conditions apply. Prices correct as of 26/04/2019.  Errors and omissions excluded.Full terms & conditions available upon request

Day 1:   Fly from the UK to Sydney
Our luxury chauffeur service will pick you 
up from your home and take you to your 
preferred departure airport.

Day 2:   En Route

Day 3:   Arrive in Sydney and transfer to 
5* hotel for 2 nights. 
At the end of a marathon flight, there 
is renewed vitality in the cabin as the 
plane circles the city and gives passengers 
glimpses of the thousands of yachts 
suspended on the dark water and the sails 
of the famous Opera House glistening in 
the distance.

Day 4: Lunch at Sydney Tower
Among the most beautiful cities in the 
world, Sydney belongs to the exclusive club 
of destinations that generate excitement. 
Take in the sights from 250 meters 
above the city at Sydney Tower’s indoor 
observation deck.

Day 5: Transfer to port and embark on 
Silver Muse for 14 night luxury cruise

Day 6:   At sea. 
Days at sea are the perfect opportunity 
to relax, unwind and catch up with what 
you’ve been meaning to do. Why not visit 
the onboard gym or spa?

Day 7:   At sea.
Blue sea days are the perfect balance to 
busy days spent exploring shore side: find a 
peaceful area to catch up on your reading.

Day 8: Pine Island, New Caledonia
Nicknamed “the closest island to paradise” 
Pine Island is surrounded by some of the 
world’s brightest aquamarine blue water 
with tropical fish and coral that can be 
seen through the transparent waters of its 
lagoon.

Day 9: Lifou, New Caledonia
Lifou Island is best known for its vast atoll 
which affords some of the best snorkelling 
in the world. Popular activities on the 
island include scenic walks, relaxing das on 
the beach, swimming and snorkelling.

Day 10: Port Vila, Vanuatu.
Due to its compact size, Port Vila can be 
easily explored in just a single day. Shore 
excursions available at this port include 
a Glass Bottom Boat Adventure and the 
Round Island Safari.

Day 12: Lautoka, Fiji.
Explore Fiji’s diverse natural beauty 
and ancient culture during a scenic and 
memorable visit to the Orchid Farm, 
Viseisei Village and the Vuda Lookout.

Day 13: Sanusavu, Fiji.
Spectacular Savusavu Bay provides the 
perfect environment to create Fiji’s natural 
gems, the J. Hunter pearls, renowned for 
their beautiful hues of soft pastels and 
exceptionally bold tones together with the 
rare “Fiji Gold”.

Day 14: Dravuni, Fiji.
Think island paradise anywhere in the 
world and you will almost certainly conjure 
up images of Dravuni Island. Shallow 
limpid seas surround palm tree fringed 
beaches that encircle the whole island 
which has just 125 residents.

Day 16: Noumea New Caledonia.
Guests can take a helicopter ride over the 
island and view the world’s largest lagoon, 
second largest barrier reef, tropical waters 
and mineral rich hills from the air. This 
breathtakingly scenic flight will also whisk 
over the port for a photo opportunity of 
the ship before landing.

Day 17: At sea.
Pick up duty-free Silversea logo keepsakes 
from one of the onboard boutiques or 
spoil yourself at one of Silversea’s carefully 
curated partner stores.

Day 18: At sea.
Take some time to reflect on all you’ve 
experienced during your luxury voyage and 
relax on the pool deck with your favourite 
drink.

Day 19: Disembark in Sydney, transfer to 
the airport for return flight to the UK

Day 20: Arrive in the UK.
Our luxury chauffeur service will be 
waiting at the airport to take you home.

Silver Muse
15 February 2020 • 18 nights

Cruise Itinerary:
Sydney • Pine Island • Lifou • Port Vila • Lautoka 
Sanusavu • Dravuni • Noumea • Sydney

Return flights from UK including baggage 
(regional departures available)

2 nights pre-cruise stay in a 5* Sydney hotel 14 nights all-inclusive cruise onboard 
ultra-luxury ship Silver Muse

Luxury VIP chauffer transfer from your 
home to the airport return

Transfers throughoutLunch at 
Sydney Tower

✓ Free beverages in-suite and throughout the ship, including     
    champagne, select wines, beers and spirits
✓ Spacious ocean view suites
✓ Inclusive room service
✓ Butler service in every suite
✓ Personalised service – nearly one crew member for every guest
✓ All meals & beverages in-suite and throughout the ship 
     including speciality restaurants
✓ Multiple restaurants with diverse cuisine and open-seating dining
✓ Enrichment lectures
✓ On board gratuities

Cruise Highlights:

Vista Suite Veranda Suite Silver Suite

£6,399pp £7,899pp £11,799pp

Sydney Lifou

Dravuni

0330 094 0449VISIT US ONLINEOR CALL OUR CRUISE 
SPECIALISTS TODAY

Visit one of our 
76 Stores NationwideWWW.BARRHEADTRAVEL.CO.UK/CRUISE

$300 on board 
credit

Ref: S16004



Terms and conditions apply. Offers shown are subject to availability and change. Brilliant Travel and featured supplier booking conditions apply. Prices correct as of 26/04/2019.  Errors and omissions excluded. Full terms & conditions available upon request.

Silver Shadow 
1 December 2019 • 10 nights

Cruise Itinerary:
Ft Lauderdale • Grand Turk • Gustavia (St Barthelemy)
Philipsburg (St Maarten) • Road Town • San Juan

 Return flights from UK including baggage
2 nights pre-cruise stay in 5* Hotel 
Miami Beach

7 nights all-inclusive cruise on-board 
ultra-luxury ship Silver Shadow

Butler service in every suite Private transfers throughout

Cruise Highlights:

Vista Suite Veranda Suite Mid Ship Veranda

£2,929pp £2,999pp £3,299pp

0333 121 8247JUST GET IN TOUCH AND LET ME 
DESIGN YOUR NEXT TRIP FOR YOU. FRANCESCA.BARONE@BRILLIANTTRAVEL.CO.UK PART OF

Gratuities always included

Ref: SI3934

Sensational Silversea’s nine ship 
fleet ranges from 50 to 304 suites 
traversing the globe taking you on 
adventures and memory making 
trips to over 900 destinations. 
You will have superior suite 
accommodation, mouth-watering 
dining and immersive travel 
experiences. Personally I have been 
in the industry for in excess of 30 
years, know the business inside out 
and am respected in this specialist 
field by both my long standing 
loyal clientele and suppliers alike. 
My company ethos is that of 
superlative customer service. No 
question is too small or challenge 
too large. Further discounts may 
apply to the guideline prices 
shown herein based upon if you 
are a past guest and/or any deal 
adjustments. Prices strictly subject 
to change/availability and based 
upon double occupancy.

Day 1      Fly from the UK to Miami 
 Transfer to a 5* hotel for 2 nights

            
Day 2      Time at leisure
 Take a stroll down Miami beach; people watch 
 while sipping a latte at an outdoor café; or shop 
 in the chic boutiques during your 2 night pre-
 cruise stay in Miami.
      
Day 3     Transfer to Fort Lauderdale Port 
 Embark on Silver Shadow for 7 nights
      
Day 4      At sea
 Whether you to the gym, visit the spa, catch up 
 on your reading or simply top up your tan, these 
 blue sea days are the perfect balance to busy days 
 spent exploring shore side.
        
Day 5      Grand Turk, Turk & Caicos Islands
 On shore, the tiny, quiet island is home to 
 white-sand beaches, the National Museum, and 
 a small population of wild horses and donkeys, 
 which leisurely meander past the white-walled 
 courtyards, pretty churches, and bougainvillea-
 covered colonial inns on their daily commute 
 into town.

Day 6      At sea
 Days at sea are the perfect opportunity to relax, unwind 
 and catch up with what you’ve been meaning to do. 

Day 7      Gustavia, (St Barthelemy)
 *Suggested Excursion* Panoramic St Barts - Enjoy a 
 panoramic ride around this tiny island and discover the 
 many hidden beauties for which St. Barts has become 
 famous.

Day 8      Philipsburg, (St Maarten)
 Take a stroll by the shallow water in one of the St. 
 Maarten’s world famous white sand beaches, often called 
 the “French Riviera of the Caribbean.” Stop for a bite to 
 eat along a ½-mile-long boardwalk with restaurants; 
 or visit Wathey Square (pronounced watty) in the heart of 
 the village. Directly across from the square are the town 
 hall and the courthouse, in a striking white building 
 with cupola. The structure was built in 1793 and has served 
 as the commander’s home, a fire station, a jail, and a post 
 office.

Day 9      Road Town, British Virgin Islands
 Stroll down Main Street and along the waterfront, 
 checking out the traditional West Indian buildings painted 
 in pastel colours and with corrugated-tin roofs, bright 
 shutters, and delicate fretwork trim. Or just choose a seat 
 on one of the benches in Sir Olva Georges Square, on 
 Waterfront Drive, and watch the people come and go from 
 the ferry dock and customs office across the street.

Day 10    Disembark in San Juan 
 Transfer to the airport for your return flight to the UK
 Explore San Juan at your leisure before departing for the 
 airport and your return flight to the UK.

Day 11    Arrive home in the UK

✓ Free beverages in-suite and throughout the ship, 
    including champagne, select wines, beers and spirits
✓ Spacious ocean view suites
✓ Inclusive room service
✓ Butler service in every suite
✓ Personalised service – nearly one crew member for 
    every guest
✓ All meals & beverages in-suite and throughout the 
    ship including speciality restaurants
✓ Multiple restaurants with diverse cuisine and open-
    seating dining
✓ Enrichment lectures
✓ On-board gratuities

BrilliantTravel
Your Personal Travel Specialist
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 airport and your return flight to the UK.

Day 11    Arrive home in the UK

✓ Free beverages in-suite and throughout the ship, 
    including champagne, select wines, beers and spirits
✓ Spacious ocean view suites
✓ Inclusive room service
✓ Butler service in every suite
✓ Personalised service – nearly one crew member for 
    every guest
✓ All meals & beverages in-suite and throughout the 
    ship including speciality restaurants
✓ Multiple restaurants with diverse cuisine and open-
    seating dining
✓ Enrichment lectures
✓ On-board gratuities

BrilliantTravel
Your Personal Travel Specialist



COLLECTION OF EXCEPTIONAL 
HOLIDAY VILLAS FOR LARGE GROUPS 

AND SPECIAL OCCASIONS 
W E  O F F E R  M O R E  T H A N  J U S T  A  V I L L A

Passepartout Homes is a boutique vacation rental 
agency which pairs luxury-minded travelers with 
owners of unique properties around the world. We 
understand what will make your group holiday or 
special event unforgettable, and we use our network 
to unlock the holiday homes of your dreams.

Our thorough referral and 
vetting system uses true, human 
discernment to pair high-
end travellers with owners 
of unforgettable properties.

Paola, our Founder, has 
dedicated years to nurturing 
personal connections to create 
an elite, global network of 
luxury villas. Ours is a service you can trust.

We are in the business of creating harmony. 
We individually craft your experience by 
bringing together your vision, impeccable 
properties and exceptional destinations. 

Personalized Concierge Services  
Paola’s authentic connections with 
homeowners allow her to provide her members 
with personalized stays and flexible service.

We create “memory moments” for our guests. Our 
repertoire of luxury experiences weave together 

the spirit of our homes, the unique characteristics 
of their settings, and your own personal needs.

Handpicked Villas  
When selecting our properties, we handpick exquisite, 
authentic villas that comfortably welcome large 

groups. Our owners manage 
their properties to five-star 
hotel standards to create 
spectacular experiences for 
your travels or special event.

It’s no surprise that many of our 
villas have hosted politicians, 
media magnates and chief 
executives, all attracted to 
our homes’ combination of 

intimacy, seclusion and grand entertaining spaces.

Our guests enjoy exclusive access to a local concierge 
with an intimate knowledge of the surrounding area. 
When you stay at our villas, you will always know 
where to go, what to do and who to meet for the most 
authentic stay. Our owners, their networks, and local 
partners unlock the magic behind every location.

Let us find you the perfect villa  
If you are seeking the perfect holiday property or 
special occasion venue and have not found it yet, let 
us help. We promise – we are as picky as you are.

“We know each of our 
clients by name, and are 

dedicated to learning their 
idea of holiday perfection”

www.passepartout-homes.com   +44 20 8144 9120  info@passepartout-homes.com



www.passepartout-homes.com   +44 20 8144 9120

EXCEPTIONAL HOLIDAY VILLAS FOR  
LARGE GROUPS AND SPECIAL OCCASIONS 

W E  O F F E R  M O R E  T H A N  J U S T  A  V I L L A
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THE LUXURIOUS 
MIRAGGIO THERMAL 

SPA RESORT
Located on the volcanic coastline of Halkidiki, the luxury Miraggio 

Thermal Spa Resort offers a ‘water journey’ in their world-class 

Myrthia Spa, combining both Thalassotherapy using water directly 

in from the Aegean Sea, and Hydrotherapy, tapping into the warm 

waters of the underground, natural Kanistro Thermal Spring. 

Thalassotherapy and Thermal pool circuits, how does it work?

Guests begin on a water resistance walking path in a hydro jet 

Thalasso pool. Hydro jets and the sea water’s natural elements 

including; zinc, potassium, calcium sulphates, sodium, and 

magnesium, work simultaneously to stimulate the body’s 

detoxification process.

What are the benefits?

As a natural alternative therapy, Thermal and Thalassotherapy work 

to cure and subsided some of our body’s everyday ailments. This 

combination treats conditions such as psoriasis, joint and muscular 

pain, arthritis, eczema, and stress whilst increasing your metabolism 

and circulation, which reduces cellulite and improves muscle tone.

Miraggio Thermal Spa Experience

The thermal waters of Miraggio’s spa are extraordinary, running 

across two floors and offering a large thalassotherapy pool fed in 

directly from the sea. There are four separate thermal pools with 

unique thermal waters of the region and a thermal well-life suite 

with steam baths, a Finnish sauna, tepidarium, herbal sauna, cold 

plunge walking path & two experience showers. 

TRAVEL & RESORTS
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About Miraggio Thermal Spa Resort:

The world’s first and largest Thermae Resort, 

Miraggio Thermal Spa Resort is unique to all other 

spas of its kind. Located in the very heart of the 

resort, their Myrthia Thermal Spring Spa boasts 

direct access to a rare combination of both local 

thermal source water and seawater. Indulge in 

a one-stop alternative therapy which uses the 

natural healing properties of the sea and Greece’s 

natural hot spring to assist in weight loss, increase 

metabolism, improve skin conditions and relieve 

aches and pains, whilst heightening one’s overall 

sense of wellbeing.

Located directly on the seaside, perched on the 

south-west coast of Kassandra, Halkidiki, Miraggio 

Thermal Spa Resort effortlessly combines the 

clear blue skies, golden sands and the welcoming 

waters of the Mediterranean, with a destination 

that sets a new standard in healthy travel.   

Rates start from £429 for a Junior Sea View 
room on a bed and breakfast basis, based on 
sharing. Book online at: www.miraggio.gr/

TRAVEL & RESORTS



The privately-owned Excelsior Hotel Ernst in Cologne opened its doors 156 
years ago. Ever since, it has blossomed as a much sought-after attraction within 
the industry. Located right in the city center of Cologne, it is situated opposite the 
UNESCO world heritage site of the imposing Cologne Cathedral, the most visited 
monument in Germany. With 195 employees looking after 137 rooms and suites, 
highest service standards are guaranteed.

The hotel offers twelve individual meeting rooms, taku the Michelin star 
restaurant with modern East Asian cuisine as well as the innovative French 
Hanse Stube restaurant and last but not least, the much-regarded Afternoon Tea, 
exclusively inspired by star pastry chef Pierre Hermé, thus unmatched in Germany.

With a tradition of imposing names on their guest lists like German Emperor William I and, in postwar times, famous 
artists like Andy Warhol, the Excelsior Hotel Ernst nowadays continues to accommodate illustrious international guests 
from the worlds of art, culture and politics, as well as business and leisure travelers.

With its mix of tradition and charm and its manifold special highlights, the Excelsior Hotel Ernst provides just the right 
ambiance for a luxurious stay in the heart of Cologne, where every guest can feel at home. 

www.excelsiorhotelernst.com 

For reservations please call +49 221-270 1 or e-mail reservation@excelsior-hotel-ernst.de  
Excelsior Hotel Ernst, Trankgasse 1-5, 50667 Cologne

TREATS AND TRADITION

Newly designed Suite
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UNIQUE LUXURY LIVING ON THE FRENCH RIVIERA 

PARC DU CAP: 
YOUR VERY OWN LIVE-IN MEMBERS’ CLUB IN CAP D’ANTIBES 

Owning property in the heart of the French Riviera has never been 

so attractive with one of the chicest collections of residences in 

Antibes: Parc du Cap. Created by luxury property developer, Caudwell 

Collection (co-founded by British businessman and entrepreneur 

John Caudwell), the 88 apartments in the exclusive yachting 

community of Cap d’Antibes feel more like a live-in members’ club 

than second home thanks to the world-class facilities, modern finish 

and outstanding round-the-clock concierge service. 

Unlike any other developments in the area, Parc du Cap is one of 

the most luxurious property sites just a short stroll away from local 

beaches, famed hotel resort Eden Roc and Europe’s largest yacht 

marina Port Vauban. Set within beautiful landscaped gardens 

surrounding an outdoor swimming pool, the real estate comprises 

of 8 one-bed apartments, 66 two-bed apartments, 4 three-bed 

apartments (already sold out) and 10 four-bedroom penthouses with 

private rooftop pools and spectacular terraces with panoramic views. 

Developed with Caudwell Collection’s world-class designers, 

extraordinary excellence and passion for creating inspiring living 

spaces, Parc du Cap redefines the standard of luxury holiday homes. 

All of the elegant apartments have private terraces, some with sea 

and mountain views, while the interiors are of understated elegance 

– from top-of-the-range kitchens to marble tiled bathrooms. The 

development offers outstanding amenities including a spa on site 

with outdoor and indoor swimming pools, Jacuzzi, Hammam, ice 

room, private treatment rooms and fully equipped gymnasium – 

plus a resident’s tennis court within the grounds.

One of the key benefits of owning a Parc du Cap property is the 

lock-up-and-leave aspect. Unlike a villa or regular apartment, Parc 

du Cap is privately gated and comes with 24-hour security, secure 

underground car parking and concierge service – on hand 24/7 

to assist with any request. By entering the fold and buying a Parc 

du Cap apartment or penthouse means rubbing shoulders with 

like-minded individuals, be they business owners, entrepreneurs or 

wealthy families.  

Cap d’Antibes is a springboard for several of the finest Provençal 

towns and social events in the Cote d’Azur, including Monaco (Grand 

Prix), Cannes (Film Festival), Saint Tropez (beaches and boats), Nice 

(markets) and Cap Ferrat (celebrity glamour). As France is well-

known for its cuisine and Michelin star restaurants, yachting scene, 

high end shopping, stunning climate and travel ease from the UK, 

the reasons to join the Riviera property club are endless.  

With a third of the apartments already in ownership or under offer, 

this incomparable development is a rare opportunity to invest in 

exclusive real estate in the French Riviera. Properties start from 

€590,000 for a one-bed apartment, €850,000 for a two-bed and 

€4,500,000 for a four-bed penthouse.

For more information please visit www.caudwellcollection.com

TRAVEL & RESORTS
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Adria Holidays | Adria Home Ltd.
Kanižarica 41 | SI-8340 Črnomelj | Slovenia
info@adria-holidays.net | +386 7 35 69 300 | www.adria-holidays.net

#adriaholidays

Glamping Olimia Adria Village is located next door to the largest water park in 
Slovenia, Aqualuna. A brand new glamping resort with luxury safari tents, announced 

as BEST GLAMPING 2017 and awarded as Slovenia Green Destination. Learn more 
about offers by visiting our website.

Adria Holidays is a luxury camping and glamping brand with a wide selection of holiday 
accommodations. Take inspiration for your next getaway to explore new destinations.

Adria Home Ltd.
Kanižarica 41 | SI-8340 Črnomelj | Slovenia
info@adria-mobilehome.com | +386 7 35 69 300 | www.adria-mobilehome.com 

#AdriaGlamping

Adria is a pioneer in the development of glamping villages with high value added 
accommodation, offering distinctive and unique holiday experiences to customers. 

Working together with glamping operators, camps and resorts we offer unique full 
service, from standardized and custom accommodation units to after sales warranty 

and service.

MOBILE HOMES

MODULAR HOMES

MOBILE TENTS

TRAVEL & RESORTS
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The story of Timothy Oulton started back in 1976 with an antiques 

shop near Manchester, owned by Tim’s father, Major Philip Oulton. 

After graduating from Ampleforth College in Yorkshire, a boarding 

school run by Benedictine monks, Tim went to work for his dad, and 

about 3 months in he was hooked on antiques, falling in love with 

traditional craftsmanship and enduring design. It was an obsession 

that would lead him to create his own line of furniture, lighting and 

accessories, inspired by the past yet relevant for today. 

Since opening its first gallery in 2008 in L.A., the company now has 

over 40 galleries worldwide from New York to Sydney, New Delhi, 

Hong Kong and London. Last year saw the opening of its global 

flagship at Bluebird on the King’s Road.

Sharing the ground floor with the iconic Bluebird Café, the 7,200 

square foot gallery is a distillation of everything Timothy Oulton 

stands for – heritage, creativity, innovation, and hosting…all under 

one roof. Collections are showcased in a portfolio of different 

‘worlds’ including the glamorous Age of Elegance, urban slick Metro, 

eclectic Beat Generation, laid-back Loft Living, and tranquil Coastal 

Drift. And if you’re not sure where to start, the gallery offers a 3D 

Room Planning service, so you can visualise your favourite pieces 

in your own home, all under the expert guidance of the gallery’s 

experienced ambassadors.

Going by the mantra “Be Relevant or Be Dead” Timothy Oulton 

exudes the perfect balance of tradition and modernity in its 

creative collections, blending a passion for time-honoured 

handcraftsmanship with a fearless quest for innovation.  

Rooted in the ethos of hosting, the brand’s interiors and construction 

leg, Timothy Oulton Studio, has delivered hospitality projects 

across the world including the recently opened 1880 members’ 

club in Singapore, and Timothy Oulton’s first restaurant, Gough’s on 

Gough in Hong Kong. Everything is designed around giving people 

a great hosted experience, as Tim explains, “Our aim is to create an 

experience which deeply touches people. The stores, the furniture, 

our hospitality projects, everything is a vehicle for delivering a visceral 

experience.”

Discover the storied world of 

Timothy Oulton at our flagship 

in Chelsea or at any of our 40 

galleries worldwide.

Timothy Oulton Bluebird,  
350 King’s Road, Chelsea, 
London, SW3 5UU 
Telephone 0203 150 2024 
timothyoulton.com 

“BE RELEVANT OR BE DEAD”
LUXURY INTERIORS
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York’s palatial hotel, The Grand, captures the elegance of the 

Edwardian era in a modern world.  Dating back to 1906, the property 

was built as a palace of business by the wealthy North Eastern 

Railway company. Propelling the nation into the golden age of travel, 

NER maintained its headquarters here for 100 years. With Edwardian 

glory and style since restored, The Grand was reborn as York’s only 

five-star hotel in 2010 and has seen the recent addition of 100 new 

rooms, doubling the capacity for accommodation, as part of a £15 

million refurbishment.

Look forward to a great night’s sleep at The Grand, a luxurious 

cocoon located within the old city walls. Sumptuous, spacious 

suites, with individual authentic quirks, or newly-added 

contemporary bedrooms, with marble bathrooms and views of York 

Minster, are complete with elegant furnishings and king-sized beds 

with Egyptian linens. 

Throughout the hotel, amidst the splendour of intricate Huddleston 

stonework, Belgian marble, grand corridors and lofty arches, 

discover spaces designed to enhance the discerning guest’s stay. 

Experience seamless check-in in the new and stylish Arrivals 

Lounge, sip cocktails in the classically-designed 1906 bar or hold 

an impromptu meeting with complimentary food & beverage in the 

beautifully-appointed White Rose Lounge.  

Retreat to the spa, located in the former vaults that stowed NER’s 

gold bullion and offering a range of treatments. Here also find a gym, 

pool, Jacuzzi, sauna and steam-room for guests to use at leisure.

Dine at Hudsons, The Grand’s 3 AA Rosette restaurant which 

overlooks an illuminated York Minster in the evenings. Provenance 

takes centre-stage in the nine and five-course tasting menus 

with wine flight that reflect Hudsons’ ethos, to offer a sublime 

combination of nature and excellence. Hudsons works in partnership 

with a third-generation local forager who carefully sources 

sustainable ingredients from surrounding Yorkshire. For breakfast 

and a more casual dining experience, head to The Rise restaurant, 

with a delectable menu of classic dishes for lunch and dinner. 

New for 2019 is the state-of-the-art Cookery School at The Grand, 

where Head Chef Tutor Andrew Dixon will lead demos, classes 

and themed evenings for families, friends, partners and corporate 

delegates.

Step out of The Grand and into the majestic city of York, a treasure 

trove of delights with independent boutiques, little galleries, artisan 

cafés and the York Designer Outlet. Capture your experience at insta-

worthy spots such as Ouse Bridge, Station Rise, the Shambles and 

of course at York Minster. Or head further out and go walking under 

the big skies of the Yorkshire Moors, returning later to your palace of 

sleep and beauty.

To book your stay or for more 
information, visit 
www.thegrandyork.co.uk or 
call 01904 380038.

A NEW GOLDEN AGE AT 

THE GRAND 
YORK

HOSPITALITY
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HOSPITALITY

Opening its doors to the city in 2006 Eight 

Club London now operates two venues in 

London’s central business district. Eight 

Bank is situated in the heart of the old 

financial square mile, located in Change 

Alley on the historic site of Jonathan’s Coffee 

House, which operated between 1680 and 

1778 and was the principle meeting place of 

the City’s stockbrokers during this time.

Eight Moorgate was launched 2 years 

later less than a mile away from its sister 

and occupies the top 3 floors presenting 

wonderful panoramic views over the 

spectacular city skyline. The goal of the 

club is simple, to create a professional yet 

relaxing atmosphere with a range of tailored 

services for the members, focusing on 

service, the highest quality food and drinks 

all delivered within a beautifully defined 

interior. 

There are many facilities within the club, 

members can use any of the 12 meeting 

rooms, private screening room, library, 

members lounges or restaurant, for a more 

private dining experience there are also 

private dining rooms and a beautiful event 

space that can cater for over 150 guests. 

Eight Bank also has three Championship 

pool tables for those suitable inclined.

During the day, both clubs have a distinctly 

business feel, professional yet relaxed, 

as the sun goes down music goes up, the 

atmosphere changes to reflect the need 

for the members to let their hair down 

and enjoy the relaxed atmosphere in the 

members lounge. 

Weather permitting, members and their 

guests can take advantage of the 3 terraces 

at Eight Moorgate, all with views over the 

city. 

The terraces are a relaxing haven in which 

to forget the hustle and bustle of the city 

below, with heaters and a fire pit, the colder 

winters nights are not out of bounds!

Membership covers both venues and with 

both clubs open from 7am for breakfast and 

closing well after midnight you will find Eight 

the perfect city escape.

Getting to the clubs couldn’t be easier with 

Eight Bank located next to Bank tube and 

Eight Moorgate accessed by either Liverpool 

Street or Moorgate stations.

Eight Bank, 1 Change Alley, London EC3V 

3ND, Eight Moorgate, 1 Dysart Street, 

London EC2A 2BX.

www.eightclub.co.uk

EIGHT CLUB LONDON 



Eight Members Club, an exclusive and discreet
haven in the heart of the city. 

Eight offers two venues with lounge bars, intimate private rooms and roof terraces with spectacular panoramic 
views of the city skyline. Available for conferences, private dining, parties for up to 500 guests and weddings. 

City’s exclusive luxury escape.

www.eightclub.co.uk
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LODORE FALLS HOTEL & SPA 
SHOWCASES CONTEMPORARY DESIGN 

FOLLOWING £10M REDEVELOPMENT

Luxury Lake District Hotel Now Boasts New State-Of-The-
Art Destination Spa & Luxury Spa Suites.

Nestled in the heart of the Lake District’s beautiful Borrowdale valley, 

Lodore Falls Hotel & Spa is excited to share the luxury design details 

of its multi-million-pound redevelopment, including a new state-of-

the-art spa and 18 new Spa Suites. The 87-bedroom hotel received 

a full ground-floor refurbishment in 2017 and in April 2018 opened a 

pan-Asian restaurant, Mizu.

The new Falls Spa has been designed with guests’ comfort and 

relaxation in mind, featuring Scandi-inspired décor, bespoke 

designer furniture, luxury bathrooms and cosy seating areas. 

The purpose, style and mood of the spa according to each 

room’s function have been carefully considered. Furnishings and 

light fixtures by Tom Dixon and Moooi help blend streamlined 

Scandinavian style and British countryside sophistication.  

The overall ambience of the spa’s Champagne Bar is a moody, 

Scandinavian revival, reflected through its elegant light fixtures 

exclusively designed by George Cawardine for Anglepoise, Chen 

Bikovski for Compagnie and Terence Woodgate. The upholstery is 

all bespoke leather and fabric sourced from Skai, Warwick, Osborne 

and Little and Casamance. Soft furnishings have been meticulously 

chosen to entice spa goers to truly relax into their depths, leaving 

behind the stresses and strains of everyday life.

Guests are welcomed into the spa reception by stylish upholstered 

furniture, designed by Tom Dixon and Graham and Green, boasting  

custom-made velvets, tweeds and dobby weaves, showcasing the 

best of elegant British design. Guests feel the harnessing power of 

nature as the earthy hues of the spa bring the outside in. The Khaki/

Aqua/Chartreuse colour pallete is intended to compliment the 

environment whilst remaining fresh and contemporary. 

HOSPITALITY
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HOSPITALITY

The spa’s Relaxation Room bridges the gap 

between interior and exterior through its floor 

to ceiling windows that fill the room with 

natural light and offer guests breath-taking 

panoramic views over the stunning fells, forest 

and lake. This room is designed to be more 

soothing and restful, with Anthracite panelling, 

Faux Shagreen ceiling and grey carpet, lifted by 

gleaming copper wall lights and plush loungers. 

The Relaxation Room loungers are bespoke 

for the spa, upholstered in Osborne and Little 

Velvet, complete with a custom-made cushion 

in reversible fabric from Zinc Textiles

The treatment rooms complete the 

Scandinavian revival and Nordic retreat feel. 

Taking great inspiration from the beautiful 

surrounding nature and the hotel’s gorgeous 

grounds, the outdoors seamlessly blend with 

the spa interior. The Falls Spa is a natural 

haven where water inspires the fluidity of the 

spa design and treatments; from the soothing 

rhythm of the Lodore Falls waterfall, to the 

reflective tranquillity of Derwentwater. The 

walls and floor have a modern, functional 

take on lime washed wooden planks and 

Faux Shagreen ceiling to associate with the 

Relaxation Room. The treatment rooms feature 

ambient lights designed by renowned designer 

Moooi, with adjustable settings to tailor the 

mood of the room with the treatment being 

offered. 

After a dip in the infinity-edge vitality pool 

guests can make their way to their luxurious 

room, choosing from 18 brand new spa suites, 

allowing guests to maximise their time at The 

Falls Spa. Guests booking into the new Spa 

Suites enjoy complimentary access to The Falls 

Spa, while all other hotel guests can visit the 

spa for £25 for a four-hour experience. Most 

suites boast spacious balconies and panoramic 

views of the lake or surrounding forests. All 

suites are Scandi-inspired in their aesthetic and 

are fitted with modern, high quality amenities 

meaning that guests can settle down in a 

comfortable chair while reading a book or 

watching the large flat screen TV. When it comes 

to bed time, guests can look forward to a restful 

night’s sleep between crisp white sheets on 

luxurious Sealy beds. 
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Room schemes are paired back, with textured wallpaper, 

whitewashed oak and teak cladding, while pops of colour in fabrics, 

carpets and abstract prints sourced from King & McGaw bring the 

rooms to life. Several of the bespoke upholstered sofas are fun 

redesigns of chaise lounge sofas, paired with cushions from Romo, 

Osborne and Little and Rubelli. 

This historic property is filled with understated yet luxurious touches 

such as muted tones of leather, tweed and rich velvets and a strong 

focus on modern design and high quality finish. Designed through a 

contemporary lens, these new design details blend seamlessly with 

the property’s traditional elements and offer guests an unforgettable 

stay in a luxurious and stylish hotel. 

Stays at Lodore Falls Hotel & Spa start from £190 on a bed & 
breakfast basis based on two people sharing a standard room. 
The new Spa Suites start from £460 a night on a bed & breakfast 
basis based on two people sharing. For hotel reservations and 
more information please visit www.lakedistrictspa.co.uk email 
reservations@lakedistricthotels.net or call 0800 840 1246. For 
spa reservations please contact 017687 87704.
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Meet Karl Emanuelsson of Trakk Luxury Interiors, a property 

developer and luxury interior designer on a quest to make his clients 

feel joyous, energised and immensely proud of their spaces. He is 

passionate about light and the effect it has on our wellbeing.  It’s 

scientifically proven that we all need a daily dose of strong sunshine 

to stay healthy but long working hours, every day stress and the 

inclement British weather is causing serious health problems such as 

depression, sleep difficulties vitamin D deficiency and other medical 

issues 

He searched for a proven sunlight therapy system to help his clients 

and found only one technology which provides all the health 

benefits of the sun in a 100% safe way as well as a healthy glow and 

even suntan.  

1: With Real Sunlight capable of being implemented into many 

different areas where have you had the most interest from? Has it 

come more from the leisure industry or have you seen more of an 

interest from the health and wellness sector?

The beauty of Real sunlight is that it appeals to anyone who enjoys 

sunbathing-. It is perfect in a spa setting as it’s so relaxing, but interest 

has also come from Harley Street clinics and health retreats.  The 

Beach Sun Retreat in Kent is a luxurious and highly unique holiday 

let where guests can relax, sunbathe and sip cocktails in 30 degree 

sunlight all year round.   

THE BEAUTY OF 
REAL SUNLIGHT 

2: A lot of people, when they think of sunbathing, they think of a 

lovely beach with white sands, a cocktail in hand and a place where 

they can sit back and relax in the sun. How hard is it for you to 

create a space that not only replicates the natural sunlight but also 

replicates that sense of relaxation and enjoyment?

The environment plays a key role in overall relaxation and its key to 

get you to think that you are actually in a different space so we have 

developed several concepts such as our St Tropez style beach club 

design featuring white washed wood decking, ultra HD printed beach 

backdrops, sounds of the sea and even real sand underfoot!   

3: Have you seen much demand coming from the luxury market?  

Such as high net worth individuals looking to add the product to 

their home gym or pool or luxury hotel groups looking to implement 

it into their Spa areas.

Due to specialist nature of the product it’s naturally a high-end luxury 

product and one of the best spa treatments if you are focussing on 

wellbeing and health.  Some of our partners have seen double digit 

growth in their spa’s profit margins since installation. We have also 

delighted clients who are searching for the next outstandingly unique 

feature they can add to their homes. It doesn’t get much better than 

having your own sun all year round. It’s not only fun and enjoyable but 

also gives you much more energy, better sleep, a healthy glow and a 

happier life!

www.trakkinteriors.com, www.realsunlight.co.uk,  
www.beachsunretreat.com

SPA & WELLNESS



Find out more at www.realsunlight.co.uk
Real Sunlight, The Business Terrace, Maidstone House, Maidstone, Kent ME15 6JQ

Email: karl@realsunlight.co.uk  |  Tel: 07830 182 380

Remember the wonderfully warming, deeply relaxing and invigorating 
feeling of sunbathing from your last holiday! 

Experience it now in your own pool, gym, hot tub or relaxation room. 
Completely safe and health giving sunbathing all year round - Our new sunlight 

technology even gives you a healthy GLOW.  

300+ Amazing Installations across Europe and Canada

Rudding Park 5* Hotel and Spa in Harrogate, UK
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PIANOS

STEINWAY & SONS UNVEILS 

SPIRIO
The evolution of the piano continues with STEINWAY & SONS’ 

introduction of SPIRIO | r ; the world’s finest high-resolution player 

piano system capable of live performance capture and playback. 

A revolutionary blend of artistry, craftsmanship and technology, 

SPIRIO | r  provides artists with powerful new tools of expression, 

enabling them to access, share and experience performances 

in high-resolution – enriching connection and intimacy with the 

beloved STEINWAY instrument.

In 2015, STEINWAY launched SPIRIO, a high-resolution player piano 

and masterpiece of engineering that, via an iPad, permits listeners 

to access a vast library of music, virtually indistinguishable from 

live performance, including music and video of STEINWAY ARTISTS, 

as well as STEINWAY IMMORTALS including Duke Ellington, Glenn 

Gould, Arthur Rubinstein, and Art Tatum. Each month, the content 

library available on the SPIRIO app expands, automatically updated 

from the Cloud.

“STEINWAY’S culture of innovation has truly reached its pinnacle 

through SPIRIO |r, which provides artists with the capabilities to 

perform, record, and perfect their performances in a groundbreaking 

new way.”

SPIRIO | r  is the world’s finest high-resolution player piano capable of live performance capture and playback.
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Now, in 2019, STEINWAY unveils the latest evolution of the SPIRIO 

innovation, the SPIRIO | r. In addition to providing access to the ever-

expanding SPIRIO library, pianists can now record, edit, playback, 

search and save their performances in STEINWAY’S proprietary 

high-resolution format –. STEINWAY SPIRIO | r records and delivers 

the most accurate reproduction of a live performance ever achieved 

on a STEINWAY.

“STEINWAY’S culture of innovation has truly reached its pinnacle 

through SPIRIO | r, which provides artists with the capabilities to 

perform, record, and perfect their performances in a groundbreaking 

new way,” states STEINWAY & SONS President & CEO, Ron Losby. 

“Never before have artists been able to capture the nuance and 

soul of their playing so precisely on a STEINWAY. As the maker of the 

world’s finest piano, we are proud to introduce this new evolution of 

our beloved instrument, and look forward to the opportunities this 

technology will bring to professional and amateur pianists alike.”

Available in a STEINWAY Model D, STEINWAY’S flagship 

8’ 11” (274 cm) Concert Grand, or Model B 6’ 11” (211 

cm), SPIRIO | r is designed to give artists and engineers 

intuitive controls in multiple file formats including 

SPIRIO high-resolution, MIDI and MP3 high quality 

sampled audio. Native to the SPIRIO app, the SPIRIO 

editor provides the world’s only advanced iPad-based 

high-resolution editing capabilities to SPIRIO files, 

preserving all of the music, allowing users to edit every 

nuance of their SPIRIO recordings.

The artisans at STEINWAY seamlessly install SPIRIO | 

r technology at the time of manufacture, ensuring no 

alteration in the musical performance nor compromise 

in the instrument’s beauty. SPIRIO | r integrates into 

multiple musical environments through various forms 

of connectivity, and the flexibility of remote firmware 

updates enables users to easily add future features as 

they are released.

For further details and video demonstrations on the 
SPIRIO | r, visit steinway.com/spirio-r.
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An interior space can be totally transformed with the majesty of a 

piano. It is not just an instrument, it’s an invitation. 

Pianos conjure up images of culture and connection; they are a 

portal into the unique power of music to inspire and unite. Evoking 

age-old stories of musical legends, momentous historical shifts in 

sound and storytelling. And now, they are works of art.

Some people have a rare charisma; they walk into a room and 

everything changes. Radiating a compelling magnetism that’s 

impossible to ignore. Our pianos are the interior embodiment of 

this instant allure.

Let us introduce you to some showstoppers from our collection. 

THE MAJESTY OF A PIANO

PIANOS
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Perhaps you’ll be inspired by our magnificently restored 

chinoiserie Steinway, exquisitely hand painted with bird and 

flower motifs, its mouldings and flutes adorned with gold leaf. Or 

maybe you’ll be drawn to the fun and vibrancy of our embroidered 

Jungle piano, inspired by the art of Henri Rousseau. So alive with 

colour and texture that you can’t help but reach out and stroke its 

intricately hand knitted fabric. Or you might find yourself under the 

spell of the Midas touch when you encounter our luxurious gold 

grand piano, its divinely rich and reflective surface bouncing light 

in a mesmerising way, illuminating the room.

Our extensive experience of working on high-end interior projects 

across the globe, places us in a league of our own. Whether we’re 

creating luxurious pianos for super yachts or bespoke instruments 

for world class musicians, our team of artists and technicians hand 

craft every detail to unparalleled levels of excellence. 

We can personalise not just the look and finish of any piano, but 

we encourage clients to get creative with their personalisation. 

Whether it’s a gift for a beloved spouse emblazoned with their 

name, or perhaps a meaningful date or the lyrics to your favourite 

song; we elevate an exquisite instrument into something that’s 

entirely yours. 

The Piano Shop Bath, creating masterpieces of design. 

To find out more contact +44 1225 427961 or explore our 
design piano section at www.thepianoshopbath.co.uk

PIANOS
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A destination to connect with luxury property specialists, 
investors and owners

Preparation is well underway for this key fixture in the real estate 

calendar: exclusive invitations to the world’s most sought-after 

property specialists, lawyers, interior design studios, financial 

experts and more; champagne receptions and VIP guest tickets; a 

bespoke portal showcasing elegant properties around the globe.

The message is clear: political precariousness, economic volatility 

– none of this is holding back buyers from purchasing their dream 

home.

THE LUXURY 
PROPERTY SHOW

Kensington is one of London’s most exclusive districts, 

synonymous with luxury living for centuries. And now, 

it’s gearing up for the return of one of the year’s most 

prestigious events in just a few months’ time: The Luxury 

Property Show. The only exhibition of its kind in Europe, it 

is a unique opportunity for discerning property buyers and 

investors to meet specialists from the most sought-after 

areas of the globe under one roof. 

In times of such uncertainty, the face-to-face, personal connections 

with experts from The Luxury Property Show are more important 

than ever. The show’s attendees have one question on their lips, and 

it’s not ‘can I?’ – ‘can I buy abroad?’, ‘can I safely transfer my money?’ 

– but ‘how do I?’

An unparalleled range of exhibitors and properties

The assembled range of experts is there to help provide considered 

solutions to all and any hurdles. It’s rare to find so many of the 

world’s top names, from so many sectors, under one roof. Property 

buyers and investors know how difficult it can be to connect with 

key businesses who can help them, and can necessitate numerous 

conference calls, flights and meetings. At The Luxury Property Show, 

these same people are gathered together in one place, ready and 

waiting to assist.

Exhibitors range from property firms, currency exchange specialists 

and wealth management companies to lawyers, interior design 

studios, concierge companies IFAs and more.

A full end-to-end service

And, under the new ownership of the Smart Group, The Luxury 

Property Show is scaling new heights in visitor experience. As 

Director of Growth, Jana Korpova, says, ‘We understand the 

importance of the entire ‘lifestyle package’ – not just buying a 

property, but the legal advice, the interior design, the expertise to 

protect large capital transfers. Networking champagne receptions, 

VIP ticket giveaways, a greater range of exhibitors and a wide range 

of unique, expert content from in-country writers and specialists will 

all help to give our attendees an experience they won’t get at any 

other show.’

As for the properties, the offer ranges from sleek, beachfront villas in 

Dubai to Manhattan penthouses and elegant French châteaux. 

If you’re looking for your perfect property abroad – either as a 

permanent residence, second home or investment – you don’t want 

to miss this event! 

Visit www.theluxurypropertyshow.com/artofluxury  
to get your free tickets.  

EVENTS



OLYMPIA LONDON  
Thursday 31st October to  
Friday 1st November

•	 View luxury properties from all over the world

•	 Attend seminars or lifestyle workshops to gain insight 
into buying or owning luxury property overseas

•	 Indulge in fine foods, wine tastings and enjoy a glass 
of champagne with every ticket!

•	 Practice playing golf on world-class golf courses and 
explore prestigious homes with the virtual reality 
experiences

•	 Meet with architects to discuss designing your own 
home 

Get your VIP ticket today by visiting www.theluxurypropertyshow.com/artofluxury 

The Luxury Property Show – where everyone is a VIP

FIND YOUR DREAM LUXURY PROPERTY
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BRITISH POLO DAY UNITES THE 
GREAT AND THE GOOD OF THE UAE 

FOR THE 10TH ANNIVERSARY YEAR

In this, its 10th anniversary year, British Polo Day was delighted to 

return to Dubai, the place where it was founded in 2009 with the aim 

of creating an invitation-only global platform to build relationships 

with some of the world’s most dynamic cultural and lifestyle leaders, 

through unforgettable experiences hosted in iconic destinations. 

Dubai marked the 72nd global British Polo Day event.

On the field, four teams played beautiful exhibition polo competed 

for the La Pegasus Plate and the VistaJet Cup. The now highly-

anticipated camel polo also garnered much attention with the 

Cavalry and Guards continuing their friendly annual rivalry. Over 

250 top British and international players have played at British Polo 

Day since its inception, with well-known names from across the 

polo world such as number one female player Nina Clarkin and her 

husband JP Clarkin, Captain of the New Zealand polo team; and 

Mohammed Al Habtoor, Captain of Habtoor.  

As the seconds were counted down by official British Polo Day 

timekeeper Jaeger-LeCoultre the Royal Salute British Exiles took on 

La Pegasus Gulf Team in an even match that saw the British Exiles 

excel with 6 goals to Gulf’s 4. The excitement of the day continued 

with Habtoor taking on VistaJet Oxbridge which was also a very 

close-run thing but saw Habtoor lift the plate with a game that 

ended 8-7.

A Celebration of British Luxury Brands in the UAE against a backdrop of world class polo  
hosted by Mohammed Habtoor and supported by La Pegasus Polo
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The Royal Salute Most Valuable Player was Mohammed Habtoor, and 

the Jaeger-LeCoultre Best Playing Pony was Bochinche.  

Co-founder Tom Hudson said, “In this Year of Tolerance in the UAE, we 

are delighted to once again bring together so many people from all 

around the World. Over the last decade, we are proud of what British 

Polo Day has become and are humbled by the continuous support of 

players, patrons and partners.”

Ian Moore, Chief Commercial Officer at VistaJet, added: “Our 

customers expect the most extraordinary experiences at the highest 

standards. Their passions become our passions and supporting 

them is a cornerstone of the VistaJet brand. In partnering on such 

opportunities with British Polo Day, we are able to continue to deliver 

second-to-none events to our community.”

British Polo Day was delighted to welcome back former England 

Polo Captain and Royal Salute World Polo Ambassador, Malcolm 

Borwick, to play at his lucky thirteenth British Polo Day event, 

captaining the Royal Salute British Exiles team and thrilling the 

guests with his expert horsemanship and charm. 

To celebrate the occasion off the field, guests were treated to drams 

of Royal Salute 21-Year-Old, toasting to the brand’s longstanding 

support of polo and the lifestyle it accompanies. Dating back more 

than a decade, Royal Salute’s involvement in polo continues to 

thrive today, featuring a truly global programme of events spanning 

four continents and an exquisite collection of polo-inspired ‘Sport 

of Kings’.
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THE ELITE EVENTS 
The Elite Events - London focuses on delivering a 1st class world of 

experiences all at one place, whilst also offering a lifestyle showcase 

of related products, services across different lifestyle sectors. The 

event traditionally takes place at a private airport setting to allow for 

guests from our database to both fly directly into the event with their 

own personal aircraft, or alternatively drive in.

The event accommodates 6 events at one location as a combined 
luxury lifestyle showcase;

Jet-set Lifestyle,  The Marine Showcase, Exclusively Luxury Brand 

Show,  Exclusively Supercar Showcase, E.J. Churchill Shooting & 

Country Show and new for 2019, The British Golf Show.

EVENTS
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The British Golf Show is a new co-located event with the Elite Events-

London. It will have an emphasis on Golf Technology and Travel, 

showcasing the very best products and services from the leading golf 

suppliers, whilst also offering the opportunity for all visitors to hit the 

clubs on our driving range and simulators. 

Once at the event, visitors are able to indulge in a variety of over 

30 unique event experiences.  Ranging from; supercar runway test 

drives, helicopter pleasure flights, complimentary beauty treatments, 

indoor and outdoor driving range and many more!  

2019 is set to be the biggest event yet with over 150 exhibitors and 

more event experiences then ever!

Exclusive offer for ‘The Art of Luxury’ readers. Attend the event 
for free using promo code EL930861 online when you checkout 
with your event ticket! Applies for you and one guest.



www.theeliteevents.com

London’s only jet-set lifestyle event

17TH - 18TH MAY 2019
WYCOMBE AIR PARK 
BUCKINGHAMSHIRE

Shooting and Country 
Show

Explore a combined world of lifestyle brands and experiences
150 Lifestyle brands . 30 Unique experiences . 1 Exclusive location
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THE HILL CLIMB: 
THE MIDLANDS’ MOST STYLISH 

MOTORSPORT EVENT

On the 13th and 14th July 2019, Chateau Impney will once again 

transform its picturesque grounds into the Midlands most stylish 

motorsport event for the fifth edition of the Chateau Impney Hill 

Climb. The Hill Climb is a prestigious, lifestyle event that centres 

itself around motorsport and enjoying the little luxuries that life 

has to offer. Set in the grounds of the iconic Louis XIII-style Grade II* 

listed Chateau, the Hill Climb began back in the 1950’s when local 

car clubs organised an annual sprint through the estate, now in 

2019 the event is ‘easily the most picturesque of the country’s sprint 

and hill climb’s’ that has gone from strength to strength.

This year will see over 200 pre-1967 cars roaring up the technically 

challenging course, watch as these exquisite vehicles battle to break 

records and become the King of the Hill. Joining the 1960’s Formula 

1 motors, World Rally Championship models are some of the 

world’s rarest cars - including a Lotus 19, Bugatti Type 35, Leyland-

Thomas No.1, and Lola T70 MkII.  Off the track, you will get up close 

and personal to these beautiful machines as you wander around 

the Competitors Paddock which houses over £500million worth of 

classic cars and the Michelin Supercar Paddock which welcomes 

some of the world’s most high octane ‘super’ and ‘hyper’ cars. 

EVENTS



47The Art of LuxuryIssue 38 2019

We will also be marking Bentley’s Centenary and Minis 60th 

anniversary in style with displays and demonstrations from these 

iconic cars alongside world record breaking attempts and death-

defying stunts to make it a weekend you won’t forget.

Join the party: Our VIP packages offer the best views of all the 

action while you enjoy a relaxed, summer garden party atmosphere 

and superb hospitality. Enjoy a glass of bubbles, as the famous 

Lancaster Bomber graces the skies with another tremendous air 

display and experience our delightful afternoon tea set within the 

chateau and its beautiful ornamental gardens to a backdrop of 

world-class motorsport. 

Don’t miss this year’s event which is once again guaranteed to thrill 

by exceeding all expectations.

www.chateauimpneyhillclimb.com

EVENTS
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LONDON CONCOURS 2019

The capital’s leading automotive garden party – the London 

Concours – returns to the idyllic lawns of the Honourable Artillery 

Company from 5-6 June, displaying around 100 motoring greats in 10 

distinct classes and features. But while the automotive artworks are 

the focal point, London Concours is the ultimate luxury destination, 

featuring champagne by Veuve Clicquot, food by Mark Hix and a 

number of pop-up boutiques from some of the world’s finest artisans.

Before delving into the content, it’s worth spending a bit of 

time focusing on the venue. The Honourable Artillery Company 

Headquarters is located right in the heart of the City of London; a 

stone’s throw from Bank, Monument and Barbican – not that you’d 

know it. As soon as you step through the historic gates, the five-acre 

oasis of green within presents itself; a haven from the hustle and 

bustle of the streets, and a space known informally as the world’s 

second most valuable cricket pitch.

Only on these two days of the year – 5-6 June – is the HAC 

transformed into an automotive paradise, gathering a collection of 

privately owned cars, the likes of which has never been seen before 

in the City. 

Guests can explore ‘The Icons’; a collection of vehicles that came 

to represent their generation; think ‘90s and it’ll be the McLaren F1 

or think ‘60s and it’ll be the Aston Martin DB5. Whether it’s through 

ripping up the rulebook, finding fame on the silver screen or being 

the poster car for a whole generation of buyers, each car in this class 

has established itself as a verified automotive icon. 

Or dwell on ‘The Innovators’, bringing together cars that blazed a trail 

with new technology both on the race track and on the road.  

Expect to see the first ground effect Formula One cars and 

innovators like the Bugatti EB110; the first road car to use carbon 

fibre monocoque. 

Also featuring at the London Concours will be a display of ‘The 

Outlaws’; classic modified cars that are part of a recent global 

phenomenon spearheaded by the likes of Rod Emory, and the 

‘Lost Marques’. These cars are an homage to some of the greatest 

automotive manufacturers lost to time; Alvis, Panhard, Frazer-Nash, 

Bizzarrini and more.

A number of special motoring features will also be taking place at 

London Concours, including a colourful display of Lamborghini 

Miuras. Fifty years on from its starring role in the opening scene of 

The Italian Job, London Concours will celebrate the Miura with a 

collection of eight variants, each in a different, lurid shade. There’s 

no better way to pay homage to the car many consider to be 

the world’s first ‘supercar’. Last year’s London Concours winner, 

the ferocious ‘Beast of Turin’, will be pride of place on a rotating 

turntable, courtesy of Spin-it. 

As well as the automotive displays, visitors will be able to browse 

a number of other luxury attractions, including the world-class 

watches of Montres Breguet, fine displays of art and a number of 

top-end food and drink offerings. The on-site 300 cover restaurant 

this year is in collaboration with Mark Hix, known as HIX – London 

Concours, bringing the event’s ‘automotive garden party’ 

atmosphere to life more than ever. 

The London Concours 2019 takes place from 5-6 June. Tickets are 
available to buy now from: www.londonconcours.co.uk/tickets

EVENTS



On 5th – 6th June, the gardens of the Honourable Artillery Company,
in the heart of the City, will host a selection of the rarest and fastest
cars from 1912 to the present day, each an icon of its era.

A unique automotive garden party with the perfect combination  
of concours cars from the UK’s leading private collectors, luxury  
retailers, fine watches, art, gourmet food and champagne; 
an occasion of pure indulgence.

T I C K E T S  A T  L O N D O N C O N C O U R S . C O . U K

Hospitality and general enquiries 020 3142 8542
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FERRARI MONZA SP1 AND SP2: 
THE FIRST IN A NEW CONCEPT OF 

LIMITED SERIES ‘ICONA’ CARS

Models inspired by the Sports cars that made history

The Ferrari Monza SP1 and SP2 are the forerunners in a new concept, 

known as ‘Icona’ (Icon), that taps into a leitmotif of the most 

evocative cars in the company’s history to create a new segment of 

special limited series cars for clients and collectors. The intention 

is to use a modern aesthetic to reinterpret a timeless style, with 

technologically advanced components and the highest performance 

possible through continuous innovation.

The Ferrari Monza SP1 and SP2 are inspired by barchettas of the 

1950s which were driven to victory in international motor sport not 

just by official works team drivers from the Scuderia, but also by a 

legion of gentlemen drivers who, in those years, frequently found 

themselves wheel to wheel with legendary professional drivers of 

the era.

The first ever Ferrari to be referred to as a barchetta was the open-

top version of the 1948 166 MM. The name was coined by Giovanni 

Agnelli who, upon seeing the car for the first time at the Turin Motor 

Show that year, commented that it was less like a car and more like a 

barchetta, referring to the Italian for a small speed boat. The Touring-

bodied 166 MM barchetta wrote Ferrari’s name firmly in the history 

books, winning first the Mille Miglia and then the grueling 24 Hours 

of Le Mans in 1949. This model was followed by other extraordinarily 

successful Ferrari Sports cars, such as the 750 Monza and 860 Monza 

which were inspiration for the name of the new models.

Barchettas were similar to spiders in form (two seaters), but had no 

roof or weather equipment. Instead of a full windscreen, they were 

equipped with just a small screen (single or wrap-around) and a 

removable tonneau cover over the passenger side. The Monza SP1 

and SP2 are similar in concept, although the main difference is that 

they can be ordered either as a single-seater or as a two-seater.

The result is a car that seems sculpted by the wind. It is the purity of 

the styling elements that impresses – an aesthetic that is futuristic 

but, at the same time, a respectful yet un-nostalgic homage to the 

past.

Enzo Ferrari used to say that “If there is such a thing as a soul, engines 

have one”. This model’s soul is, as is true of all Ferraris, in its engine. 

The Ferrari Monza SP1 and SP2 are equipped with the most powerful 

naturally-aspirated V12 ever produced by Ferrari. Thanks to specific 

areas of development, the power of the 812 Superfast’s 6.5 litre has 

been increased by 10 cv to 810 cv at 8500 rpm with a slight increase 

in torque to 719 Nm at 7000 rpm.

AUTOMOTIVE
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Just like on racing cars, extensive use of carbon-fibre has been made 

throughout the construction of the Monza SP1 and SP2 to make 

them light and responsive and to enhance their sporty, aggressive 

visual appeal.

As these are completely en plein air sports cars with no windscreen, 

one of the biggest challenges was to create an aerodynamic 

solution that would ensure the driver enjoys the performance of 

the cars without being affected by issues caused by the barchetta 

configuration. The result was the patented “Virtual Wind Shield” 

which is integrated into the fairing ahead of the instrument panel 

and the steering wheel, providing exceptional driving comfort.

AUTOMOTIVE
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BREATH-TAKING 
PERFORMANCE AND PRESENCE

Automobili Lamborghini presents the new Lamborghini Huracán 

EVO Spyder at Geneva Motor Show: the open-top car joins its coupé 

counterpart launched earlier this year, as the second model in the 

V10 Huracán EVO line-up.

The Spyder adopts the next-generation vehicle dynamic control and 

aerodynamics developed for the coupé, with the 5.2 liter naturally-

aspirated Lamborghini V10 engine uprated for a higher power 

output and incorporating Titanium intake valves.

The Huracán EVO Spyder outputs 640 hp (470 kW) at 8,000 rpm with 

600 Nm of torque delivered at 6,500 rpm. With a dry weight of 1,542 

kg the car reaches a weight-to-power ratio of 2.41 kg/hp, accelerates 

from 0-100 km/h in 3.1 seconds and from 0-200 km/h in 9.3 seconds. 

Braking from 100 km/h to 0 is achieved in just 32.2 m, with a top 

speed of 325 km/h.

“The Huracán EVO Spyder incorporates all the performance, next-
generation vehicle control and aerodynamic features of the EVO 
coupé, with its own unique personality and a driving excitement that 
only an open-top car can offer,” says Stefano Domenicali, Chairman 
and Chief Executive Officer of Automobili Lamborghini. “The Spyder 
continues the Huracán EVO’s evolutionary charge: extremely easy to 
drive while excelling as a highly responsive, fun super sports car.

 Particularly with the roof open, the emotive sound of the naturally 
aspirated engine and the refined, lightweight exhaust system take 
the sensory experience to a new level. The Huracán EVO Spyder’s 
design, performance and exhilarating open-air drive experience is 
literally breath-taking.”

Next generation vehicle dynamics

The Huracán EVO Spyder combines the option of open-air driving 

with the prowess of the Huracán EVO’s evolutionary technologies. 

Rear-wheel steering and a four-wheel torque vectoring system are 

controlled centrally by Lamborghini Dinamica Veicolo Integrata 

(LDVI): the Central Processing Unit integrating and controlling every 

aspect of the car’s set-up and dynamic behavior, anticipating the 

next move and needs of the driver and interpreting this through a 

‘feed forward logic’.

Processing data in real time, the LDVI system monitors and analyses 

external conditions through its active suspension and all-wheel 

drive. It also recognizes the driver’s intentions through steering 

wheel, braking, acceleration, the gear and driving mode selected. 

Precise inputs are given to the vehicle dynamic system, creating a 

super-agile and responsive car with unparalleled level of control: the 

car doesn’t just react, but predicts the best driving set-up for the next 

moment.



AUTOMOTIVE
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Lamborghini Piattaforma Inerziale (LPI) version 2.0, launched 

on the EVO coupé, is a comprehensive set of accelerators 

and gyroscope sensors located in the car’s center of gravity, 

monitoring real-time lateral, longitudinal and vertical 

accelerations, as well as roll, pitch and yaw rate. The magneto 

rheological suspension, also upgraded to version 2.0, 

instantaneously adapts the damping following inputs from 

the LPI. 

The new advanced traction control system together with 

enhanced all-wheel drive and torque vectoring, allows 

traction to be directed to a single wheel as required. Modified 

Lamborghini Dynamic Steering (LDS), provides higher 

responsiveness in corners while requiring the lowest steering 

angles. Coupled with rear-wheel steering, agility is ensured 

at low speed with maximum stability in high-speed cornering 

and under severe braking.

Driving the Huracán EVO Spyder is as refined or exciting as the 

occupants desire. The preferred driving mode is selected via 

the ANIMA system, with STRADA especially calibrated via the 

LDVI system for road-driving comfort. In SPORT it adopts a fun 

and exciting persona, with the ability to drift. In CORSA the 

Huracán EVO Spyder demonstrates its Performante heritage:  

race-track ready and exhilarating, for the most extreme 

driving environments.

Open-air aerodynamics and design – inside and out

The aerodynamic superiority of the Huracán EVO is 

continued with the Spyder. With roof either up or down, 

the aerodynamic competency of the EVO Spyder, with 

more than five times the downforce and efficiency of the 

original Huracán Spyder, sustains not only the most dynamic 

handling and performance but the comfort of the occupants. 

Cabin airflow is minimised and the occupants assured a quiet 

cockpit environment.



55The Art of LuxuryIssue 38 2019

MENS

MENS
Fashion   l   Watches & Timepieces   l   Grooming & Skincare   l   Accessories
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WEARABLE WEALTH
INTRODUCING THE GOLD COLLECTION 

FROM ANGELO GALASSO

Luxury Italian designer, Angelo Galasso, proudly presents his most 

opulent capsule to date – the GOLD Collection! 

Designed to capture the appetite of today’s gentleman – those 

who are fast becoming obsessed with vanity and beautiful objects 

of desire, the GOLD Collection is for the gent who craves to 

possess prestigious items and show them off proudly. 

“Women’s fashion has held the limelight for such a long time, 

it’s only natural that menswear should be on the rise, especially 

considering the cultural shift in attitude. We’ve noticed that men, 

especially Londoner’s, are taking a more serious approach to their 

appearance and focusing on details, such as accessories and 

grooming.” -  Angelo Galasso. 

Staying true to his eponymous style, with the GOLD Collection 

Galasso has created immeasurable elegance where fine detailing 

and embellishment takes centre stage. Sourcing the finest 

and most exquisite materials is a must for all items and all 

components that go into the final creation, each one showcasing 

distinctive characteristics of an entirely handmade offering. 
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Custom printed silk shirts are presented with either 24 carat 

gold or 1000 silver filigrana buttons, as are the coveted 

jeans within the collection that also feature solid gold or 

silver finishing’s. Matching belts are available too, with 

standout buckles in a choice of either precious metal.

A truly outstanding work of art that deserves to be flaunted 

can be found in the Diamond and Gold Shoes. A classic 

slip on design, synonymous with the label, these luxurious 

black suede and crocodile shoes are embellished with not 

one, but two diamond encrusted AG logo’s set within 24 

carat white gold. A true investment piece that is guaranteed 

to make you stand out from the crowd.

The magnum opus of the collection however, has to be the 

magnificent 24 Carat Gold Thread Blazer. Made to order, 

this ethereal piece features 24 carat gold threads woven in 

a custom AG pattern and finished with plated gold jewel 

buttons to make a one-of-a-kind, highly collectible item. 

The GOLD Collection is available in-store now at 
ANGELO GALASSO, 8-10 Hans Rd, London, SW3 1RX.  
Immeasurable Elegance - www.angelogalasso.com
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MADE TO MEASURE

They say “A well-tailored suit is to women what lingerie is to men.” Well, it’s actually 

a lot more than that. A suit that fits perfectly gives you confidence, comfort and 

nonchalance. It is one part of a man’s wardrobe that should be fitted by an expert. 

As we get older the items we choose to wear mean more; if you’re a professional 

and have to wear a suit to work on a daily basis you understand the rules of formal 

dressing and learn to adapt. It also means that if you are spending the majority of 

your working life wearing one style of clothing it needs to look good and fit well! 

Julian Blades, Founder and Director of the indie, designer retailer, Jules B, explains 

why a made to measure suit can give you the edge over competitors when it comes 

to mastering professional dressing at work.

‘In a corporate environment, a well-tailored suit and immaculate presentation can 

give you that extra level of confidence and edge over your competitors. A suit should 

be regarded as one of the most important tools of your trade. Remember, you never 

get a second chance to make a good first impression!’

Finding a suit that compliments your body shape and overall look is easier said 

than done, which is why we’ve enlisted the experts. Bethany Hamer, Online Fashion 

Editor at Jules B, says that, 

‘You should always stick to a few key fabrics and colours. As a general rule, your 

suit should be good for three seasons. This means it should be composed of a 

lightweight fabric that you won’t overheat in, but one that’s sturdy enough to keep 

you comfortable on slightly chillier days. Worsted wool and super 120s wool are both 

great choices for a lightweight, versatile and luxurious suit.’

When choosing a colour, it is advisable to go for a classic hue such as navy blue or 

grey. These ensure a timeless look and you can also wear them as separates for less 

formal days in the office. 
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You can choose from a range of finishing touches such as linings, 

buttons and stitching. These details can really elevate your suit and 

show your true personality and style. Take care when choosing them, 

but equally, don’t worry if you’re not sure exactly what you want. Your 

tailor will be able to advise and make recommendations. Then all it 

takes is a defining pocket square and a small, celebratory boutonniere 

to finish.

Speak to an experienced tailor at Jules B today and book your 
visit, or browse the range www.julesb.co.uk/menswear-c1/mens-
blazers-and-suit-jackets-c97

You should always keep your body type in mind when buying a suit and 

prioritise this over the latest trends. A well-tailored suit will accentuate 

your best features and draw attention away from others. It is no myth 

that darker colours are slimming and vertical pinstripes give the illusion 

of length. The grey Angelico blazer on the right is incredibly versatile 

and will work with black suit trousers or cream chinos for a casual 

daytime look. The blue Loro Piana silk woven suit on the left is not a 

traditional pinstripe but the gradient pattern has visible lines which help 

to create the same effect. If you’re of a muscular build, you’ll want to 

avoid cropped cuts and padded shoulders altogether. If you’re shorter, 

opt for slim trousers with a minimal break, or, if you’re very tall and slim, 

avoid anything too fitted.

The Big Day:

Dressing for your wedding day need not be too daunting if you follow 

the rules of dressing above. Never underestimate the power of a good 

tailor and trust them as you would your best friend. Listen to their 

advice and let them create a truly unique garment that is individual to 

your style and shape. Naturally, you will want to look your best, and 

this is an event that justifies spending more than you usually would on 

a well-tailored suit. In terms of fabrics, look to silk and wool blends - 

understated luxury is what you should aim for here. Traditional dressers 

agree that darker tones are well suited for the occasion. The navy suit 

below is made from 100% Italian wool: simple and sophisticated.
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BUTTER SOFT SUEDE
Butter soft blouson suede jackets are offered up this Summer at 

BOSS, imagined in a mild mannered tonal palette they champion 

no-noise details – classic flap pockets and discreet zips or simple 

stamped buttons – these tactile jackets are a masterclass in the art of 

dressing subtly whilst still making a statement.

FASHION
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ENGINEERED HERE 
TO TAKE YOU ANYWHERE

NOBIS SPRING ’19 CAMPAIGN  

TORONTO, ON - Coinciding with the launch of the Spring’19 

collection, Nobis, the Toronto-based technical outerwear brand 

presents its latest campaign reinforcing the labels modern aesthetic 

and functional foundation.   

Partnering with renowned Canadian photographer Dan Lim, 

the campaign features the latest collection of men’s/women’s 

transitional outerwear, and continues to celebrate individuality, 

and uncompromising personal style. This seasons feature pushes 

the narrative around the urban adventurer and firmly positions 

the brand as an outerwear specialist. One with a repertoire that is 

engineered to take you anywhere.  

Nobis Spring 2019 collection imbues classic silhouettes with 

refreshed design and fabrication techniques. From lightweight 

cotton/nylons to polished luster of bonded 3L membrane and 

coated taffeta, the collection blends the modern-day essentials your 

wardrobe needs in a style and fabrication your lifestyle expects. Look 

for fit-and-flare trenches, cocoon macs, bubble-back windbreakers 

and streamlined car coats that thrive in the season, accented by a 

palette of warm neutrals, inky blues and dusty greys.

The collection also includes an assortment of accessories including 

jersey ballcaps, cotton/nylon sunhats, and crosshatch bucket hats.

For additional information about nobis, visit www.nobis.com 



FASHION



FASHION
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ABOUT NOBIS
In 2007 “Nobis”- Latin for “us” was launched. Nobis is a 

globally renowned Canadian premium outerwear and 

accessory brand that embraces the conviction that trends 

may come and go but style, function and quality will remain 

forever timeless. Collections are designed for the ever 

changing global winters, unpredictable seasonal conditions 

and the growing need for fashionable and functional 

outerwear. Under InnoVision Holdings Corporation, Nobis 

continues to test new boundaries in the fashion outerwear 

and accessories markets at a rapidly growing rate. In 

2010, nobis was selected as one of the three finalists of 

the Markham Board of Trade Global Business Excellence 

Award. Nobis is currently available in over 35 countries, in 

North America, Europe and Asia including US, UK, Germany, 

Sweden, Norway, Finland, Denmark, Czech Republic, Austria, 

Japan, Korea, and of course, our home Canada.
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BREITLING CELEBRATES 
A POWERFUL PARTNERSHIP WITH 

THE PREMIER NORTON EDITION

The Breitling Premier Norton Edition is a potent representation of 

a partnership between two iconic brands that share intriguingly 

similar timelines and powerful legacies. The watch expresses the 

style and performance expect-ed from a maker of refined Swiss 

watches and a motorcycle brand renowned for its exclusive British 

engineering.

The Breitling Premier B01 Chronograph 42 Norton  Edition 

celebrates the partnership between the pres-tige watch brand 

Breitling and British motorcycle company Norton, known 

worldwide for its high-per-formance motorcycles. The watch is part 

of Breitling’s Premier collection, a family of elegant watches defined 

by their fashionable flair. The new Norton Edition is a distinctive 

interpretation of the Premier that makes a bold urban chic style 

statement. Willy Breitling was famously quoted as saying: “When a 

man puts on his Breitling, there is the unmistakable stamp of impecca-

ble taste.” A Norton motorcycle is a similar sign of its owner’s 

personal flair.

Breitling CEO Georges Kern says that his brand has striking 

parallels with Norton Motorcycles: “Breitling and Norton are both 

innovative and entrepreneurial and have powerful legacies. This new 

watch honors the great partnership between these two aspirational 

brands.” He smiles and adds, “I think that anyone who puts one on 

might suddenly imagine ‘Born to be Wild’ playing somewhere in the 

background.”

Stuart Garner, CEO of Norton, agrees: “Breitling’s new Premier 

Norton Edition incorporates DNA elements from both brands, offering 

wristwatch and motorcycle fans the opportunity to express their 

individuality, and perfectly embodies the nature of our brands.”

A Watch That Reflects Two Great Brands

Breitling and Norton Motorcycles share a strong her-itage. Both 

were founded in the nineteenth century by visionaries who gave 

their names to their companies and, to a large extent, defined their 

industries. When James Lansdowne Norton set up his company – a 

manufacturer of “fittings and parts for the two-wheel trade” – in 

1898 and produced his first motorcycles in 1902, Léon Breitling had 

already been making watches in the Swiss Jura Mountains for more 

than a decade. And both brands have also been featured in James 

Bond films – 007 wore a Breitling Top Time in 1965’s Thunderball 

and a Norton Dominator SS had a support-ing role in Spectre (2015).

The Breitling Premier B01 Chronograph 42 Norton Edition reflects 

the cultures and values of these two great brands. Its 42-millimeter 

stainless-steel case, water-resistant to 10 bar (100 meters) is 

distinctive: a “Norton” logo is engraved on a plate on the left side of 

the case, and the transparent caseback features a printed Norton 

motorcycle and logo. 

WATCHES & TIMEPIECES



WATCHES & TIMEPIECES
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The elegant black dial with golden numerals and hour and minute 

hands offers an intriguing contrast to the brown vintage raw-

leather strap that will appeal both to watch enthusiasts and serious 

motorcyclists. The model is also available with a stylish stainless-

steel bracelet. The silver subdials – a chronograph min-ute counter 

at 3 o’clock and a small seconds sub-dial at 9  o’clock – against 

the black dial indicate the  Breitling Manufacture Caliber 01 at the 

heart of this watch, which delivers an impressive power reserve of 

approximately 70 hours.

The COSC-certified chronometer features a black ta-chymeter 

scale on a white inner bezel around the dial, with “TACHYMETER” 

inscribed in red. The hour and min-ute hands are coated with 

Super-LumiNova®, which makes them highly legible on any route a 

biker might choose, from a city street to a remote back road.  

The Premier B01 Chronograph 42 Norton Edition is just the 

beginning of a special partnership between two extraordinary 

brands. Some new surprises will be an-nounced throughout the 

year. 

Breitling Premier: Style, Purpose, and Action

In the 1940s, Breitling introduced the first Premier watches, its first 

collection of truly elegant timepiec-es, which were defined by their 

fashionable flair. The new Breitling Premier collection, launched in 

2018, combines purpose with style, delivering quality, per-formance, 

and timeless design that are worthy of  Breitling’s proud legacy.

The original Breitling Premier watches made powerful fashion 

statements and were perfect accompaniments to the remarkable 

changes taking place all over the world in the 1940s. The models in 

the new collection extend and renew that legacy – they reflect the 

heri-tage and the historic design codes of a great brand, but they 

also express an urban flair and a passion for excellence. They reflect 

a proud history, yet will never go out of style. Further, their elegance, 

performance, and quality are everything you would expect from  

Breitling, which now, more than ever, is an authentic brand for 

individuals of style, purpose, and action.

BREITLING.COM

WATCHES & TIMEPIECES

The Ultimate Accessory for Your Premier B01 Chrono-
graph Norton Edition: The Norton Commando 961 Café 
Racer MKII Breitling Limited Edition Motorcycle

When you slip on your Premier Norton Edition watch, you 

will be wearing a timepiece that reflects a part-nership 

between two great brands. And you might find yourself 

longing for a powerful, stylishly iconic motor-cycle worthy 

of the watch. Our friends at Norton have created the perfect 

solution. 

The Commando 961 Café Racer MKII Breitling Limited 

Edition recalls the classic appearance and style of the 

great old style café racers but offers modern state-of-

the-art components and engineering. Its 961 cc engine 

was developed in-house by Norton and delivers the 

performance you would ex-pect from one of the world’s 

great motorcycle brands.

 This special Breitling Limited Edition is being created in 

a series limited to 77 motorcycles. It is distinguished by a 

vintage Breitling “B” engraved on the clutch box, Breitling-

designed speedometer and tachometer di-als, and a 

black-on-black vintage “B” stitched into the saddle. This 

incredible statement-making motorcycle is available for 

purchase through Norton’s distribution network. 



WATCHES & TIMEPIECES
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Research has suggested that men find the colour red attractive. But 

is red always a good look? Not when it is a sign of irritated skin as a 

result of Shaving.

In a world full of hype another product claiming to offer “The Perfect 

Shave” can surely be ignored. Right? Well Wrong.

The founders of Urban Jack hated the morning ritual of shaving so 

much that they decided there must be a better way - a way that did 

not involve growing a beard or slathering on cream post shave in 

an attempt to hide the irritating redness they had just scraped and 

pulled their way to.

As a result of nearly two years development a new formulation was 

born. The result is a fusion between a gel and an oil - taking the best 

attributes of both - which is clear so you can shave more precisely & 

cut sharp lines. 

This award-winning Shaving Serum is 96% natural, creates 

outrageously good razor glide and can help fight free radicals. 

Importantly it also helps reduce the appearance / redness of shaving 

rash, calming the skin. 

In a recent study of 62 men aged 18 – 65, an impressive 93% 

said it left their skin feeling softer, smoother & moisturised, 91% 

said it helped reduce skin irritation and redness, and 90% would 

recommend to others. That’s a glowing endorsement. It’s time to 

fall in love with shaving and stop seeing red. For further information, 

and to purchase, visit www.urbanjack.com. Free UK delivery.

www.urbanjack.com

DOES THE COLOUR RED REALLY HOLD 
THE SECRET TO ATTRACTION?

GROOMING & SKINCARE



Award Winning Shave Serum 
Our survey* said:  
93% left my skin feeling softer, smoother and moisturised  
89% left my skin looking and feeling smooth  
91% reduced skin irritation and redness  
90% would recommend to others

Discover something genuinely different & take the 
Barber Shop experience home 

Available online at www.urbanjack.com
London stockist: J B Tatam, 14 Piccadilly Arcade, London  

*Survey of 62 men aged 18 to 65 years
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EVERYDAY ESSENTIALS FOR THE 

MODERN MAN
Invest in quality. There is a simplicity to this statement and yet, it is at 

the core of luxury leather brand Maxwell-Scott. Here, skilled artisans 

handcraft everyday accessories from the finest full grain, vegetable-

tanned Italian leather - built to last years of everyday use. In fact, this 

quality is reflected in the 25 year warranty that accompanies each 

Maxwell-Scott briefcase and accessory.

The Paolo 3-sectioned briefcase is a true essential for the smart 

professional. The first piece that CEO and founder William Scott 

Forshaw designed, this classic men’s briefcase has been refined to 

completely suit the modern gentleman throughout his career. 

With this, it is vital to protect your tech on the daily commute. The 

Verzino 15” leather laptop case has a sleek modern design and will 

protect your laptop from any scratches or scrapes. A similar essential 

for the daily commute is the Vallata oyster travel card holder. 

Simply slipped into your suit jacket pocket it guarantees ease whilst 

travelling.

Smart accessories also guarantee a cohesive refined aesthetic. The 

Gianni belt, for example, is available in Maxwell-Scott’s signature 

leathers and complements business attire - as does the Ticciano 

leather bifold wallet. With its traditional design and distinct 

craftsmanship, this is a leather wallet to last years of daily use. 

Moreover, it can be slotted into a pocket without adding extra bulk 

like the Rufeno glasses case. This slim leather glasses case is a sleek 

way to hold your everyday essentials. 

Maxwell-Scott leather is not chemically sealed. Therefore, as you 

use these everyday essentials they will develop a patina completely 

unique to you. Patina is the highly desirable shine that develops on 

the surface of the leather, mapping your many adventures. Simply, it 

is the hallmark of the finest quality. 

www.maxwellscottbags.com

From left to right - all Maxwell-Scott: The Paolo 3-Sectioned 

Briefcase (£560.00), The Ticciano Leather Wallet (£120.00)
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Clockwise from top - all Maxwell-Scott: 

The Gianni Italian Leather Belt (£58.00), The 

Rufeno Slim Leather Glasses Case (£46.00), 

The Verzino 15” Leather Laptop Case 

(£190.00), The Vallata Leather Oyster Travel 

Card Holder (£50.00)



74 The Art of Luxury Issue 38 2019

CLAUDE MONET LIMITED 
EDITION COLLECTION

IMPRESSION SOLEIL LEVANT

S.T. Dupont honours one of the most influential artists 

of the twentieth century, Claude Monet (1840-1926), 

internationally recognized as the founder of the 

Impressionist movement. 

Impression, soleil levant is a painting by Claude 

Monet first shown at what would become known as 

the "Exhibition of the Impressionists" in Paris. Painted 

in just a few hours, this fleeting image is surprising for 

unusual degree of freedom in its workmanship. 

Judging that it could not feasibly be taken for a view 

of Le Havre, he entitled the painting Impression. 

The term, originally used as painter’s jargon, was 

on everyone’s lips by the middle of the century. It 

described landscape painters’ growing interest in 

rendering an atmosphere or impression, forgoing 

a detailed depiction of nature. Since then the term 

has referred to the group formed by Monet and his 

friends. Today, Impression, Sunrise is a symbol of this 

movement. 

The original painting is currently preserved in the Marmottan Monet 

Museum in Paris, the universal legacy museum of Claude Monet. 

Recognised as the start of the Impressionist movement, “Impression, 

Sunrise” was painted on November 13, 1872. This year also saw 

the founding of S.T. Dupont by 25-year-old Simon Tissot-Dupont, a 

visionary artisan equally immersed in the era's profound creativity 

and innovation.  

In honour of the anniversary it shares with Monet's ground-breaking 

work, S.T. Dupont salutes "Impression, Sunrise" in an exceptional 

limited edition showcasing the unique expertise of its Master 

Lacquerers.Drawing on its own exceptional artisanship, this Limited 

Edition highlights a Line 2 lighter and writing instruments featuring 

blue-flamed natural lacquer with yellow gold finishes. 

On each piece, Monet's “Impression, Sunrise” is meticulously hand 

painted in pigments identically reflecting those of the original 

painting. The magnificently shifting blues together with the orange 

of the rising sun make this a particularly luminous collection.

S.T. Dupont offers a stylish writing kit with a Line D pen and a 

passport cover, delicately embossed with a detail of Claude Monet’s 

artwork. 

A briarwood pipe made of natural lacquer together with the Line 2 

lighter compose the smoking kit presented in a beautiful traditional 

S.T. Dupont black lacquered box. 

The Line 2 Lighter is equipped with a pipe burner. Each product is 

delicately engraved with the signature of Claude Monet. 

The unique collection is limited to 1872 pieces. With the exquisite 

design and attention to detail, S.T. Dupont products have always 

appealed to connoisseurs and enthusiasts. 

The perfect limited edition for an admirer who appreciates or 

collects the works of Claude Monet.

www.st-dupont.com

ACCESSORIES
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TIFFANY & CO.
GLITTERBUG

Introducing the return to Tiffany® Love 
Bugs Collection.

Whimsy and grace intersect in the new 

Return to Tiffany® Love Bugs collection.

Playful ladybug rings of sterling silver and 

18k rose gold showcase gemstones of 

mesmerizing color, including an emerald-cut 

green quartz. 

Continuing the naturalistic theme, a butterfl 

y ring in sterling silver and 18k rose gold 

boasts a vibrant emerald-cut blue topaz.

A bee pendant in sterling silver and 18k 

yellow gold glows with a vibrant yellow 

quartz, completing the suite in a design 

that is both irreverently cool and decidedly 

modern.
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INDUSTRIAL EVOLUTION

The new Tiffany HardWear link designs 

take its industrial aesthetic a step further by 

elongating the collection’s iconic gauge links 

in an unexpected way. 

Borrowing from the silhouette of our classic 

I.D. bracelet and playing with proportion, the 

utilitarian pieces were created to complement 

the original Tiffany HardWear designs.  

The 18k rose gold bracelet and drop earrings 

draw inspiration from the urban spirit of New 

York City and  the clean, simple shapes found 

in functional hardware. 

#TiffanyHardWear

www.tiffany.com

GLOW ON

Naturalism is at the heart of Tiffany Paper Flowers™ collection. 

The whimsical fireflies in 18k rose gold  feature pavé diamond wings and a 

brilliant marquise-cut diamond tail. Constructed with an 18k rose gold pin,  

the artfully crafted firefly pendant exemplifies Tiffany’s  rich design heritage.

#TiffanyPaperFlowers
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SARAH ZHUANG JEWELLERY
EMPOWERING WOMEN

Founded in 2017, Sarah Zhuang Jewellery celebrates womanhood 

as each collection personifies a unique trait of contemporary 

women. Building on a vocabulary of bold statements, their precious 

gemstones are handpicked to tell stories of strength, aspiration and 

confidence. 

While every design is sealed in 18 carat gold, the versatile collections 

are designed to be worn in multiple styles, accommodating modern 

women’s busy lifestyles, while empowering them to express their 

unique personalities and to shine in every occasion. 

Daring yet sophisticated, Sarah Zhuang Jewellery combines 

functionality and aesthetics. 

info@sarahzhuang.com | www.sarahzhuang.com | @
sarahzhuangjewellery
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ABOUT SARAH ZHUANG
Born in a family that has been in the jewellery business for 

over two decades, Sarah has lived and breathed design since 

a young age. 

Fuelled by her passion for jewellery craftsmanship, Sarah 

received her design certificate from Gemmological Institute 

of America and a professional diploma from Hong Kong 

Design Institute. She then studied in Accademia Riaci in 

Florence to further enhance her skills in jewellery design and 

making. 

Since 2013, Sarah has been adding her sparkle to the 

business by creating a new generation of fine jewellery. Her 

works have dazzled local celebrities and received numerous 

design competition awards.
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A TOUCH OF BEAUTY
MZ SKIN

Replenish & Restore - Placenta & Stem Cell Night Recovery Mask

MZ SKIN embraces the complex nature of skin and takes inspiration 

from advanced clinical techniques. 

By using growth factors to strengthen and rejuvenate skin, Replenish 

& Restore puts skin wellness first and delivers age-defying radiance. 

This concentrated, youth-enhancing night mask intensifies skin 

support and contour by aiding the organisation of the cellular matrix. 

Nutrient-rich placenta and phyto stem cells infuse the treatment to 

deeply nourish, restore and replenish to leave skin silky soft to the 

touch. 

Replenish & Restore re-awakens skin by improving hydration and 

skin texture to reveal a smooth, healthy and revitalised complexion 

overnight. 

www.MZSKIN.com

Lumity Supplements, £90 for a 1 
month subscription: Lumity is a 

unique, 2-step formula which provides 

nutrition on the inside to support a 

beautiful outside. The supplements 

stimulate the human growth hormone 

which helps to regulate the circadian 

rhythm ( your sleep/ wake cycles). This 

also helps to fight disruptions to the 

Circadian Rhythm such a Jet Lag. 

Björk and Berries, Birch Ritual body 
scrub 29eur: An ecoluxury, Swedish 

Skincare brand. Their new Birch Ritual 

body scrub is the perfect way to prepare 

the skin before going away. It gently 

exfoliates and nourishes the skin.  The 

power of the birch bark is harnessed to 

gently remove dead skin while the shea 

butter and organic rapeseed oil hydrates 

and gives the skin a natural glow. 

Kjaer Weis, Cream blush, £41: The Tom 

Ford of Green beauty. Kjaer Weis is the 

360 green, luxury brand with make up 

made from completely natural or organic 

ingredients housed in a bespoke, refillable 

case designed by the award winning Marc 

Atlan. Their Cream blush is a fantastic multi 

use product that can be applied to the lips, 

cheeks and eyes. Perfect for streamlining 

the beauty kit while travelling. 

BEAUTY & HEALTHCARE



New Naturally-Active
Advanced Skin Care

The No.1 choice of
skin care professionals

This British brand is the evolution of 20 years
skin care expertise.

Leading skin expert Zaheda Hafez Founder of
The Laser Treatment Clinic in Harley Street London,

collaborated with specialist cosmetic scientists to create
innovative formulations that each contain an exclusive

complex of marine actives, botanical actives and
essential oils, that work in synergy to deliver powerful

collagen boosting benefits for supple, plump more
beautiful youthful looking skin

SHOP NOW
WWW.ZAHEDA.COM

Zaheda Skincare
from The Laser Treatment Clinic

1 Harley Street London W1
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5150

Get the glow  
on the go!

The OXYjet system is a high tech treatment 
method, delivering needle free oxygen 
pressure injections; clinics worldwide have 
been offering this gentle but effective 
treatment for over 20 years. Developed and 
built in Germany by Nora Bode, the original 
inventors, and patent holders of the method; 
the oxyjet supplies specially developed plant 
based cosmetic serums to the dermal layer 
of the skin. This pain free method allows 
the cosmetician to treat many different skin 
problems but especially wrinkles, pigment 
irregularities and loss of elasticity.  The Nora 
Bode OXYjet GO is the newest invention 
from the company.  This fantastic innovation 
now means you can perform the treatment 
for yourself ‘on the go’.

The OXYjet GO handheld device has been 
designed and modified exclusively for home 
use.  It comes with two special cosmetic 
formulations, which have been developed to 
use with the fixed pressure of the GO. This 

state-of-the-art device means you can supply 
your skin with microencapsulated oxygen and 
active ingredients to smooth out lines, reduce 
irregular pigmentation areas, and give your 
skin a fresh and radiant look, whenever and 
wherever you like.

What happens to your skin?
All our vital functions depend upon a sufficient 
supply of oxygen, and this of course includes 
the skin.  Younger skin has a better supply of 
oxygen because the blood vessels can carry 
a good supply of nutrients; therefore it looks 
fresh, plump and youthful.  As we age, the 
vessels degenerate, so the supply of oxygen 
and nutrients is depleted to the skin cells, as 
a result the cell division slows significantly and 
in turn the skin becomes thinner, dry, wrinkled 
and in some cases unevenly pigmented.  

The Answer……. The OXYjet GO device 
by Nora Bode and the specially developed 
preparations 1 and 2.

Both of the serums are essential for an 
effective and successful treatment, 

and are free from parabens, 
fragrances, alcohol and 

PEGs.  They are applied 
directly onto the 
area to be treated 
and pushed deep 
into the skin by the 
pulsed pressure of 
the GO.  OXYjet 
Serum 1 releases 
molecular oxygen 

and is the foundation 
of the treatment.  

Delivering microencapsulated 

oxygen, hyaluronic acid, plant extracts and 
moisturisers, the skin is visibly improved and 
wrinkles diminished and smoothed.  OXYjet 
Serum 2 aims to give your skin increased 
volume from the inside out; using a special 
plant ingredient approved in Ayurvedic 
Medicine over hundreds of years can enhance 
the plumpness of the skin; the eye area is 
also soothed with puffiness and dark circles 
noticeably reduced.

To get the best results from your treatment, 
a deposit of active ingredients should be 
built up in your skin, in order to do this; it 
is recommended that you use the device 
3 times per week for 4 week; also applying 
both serums 1 and 2 to the face morning and 
night under your usual skincare.  The highly 
concentrated active ingredients of the sera 
will continue to support those provided by 
the device.  When you have finished the 4 
week cycle, you should use the OXYjet GO 
once a week to maintain the new youthful, 
fresh and glowing appearance.

www.oxyjetuk.co.uk

Enquiries@oxyjetuk.co.uk

01775 722243
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Mandeville have been making wigs for all types of hair loss 
for the past 50 years, so our specialist team fully understands 
the trauma that any type of hair loss can cause. We see clients 
coming to us from all over the world with various types of hair 
loss ranging from Alopecia, female pattern baldness and from 
the effects of chemotherapy, right through to scalp traumas 
caused by serious head injuries or burns. In fact one of our 
Director’s Jo, has had Alopecia herself for the last 25 years so 
has first hand experience of what our clients are going through. 
We are very proud of the caring service we offer and are here to 
help and advise all our clients with empathy though this very 
difficult time in their lives.

Consultations in our private London studio are complimentary 

and we allow plenty of time to show and talk through the different 

options available to solve their hair loss problem. We will also show 

examples of our work along with photos so they can get a real 

understanding of what we can do for them. We take time to listen 

to their concerns and answer any questions they may have so they 

can decide if they want to take things further and commission us to 

make them a wig.

Q: With yourself, Robert, having such an established hairdressing 

background from working in some of London’s top hair salons with 

some very high end established brands and clientele such as Vogue, 

Julie Christie, David Bailey, Bruce Oldfield, and Patrick Lichfield.

How have you implemented that experience when working with 

Mandeville and how has that knowledge help you when creating 

some of the amazing work that you do at Mandeville?

A: Right from the beginning of my career in hairdressing I always 

surrounded myself with excellence. Working on the London collections 

is where I was allowed to be my most creative and have continued to 

do so with Mandeville. When I was first asked to cut a Mandeville wig 

worth thousands of pounds for a client, because of my background it 

didn’t faze me as I was used to working under pressure. Dealing with 

clients with hair loss takes a different mind-set to someone who had 

up until then spent their career working with people with hair. Whilst 

working with Mandeville’s clients I saw first hand how devastating 

losing your hair can be and being part of the team that was really 

striving to help clients put their hair loss to the back of mind was very 

rewarding. This made me decide to give my time to people that really 

needed my hairdressing skills. 

Every wig I design is unique, working collaboratively with the client, 

together we choose the perfect colour, density and degree of curl 

which are really important in producing a fabulous head of hair that 

looks completely natural.

Q: Obviously at Mandeville having such personal service is key 

to some of the success that Mandeville has received, but how 

important is it to have such an amazing service supported by a 

truly outstanding bespoke product that was developed by Master 

Wigmakers John and Judy Clifton.

A: The fact that Mandeville has been at the forefront of the wig 

making industry for the last 50 years speaks for itself as our service 

and product really is non comparable. We have clients who have been 

coming to us for over 45 years and have become like family saying they 

don’t know what they would do without us. Client satisfaction is so 

important to us and we are proud of the service we offer.

www.mandevillelondon.com

MANDEVILLE LONDON
HELPING CLIENTS THROUGH WHAT CAN BE A VERY HARD 

TIME IN SOMEONES LIFE

BEAUTY & HEALTHCARE
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FASHION

FINDING THE PERFECT HAT 
FOR ROYAL ASCOT

With the summer season almost upon us, Royal Ascot (18th-22nd 

June) is looming. Royal Ascot delivers five days of World Class racing, 

including 16 Group 1 races, high fashion, exceptional millinery and 

pageantry. It is unlike any other event in the world. 

For ladies who are lucky enough to attend Royal Ascot finding the 

perfect hat or headpiece to complete their outfit is no easy task. 

There are various rules ladies must conform to depending on 

which enclosure you will be in. There are four enclosures each with 

different dress codes and style guides, but they all have some rules 

in common. It is a prerequisite of the Royal Enclosure that your dress 

must not fall above the knee, and that your headpiece must have a 

solid base of 10cm or more. 

It is important to work out what hat or headpiece suits you and 

your outfit. This is where The Hat Club (www.thehatclub.co.uk), a 

hat hire business based near the racing HQ, Newmarket, can come 

to the rescue. They have over 1,000 beautiful hats and top couture 

headpieces to hire at a fraction of the purchase price. They feature 

exquisite works of art from top notch milliners such as Jane Taylor, 

Juliette Botterill, Vivien Sheriff , Bundle MacLaren, Justine Bradley-

Hill, Philip Treacy, Cara Meehan, Edel Ramberg and Rachel Black 

amongst others.
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FASHION

The team at The Hat Club have vast experience of wearing hats, and 

have attended the Royal meeting themselves for decades. Therefore 

they are perfectly positioned to help you find the best headwear for 

such a prestigious event. 

There’s the added bonus that you will be hiring and not purchasing, 

so can get a totally different look from the same dress next year, 

but simply adding a different hat! You can visit their showroom, or 

browse online, and chosen pieces can be couriered to your door. 

What could be easier? 

If you require any further information, or assistance in finding 
the perfect hat for Royal Ascot please contact The Hat Club – 
info@thehatclub.co.uk, 01638 721366.

CREDITS
PHOTOGRAPHY: Vivien Sheriff / Bundle MacLaren Millinery / 

Cara Meehan London
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EFFORTLESSLY CHIC 
LEATHERWEAR

ELLE D is an effortlessly chic prêt à porter leatherwear brand with a 

daring and provocative nature at its heart. 

Their 2019 collection comprises of an array of core fashion staples 

that take pride of place in the wardrobes of some of the most 

discerning fashion influencers across the globe.  

The ELLE D collection boasts simple yet stylish designs crafted from 

the finest, ethically sourced butter-soft leather and suede. Using the 

powerful combination of business and fashion: ELLE D’s mission is 

to create confident clothing of a very high quality, that’s timeless and 

exudes sex appeal.  

All ELLE D garments are created by hand in a family-run atelier, 

using only premium lambskin - a material that has the ability to 

empower, while also creating a sensual experience for the wearer. 

From classic LBD’s and biker jackets to A-line minis and T-shirts, the 

collection appeals to all ages and styles.  

The colour palette includes core black, dove grey, bottle green 

and electric blue, alongside neutrals such as taupe and burgundy. 

Designs can be dressed up or down and transcend all seasons.  

Although London based, the brand exudes French style, inspiration 

and attitude. The name itself derives from ‘ELLE’ being the French 

word for ‘she’, whilst the ‘S’ stands for style and the ‘D’ for design 

which combined screams something of a daring and provocative 

nature. 

The ELLE D woman is confident 

and not afraid to make a 

statement but is never willing 

to forgo comfort. That’s why the 

designs such as their leather 

trousers use a combination of 

leather and stretch materials 

to create a seductive silhouette 

of elegance.  With a daring and 

provocative nature at its heart, 

yet so sophisticated in their 

cut, quality and nature, the 

pieces can easily be worn from 

the boardroom to the bar! This powerful combination of business 

and fashion is ELLE D’s raison d’être and underlines their mission of 

creating confident, timeless clothing that exudes sex appeal. 

All pieces provide comfort, quality and longevity. This in itself 

underlines the notion that the ELLE D woman, while forever 

confident and not afraid to make a statement, is still never willing to 

forgo comfort. The end product thus provides a seductive silhouette 

of elegance that can be worn every day. 

Prices range from £180 to £495 

www.ellesd.com 
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THE NEW BREITLING  
SUPEROCEAN COLLECTION:  

THE ADVENTURE CONTINUES

When the first Breitling Superocean 

models were launched in 1957, 

they made it clear that there was 

a major new player in the diver’s 

watch market. These watches were 

distinguished by their exceptional 

performance, their quality, and their 

pure Breitling style. In the more 

than 60 years since, the family has 

remained a favorite, and a new 

Superocean Collection has been 

created to stand up to the rigors of the 

most challenging water sports.

With its new Superocean Collection, 

Breitling has updated and upgraded 

one of its best-loved and most 

successful watch families. Breitling 

Superocean watches have been highly 

regarded for their diving prowess 

for more than 60 years. While the 

members of the new collection reflect 

the brand’s deep-water DNA, they 

are certain to appeal to men and women with active lifestyles. With 

their clean, sporty design and impeccable performance, these new 

Superoceans will feel at home on any wrist and in any environment. 

Breitling CEO Georges Kern points out that the watches reflect more 

than just the brand’s diver’s watch legacy: “Our Surfers Squad and our 

partnerships with Outerknown and Ocean Conservancy speak volumes 

about our affection for the seas. With the new Superocean Collection, 

we have created watches for people who want to explore the oceans, 

whether they are active in water sports or in clean-up initiatives. And, of 

course, they will excite any fan of Breitling’s design values.”

A Superocean for Every Wrist At the heart of each member of the 

new Superocean Collection is the Breitling Caliber 17, a movement 

that offers a power reserve of around 38 hours. The watchBREITLING 

SA - P.O. Box 1132 - Schlachthausstrasse 2 - CH-2540 Grenchen 

Telephone +41 (0) 32 654 54 54 - facebook.com/breitling BREITLING.

COM es – all of them COSC-certified chronometers – feature 

luminescent Super-LumiNova® numerals, indexes, and hands, 

WATCHES & TIMEPIECES

ensuring excellent readability in any conditions. The new Breitling 

Superocean Collection has been created in five different sizes, 

ensuring that there is an incredible diver’s watch ideally suited to 

every wrist.

Breitling, the Oceans, and You The new Breitling Superocean 

Collection extends a legacy of more than six decades. While the first 

Superocean watches were designed with divers in mind, the new 

models – which are absolutely equal to the challenges of the deep seas 

– have a broader mission. They are as fashionable as they are sporty 

and will attract not only watch enthusiasts who are ready to explore 

the oceans’ depths, but also those whose adventures are a little closer 

to the shore. Your own Breitling Superocean? Dive with it, surf with 

it, swim with it. Or wear it when you are helping keep our oceans and 

beaches clean, all safe in the knowledge that, however you might want 

to spend the rest of the day, your Superocean will fit right in.

BREITLING.COM
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COCO DÁVEZ
‘FACELESS’

Listed as one of the most influential artists in the world and one to invest 

in now, Dávez’s paintings are at once uniquely identifiable. Her signature 

technique is achieved through unconstrained brushwork and pure acrylic 

colour on canvas, paying homage to the Fauvist artists who have deeply 

inspired her practice. Primarily experimenting with colour and shape, Dávez’s 

subjects are a diverse blend of cultural and historical influences ranging from 

celebrities, musicians and artists, to film characters and cartoons. 

In her most recent collection, ‘Faceless,’ Dávez engages with the dialogue of 

popular culture and society’s obsession with icons. Large, exquisitely bright 

canvases portray a range of notable people from Amy Winehouse to Frida 

Kahlo, David Bowie to David Hockney, the outline of each person is a smooth 

blend of rich, contrasting colours and dark shadows. Seeking a new way to 

combine Neorealism and Pop Art, Dávez’s decision to eliminate facial features 

from her works adds a semi-abstract layer to each painting and immediately 

invites the viewer to partake in a game of “Guess Who?”  

Born in 1989 in Madrid, Coco Dávez is the alter-ego of Valeria Palmeiro, 

Self-taught and interested in utilising different artistic mediums such as 

photography, fashion illustration and painting, Dávez began her career in 

London in 2010 whilst working as an illustrator for Spanish newspaper El 

Mundo. Quickly recognised for her vibrant, identifiable style, Dávez has 

since collaborated with a vast number of high-end brands including Chanel, 

Shiseido, Desigual, Dior, Prada, Vogue, Pepe Jeans, Samsung, Instagram, 

Bombay Sapphire, Kenzo and Netflix. Recently, Dávez was listed in Forbes’ ‘30 

under 30’ list as one of the most influential artists in the world and was the 

only Spanish artist to be included in GQ’s ‘10 Best Artists Working Today.’ 

Visually arresting and sharp in detail, Dávez’s work has been described as ‘art 

for the digital age.’ Paying homage to icons as influential as Yayoi Kusama, 

Grace Jones, Iris Apfel, Pablo Picasso, Boy George, Jean-Michel Basquiat,  

Don Draper, Jackie Kennedy, Princess Diana and Coco Chanel, the works are 

a fun examination of the characters and creatives that have come to shape 

our popular culture, by one of the most talented and imaginative artists 

working today. 

Faceless by Coco Dávez will be on display 10 – 31 May 2019 at Maddox 
Gallery Westbourne Grove, W2 5RU.

ART & GALLERY
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Robilant+Voena is a partnership between 

Edmondo di Robilant and Marco Voena 

established in 2000. The gallery deals at the 

highest level of Old Master, Nineteenth Century, 

Modern and Contemporary fine art. It has 

staged important monographic exhibitions of 

artists including Antonio Joli and Gaspar van 

Wittel, as well as studies on Italian vedute and 

the International Caravaggesque Movement, 

which are a core specialism. The gallery also 

deals in Italian Modern and post-war Art. Recent 

critically acclaimed exhibitions have included 

Mimmo Rotella, Lucio Fontana, Roberto Matta, 

Giorgio Morandi, Marino Marini, Pietro Consagra 

and Ugo Mulas.

Robilant+Voena work with the most prestigious 

international public institutions, including 

the National Gallery, London, the Frick 

Collection, the Virginia Museum of Fine Arts, 

the Metropolitan Museum, the Guggenheim 

Museum, New York, the National Museum, 

Stockholm, Tate Gallery, London, Galleria dell 

Accademia, Venice, The National Museum 

of Western Art, Tokyo, as well as significant 

European and American private collections.

The gallery has three locations -  
London, Milan, St. Moritz.

UGO MULAS: 
CREATIVE INTERSECTIONS

Ugo Mulas, Room of Michelangelo Pistoletto, Vitalità del Negativo nell’arte Italiana 1960-197, 
Palazzo delle Espoizioni, Rome, 1970 Photo Ugo Mulas © Ugo Mulas Heirs. All Rights Reserved

Above: Ugo Mulas, Pietro Consagra, 1970. Photo Ugo Mulas © Ugo Mulas Heirs. All Rights Reserved
Left: Ugo Mulas, Lucio Fontana, 1962. Photo Ugo Mulas © Ugo Mulas Heirs. All Rights Reserved

“Ugo Mulas: Creative Intersections” is the current exhibition at Robilant+Voena, on view until 24th May. 
It is the first solo exhibition of Post-war Italian photographer Ugo Mulas in London. The exhibition highlights the 

creative links between his “critical reportage” and Italian post-war artists in the 1960s and 1970s.

ART & GALLERY
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38 Dover Street 
London w1s 4nl 
robilantvoena.com Lucio Fontana, Concetto Spaziale, Attese, 1960, 

waterbased paint on canvas, 89.5×116.5 cm



GROW YOUR 
BUSINESS 
ONLINE
Your customers are 
searching for you on 
Instagram, Facebook, 
Pinterest and Google.

Be found.
Learn more.

Call: Reggie James
T: 01483 338 270

E: reggie.james@digital-clarity.com
W: digital-clarity.com

S U R R E Y   |   L O N D O N   |   N E W  Y O R K



DIGITAL CLARITY
Your start to better online conversions.

Discerning buyers and advisors of those looking for luxury products 

and services carry out extensive research before they

contact a company. 

Even if you are recommended, your potential customer will do due 

diligence, passively online. We know this because we all do this 

ourselves.  Digital Clarity can help you not only be found online but 

also actively prospect for buyers online – only those looking for your 

product or service. 

We believe in working as an extension of your business, developing a 

deep understanding of what you do so we can help you grow. 

Our work consistently achieves the results our clients deserve, earning 

us recognition across interiors, real estate and luxury. 

Learn more by contacting Reggie James on 01483 338 270 or 
email him at reggie.james@digital-clarity.com 
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BLOCKCHAIN: 
MAKING FINE WINE A LIQUID ASSET 
With a decade of experience under its belt, blockchain is now 

starting to emerge as a tool for a myriad of products and services.

While the blockchain was originally developed as a foundation for 

cryptocurrencies, it’s clear that the system has a far wider utility. 

Blockchain projects are now being used to remove bureaucracy and 

friction from a range of products and services around the world, from 

insurance to automotive and even fine wine. One of the reasons for 

this is that unlike a traditional ledger, blockchain has the flexibility to 

record value in a variety of ways. 

For the fine wine industry, placing a value on a bottle of fine wine is 

more complicated than most products. There are several relatively 

simple factors that need to be looked at, for example where the wine 

was produced, the weather in the year that the grapes grew and how 

old the vines were when they produced the specific vintage. These 

factors can all be examined, tracked and quantified, and if a chateaux 

produces 1,000 bottles of wine in a specific year, the value of those 

bottles will initially be consistent. 

Where fine wine differs, is that as a wine ages, how it has been looked 

after becomes more and more important. And the only way to test if 

a wine is still good is to open it. Which is not something you can do 

twice. 

As a result, the fine wine industry, which has existed in varying forms 

for more than two thousand years, has developed a comprehensive 

system of provenance. This is a comprehensive paper-based system 

that verifies the value of a bottle or case of wine based on a defined 

set of factors. 

This approach has three main problems however. Primarily, as it is 

paper-based, it can be relatively simple to forge. Accurate figures are 

hard to come by because people don’t tend to want to admit when 

they’ve been taken for a ride, but there is little doubt that risk of fraud 

is one of the reasons that investors shy-away from the fine-wine 

industry. 

The second problem is that paper-based trading is exceptionally 

slow. For a passion project like wine, this can be seen as less of a 

problem: people are often willing to accept slow trades because 

the pleasure is in the ownership. The downside though is that this 

reduces potential investors to a specific demographic, constraining 

market liquidity. Finally, a paper-based market is opaque, making 

participation difficult unless you are willing to pay significant broker 

fees. Again, liquidity suffers. 

Moving to a blockchain-based system removes these hurdles. 

Blockchains are very difficult to tamper with, enable far more 

efficient trading than is possible in a paper-based system, and 

offer transparent, comprehensive provenance that can take all of 

the nuances of both vintage and history into account. Taking the 

blockchain into the fine wine industry will make fine wine a far more 

liquid asset. 

Tommy Nordam Jensen, CEO and founder at WiV, a secure, 

blockchain-based fine wine valuing system that brings together 

producers, buyers and sellers.

 For further details, follow them on @WiVteam or subscribe to 
updates at www.wiv.io 

BUSINESS
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Address: Lissie Design Jewelry, Stasjonsveien 22a, 4018 Stavanger, Norway
Website: www.lissiedesign.no

ARE YOU LOOKING FOR GOOD STYLE IN JEWELRY? 
Take a look at the jewelry from Lissie Design Jewelry. A Norway based jewelry company at the west-coast 
of Norway. Lissie Design offer you something new and exiting that you don’t find enywhere else. The 
designer and jewelry maker Anne Lise Hestness designes quality jewelry in a unique style. She got 30 
years exsperience in jewelry design and jewelry making. She makes jewelry for both her and him. Made 
in sterling silver, gold and plated finish, gemstones, vintage glass and more. Many items are one of a kind. 
And the rest are limited edition.  

So don’t hestitate! Please visit Lissie Design for a unique shopping experience with great customer service 
and  free shipping. 

Address: 3rd Floor, 62 Hatton Garden, London, EC1N 8LR 
Website: www.thesapphireshop.co.uk   |   Telephone: 0207 405 5535

THE SAPPHIRE SHOP
Based in Hatton Garden in London, the Sapphire Shop specialises in crafting the finest handmade 
contemporary jewellery while providing beautiful high-quality Sapphires. Setup and run by a team of 
jewellers who has over 30 years’ experience designing and making jewellery we pride ourselves on using 
traditional methods to design and create jewellery. 

All consultations are carried out in our Hatton Garden studio where our expert jewellers will be able to 
discuss your design brief. From looking at stones and settings to styles and designs, our talented jewellers 
can help you visualise your dreams. Once you have an idea of the stone, style, setting and design, our in-
house team can draw up the design to show you how your jewellery will look before production starts.

The

SapphireShop 

The

SapphireShop 

Website: www.comparemyloan.co.uk     |   Telephone: 0203 865 2608

COMPARE MY LOAN
A FCA authorised and regulated business finance solution provider, Compare My Loan works with industry professionals to provide the very best 
finance solutions and products to businesses and individuals alike. 

Every solution we provide takes into consideration several factors that ensure long-term business efficiency and growth to businesses. With 
the vast amount of lenders and products available to businesses, Compare My Loan is specifically designed to efficiently provide a thorough 
analysis of suitable business lending options all under one banner from our 100 + lender panel as a one-step solution for businesses and finance 
professionals alike.

In addition to business loans, we now offer a range of products to individuals, business owners and property investors: Buy-to-let mortgage, 
Commercial mortgages, Personal loans, Bridging loans, Property development finance, Crowdfunding, Asset Backed Financing

Website: www.reneepfister-consultancy.com   |   Email: info@reneepfister-consultancy.com
Telephone: 07773 360187

RENÉE PFISTER ART & GALLERY CONSULTANCY
Renée Pfister Art & Gallery Consultancy has been working with and supporting private, corporate and 
institutional fine art and antiquities collections for more than twenty years. She makes it her mission to 
protect and to care for your artworks, photography, antiquities and objets d’art during transit, at your 
home, corporate headquarters, museums and storage facility. 

Renée’s extensive training and experience enables her to offer effective measures and solutions for long-
term strategic collection care planning, special projects, exhibitions, acquisitions and loan requests. From 
assessment to delivery she is always on hand to communicate with her clients on progress and agreed 
outcomes.


