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Building the future of UK 
online measurement
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• Single source 10,000 person multi-device panel

• Flexibility of respondent level data

• Opportunity to build to UK industry specifics

• Proven BBC Compass as base

Why did UKOM push 
the reset button?

Best placed to be part of the 

future from 2021



1. Tagging

2. Compliance

3. Standards

4. Reporting 

5. Data Delivery

6. Enhanced Audiences

7. Ad Measurement

7 workstreams



> 50 organisations
Add logos for all organisations????



Flexible time periods
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3. Specific date ranges
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Flexible time periods

1. Daily (within 48 hrs)
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3. Specific date ranges

4. Dayparts



More audiences & 
categories

1. Regional

2. Enhanced ‘interest based’ 

3. 231 content categories



Thank you

Find out more at: http://www.ukom.uk.net/

Email us at: insights@ukom.uk.net
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