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MOAITIKH EPEYNA

Anpog OeccaAovikng B Arodoyxr £pyou ANUOTLKAG APXAC
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ENTOAEA: — iefimerida

MEOOAOZ AEITMATOAHWIAZ — TMoAuvotadiakn tuxaio detypatoAnyia
LE Xprion quota BAaoel yewypadLKAG KATAVOUNAC.

MEOGOAOZ 2YAAOTHZ ZTOIXEIQN — 700 tnAedwVIKEG CUVEVTEVEELG
Baoel nAektpovikoL epwtnpatoloyiou (CATI), pe Tuxala emthoyr aplOpwy
RDD ot otaBepd & kivnta, kat 304 web/online panels (CAWI).

ITAOMIZH — Qg mpog dUAo—nAikia, TtepLOX KOTOLKLOG KL
anoteAéopata eupwekAoywv louviou 2024.

EAEMXOIl — ‘EAeyyoc mAnpotntog 100%: cuvakpdacn KARong kot B€aon
0006vn¢ oto 18,6% Twv CUVEVTELEEWV.
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XPONIKO AIAZTHMA NEPIOXH
29 Matov —5 Iovv. Anjpnog
2026 OeocoaroVvikNng

VEWYPAPLKN KAAUYN

Hl AEITMATOAHNOTIKO TMAAMA — Me dlaotnua epmiotoouvng 95%,

Kupatvetat eviog +3,0%.

ENAXIZTEZ BAZEIZ AEITMATOZ — [0 KOUUOTO PE aoTtabuiotn Baon
HLKpOTEPN TwV 60—100 atopwv (KKE, EAAnvikr AUon, Iraptidteg, MAevon
EAeuBepiag, NIKH, MEPA25, Néat ApLoTtepd) n avaAuach ETLTPEMETAL AAAG
elval evOelKTIKN.

NPOzZQMIKO NEAIOY (FIELD) — Epydotnkav 20 epeuvnTeg Kat 1 emomntng.

MHTPQO / ®OPEAZ — Opinion Poll E.MN.E. — AptBudg Mntpwou E.Z.P. 49.

IYMMETOXEZ & AEONTOAOTIA — MéAoc SEAEA, ESOMAR & WAPOR:-
TNpet Tov Kavoviopo M.E.2.2. kat toug Slebveig kwdikeg Seoviohoyiag yla
™ dle€aywyn Kot SnUoclomoinon EpEVVWY KOLWVAG YVWUNG.



IIowo Ocmpeite 0TL €ivor TO GNUAVTIKOTEPO TPOPAN UG TOV AVTIHETOTILEL GN|UEPT. O
O1pog oag;

KaBapiotnta 49.2

KukAodoprakd/ Ztaddusuon/ Napkvyk 43.0
Katdotaon o8ikol Siktuou 19.7

Zuvtpnon, avantuén npacivou 11.7
ZUYKOWVWVIEG
Avarnrtuén / avepyia

OLKOVOHLKA

EykAnpoatikotnta/ mapapatikotnta
Drwyela

H kataokeun tou Flyover

Katdaotaon MAateiwv, MNatdikwv Xapwv
Katdotaon oxoAseiwv

Dopég Yyeiag / Noookopeia

To MetavaoTteuTiko

AwadBOopa

Tovwon TG TOTILKAG ayopag

Xwpot avayuxig

Kowwvikég Aopég (KAMH, MNauwdikég XapEg)

ABANTIKEG EYKOATOOTACELG

'Yépeuon/ Anoxéteuon 1.1
MoAttiotikég urtoSopég/ Spaotnplotnta 0.8
AT/AA 3.3
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I1060 wKavoromuévos/n etote 00 TS TaPERPAGEIS KOL TO £pY0 TOV ANUAPYKOV
XTéMov AyyEhovon Yid...

EMNOAY EAPKETA mAITO mKAGOAOY mAr/AA

...TNV KaBapLotnta;

...TOV aOAnTIopn6/ moAttiopno;

...TLG TTAQITELEG, TOUG KOLVOXPNOTOUG XWPOUG;

...Thv ouvtiipnon / Avamntuén Npaocivou;

...TNV acpaAela otnVv nOAn;

...TNV KOWVWVLKN TIOALTLKN);

...TO KUKAOOpPLOKO;

...TLG UTtOSOEG PpovTidag OKUAWV K.A.TT;
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IIoteveTe 0TL N AcrTovpyla Tov MeTpo...

E NAI = MAAAON NAI = MAAAON OXI mOXI mAr/AA

..OLEUKOAUVE TNV HETOKIVNON TWV TIOALTWV Kat avakoUPpLoe to
KukAodoplako npopAnua;

...avafaduioe tnv mowdtnta {wng otnv noAn;
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Eosic motevete 011 1 Avamhaon TS AteOvoug ExOsong pne tov eEKouyypoviono tmv
EYKUTUGTAGEDV TNGS KU1 TNV HETATPOTN EKTUGN)S 6€ MnTpomotiko Kévrpo otov
VITAPYOVTO. Y OPO, 0o avafaduicer Tnv woroTnTe LG KOt TO TEPLPALLOV 6TV TOAN;

H NAI/MAAAON NAI  m MAAAON OXI/OXI = Ar/AA
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IIetevete 611 TO flyover sivan ypriiopo £pyo, a@od pe TV 0AoKAMpmG1) TOL OO
BonOnoer v oA Kol Oa ELa@PUVEL TOPATEPT TO KVKAOPOPLOKO TPOPAnua;

H NAI/MAAAON NAI  ® MAAAON OXI/OXI = Ar/AA
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ATO0 T aArhoyES Ko T Epya mov Ppilokovtar o€ eEEMEN, TOGO K161000E0G ELOTE Y10
TNV TOPELX TG TOANCS KL TS CONS 60C 6€ VT

ENOAY EAPKETA ®AITO HKAGOAOY M Ar/AA
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IHowe n amoyn 60g Yo ToV Afjpapyo XTéMo AYYEAOVON KOl TOVS ETKEQPUATNS TOV
Hopatdeov TS AvTutoditevong;

B OETIKH/MAAAON OETIKH B MAAAON APNHTIKH/APNHTIKH mAr/AA

ZtéEALOG AyyeAoudng

ZépPBag Kwotag

Inupog Néykag

ToaBAng Apooog

Nwknowavng Nikog- H MTOAH ANAMOAA
Ztépylog KaAoynpog

ToumouAidng Baoilng
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IHow 1 oy 60c Yo TOV AUapy0o LTEAL0 AYYEAOVON KL TOVS EMKEPUANS TOV
Hopatdeov TN AvTutoditevong;
XTEMOS AYYELOVONG

B OETIKH/MAAAON OETIKH H MAAAON APNHTIKH/APNHTIKH mAr/aA
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11060 1KavoTOMUEVOS/1 EL6TE GUVOMKA OTTO TO PEYPL GNUEPX EPYO TOV ANUapPyov
YTéMov Ayyelovon

EMNOAY EAPKETA mAITO mKAGOAOY mAr/AA
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I1060 Kavomomuévog/n €loTe...

EMNOAY EAPKETA mAITO mKAGOAOY mAr/AA

...ano TG mpwtoPoulieg tng NepidpépeLag yia tnv noAn;

...ano 1o evéiadépov tng KuBépvnong yia ta mpofAfparta tng moAng;
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ATO TO pHEYPL oNUEPA £PYO TOL ANUAPYOV XTEAOV AYYELOVON, TIGTEVETE OTL O ExEl
KOAVTEPO 0TOTELEOHATO AT0 TOV TPONyovnuevo Aqpapyo Koota ZépPa;

E NAI = MAAAON NAI = MAAAON OXI mOXI mAl/AA
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ATO TNV EIKOVO TOV £YETE OLONOPPOGEL Y1 TOV ANpapyo XTéEA0 Ayyerovon, TOV
Ocmpeire...

H NAI/ MAAAON NAI  ® MAAAON OXI/ OXI = Ar/AA

M'vwotn Twv nPoBAnUATWY TG TOANG;

MNpootto Kot GLALKO 6TOUG SNMUOTEG;

Apaoctiiplo/ Ao acLoTiko;

Me ouykpotnpévn anoyn yLa TLG AVAyKeS TNG TOANG;

MeB061k6/ AMOTEAECUATIKO;

Me gunelpia ko yvwon dioiknong;

ALEKSLKNTIKO;
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Av v gpyopevn Kvprakn etyope ANpotikES eKAoYES, €o€ic Oa OEhate emravekioyn
TOV ANuapyov Xtéhov Ayyehovon ] TNV EKAOYN KATOL0V GALOV;

M EntavekAoyn ItéAlov AyyeloUdn M EkAoyn kamoiwou GAAov W Al/AA
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ITowo koppa o ynoiate av giyope tpompeg Bovrevtikéc ekhoyég;
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IHow xoppa 0o ynoeilate av siyope mpompes BovievtikEg exhoyic;
Em tov skyvpov
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ITow xkoppa 0a ynoiCate av siyope tpompes BovievTikég eKAOYEC;
Extiunon

29.6

133

9.3
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