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SITUATION



HOW THE COOKIE IS CRUMBLING

60% UK browser share

all third-party cookies by
default and launched
Intelligent Tracking
Prevention (ITP) privacy
feature

2021
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Firefox blocked third- S, wgb’s reliance on ! !
arty tracking cookies 2 e advertising as a revenue : :
Ey dizfault ’ Safa rl source as “very i i
o detrimental” to society : !
and “perverts the user I i
experience’ | |
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Apple’s Safari blocked B UNE 2021 i

Source: Competition and Markets Authority

Google Chrome set a
final date for ending
support for third-party
cookies in late 2023



TWO VARIETIES

First-party cookies &,

Created and stored by the
website you are visiting
directly. Allows sites to:

Collect customer
analytics data

Remember language settings

Provide a good user
experience

Third-party cookies &

Cross-site tracking:
collecting browsing data from
numerous sources

Retargeting: using search
activity to retarget visitors

Ad-serving: decisions
regarding the ads that appear
on a website



USER EXPERIENCE

THE 208 TIMES | Todayssections v  Past six day

0% off* with code: HIFRIEND
ownload the app for 15% off
w.n. ode: ASOSCREW

~ASOSDESIGN-

e

% oy /o Thousands of COI]?‘dl!lL:l‘S : Queen uses walking stick for
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Harry and Meghan
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o ns investment firm

User experience \/ Retargeting elsewhere x




COOKIE-PPEAL

2021 (F)
,,\\ Ad-targeting
‘:; Interest-based
\sdl targeting and = Onine
retargeting = v
Il Out-of-Home
Bl Press
15% £277bn B Radio
Measurement Cinema
Attribution, BEm Direct Mail

frequency
capping and
reporting

Source: AA/WARC Expenditure Report, July 2021
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HYPOTHESIS

“The priming effect of OOH can help brands fill the gap of third party cookies as
familiarity of imagery boosts attention”




THE DOOH AMPLIFICATION EFFECT

2+2=5

Average dwell time (seconds)

5.0

Viewed DOOH only Viewed Mobile only Viewed both DOOH & Mobile
L=
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METHODOLOGY

Q,

Nationally representative panel
1,800 respondents recruited
online & placed into cohorts

Asked to view roadside video with
no exposure to test ads, potential
exposure to test ads or complete a
task mimicking cookie targeting
online behaviour

Exposed to online news page with
MPU ads corresponding to DOOH

Answer questionnaire to
assess recall and perception




TEST ADS

THIS SEASON
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CELL GROUPS

SUMMER SHOES & ACCESSORIES OCCASION WEAR SHOP BY FIT

COOKIE COOKIELESS PRIMED



TESTING IMPACT

ATTENTION & PERFORMANCE OF DIGITAL ADS

© INDEPENDENT i il

NEWS  INDEPENDENTTV CLMATE PARALYMPICS2021  VOICES CULTURE  PREMIUM INDVEEST  INDYIOO  MOSTCOMMENTED  VOUCHERS  COMPY|

sumtis [cone]) (o)

/UFE INDYBEST INDYIOD MOSTCOMMINTED VOUCHERS  COMPA

UY PERCY PIGS IN 150

& INDEPENDENT

NEWS  INDEPENDENTTV  CLMATE  PARALYMPICS2021  VOICES  CULTURE

-
ﬂow YOUCANB
a4

M&S has md de export platform
“""‘Z;";‘fn'; carmerts; J (@) o (v) o

Marks & Spencer has made more than §0
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worldwide ex;

days via the platform, v
brands including MVit
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WEBCAM EYE TRACKING TECH WITH LUMEN

An Eye Tracker
consists of projectors, sensors
and algorithms.

The projectors
create a pattern by projecting near-infrared

light on the eyes.

The Sensors
takes high-frame-rate images of the ol
user's eyes and patterns created. Gaz e,\p°'“t’.," :

Algorithms

find specific details of the user's eyes

and reflection patterns. This results in,

among other data, the gaze point on the screen.
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ADS WERE VIEWED AFTER BEING PRIMED WITH OOH

PRIMED OOH GENERATES 0.4 SECONDS OF EXTRA ATTENTION vs COOKIES

Cookies Cookieless Primed

Source: Lumen research



PEOPLE INTERESTED IN ADS GAVE ANOTHER +33%
MORE ATTENTION

All people

1./1/

Cookies Cookieless Primed Cookies Cookieless Primed



COOKIES WORK

SIGNIFICANT DECLINE IN AWARENESS

39%

Cookies Cookieless Primed

Source: Lumen research



COOKIES WORK

SIGNIFICANT DECLINE IN AWARENESS AND CTR

39%

0.5%

Cookies Cookieless Primed Cookies Cookieless Primed

Source: Lumen research
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SUMMARY



ACT NOW BEFORE THE COOKIE CRUMBLES

TEST & LEARN

Prime with
OOH
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