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“We have to get to a place of balance. The default
In media is non-disabled, white, heterosexual,
middle class.

In that context, you get nuanced portrayal.

But we don’t have this with other audience groups.
When we do represent underserved, it needs to be
as well-rounded and balanced as possible. But we

need to understand the stereotypes in place so as

not to fall back on them.”

June Sarpong, Head of Creative Diversity
Ipsos MORI [1psos



What stereotypes exist and how can
we understand them, to avoid
reinforcing them?

How are identities defined and are
media portrayals accurate? What are
the facets of identity that are
overlooked and should be portrayed
to give a well-rounded depiction?
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What are the changing perceptions of
portrayal and acceptability, how can
we illuminate these to ensure more

balanced, varied and appropriate
representation within content?

What is the impact of certain terms,
what language is appropriate, and
how can media brands educate
audiences through leading by
example?
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Those with disabilities
identified with...
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“Black men are normally seen
as thugs or people who engage
In rowdy behaviour.

For me this couldn't be further
from the truth; I'm actually more
| quiet than | am outspoken. | also

don't particularly like confrontation.

It ends up creating a disconnect
with me and the people who
would view me as a threat to

them just based on stereotypes

about black men.”
Male, Black Caribbean, 21
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Consider the
collective of stories
that already exist
about agparticular

Je 8 group
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“We have to get to a place of balance. The
default in media is non-disabled, white,
heterosexual, middle class. In that context,
you get nuanced portrayal.

But we don’t have this with other audience
groups. When we do represent underserved,
it needs to be as well-rounded and balanced
as possible.

But we need to understand the stereotypes in
place so as not to fall back on them.”
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Thank
you.

Contact
yas.asareanderson@ipsos.com

Ipsos MORI ng



