
1The Art of LuxuryIssue 39 2019

Fashion        |        Lifestyle        |        Travel        |        Accessories

Issue 39   £4.95

The Art OfLUXURY





 www.prestonfield.com  
0131 225 1333

www.thewitchery.com  
0131 225 5613

www.tower-restaurant.com
0131 225 3003

MAGICAL 
DINING

2 course lunch £22
3 course dinner £38

7 days a week



Eight Members Club, an exclusive and discreet
haven in the heart of the city. 

Eight offers two venues with lounge bars, intimate private rooms and roof terraces with spectacular panoramic 
views of the city skyline. Available for conferences, private dining, parties for up to 500 guests and weddings. 

City’s exclusive luxury escape.
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PORT LOUIS MARINA
Day 1 – Grenada Island Tour 

From your berth at Camper & Nicholsons Port Louis Marina, take 

the day to visit the beautiful island of Grenada also known as the 

“Isle of Spice” 

The Southern Caribbean island has has so much to offer such as:

• Fort George and the historical market square – admire the 

different stalls and the array of fresh fruit and spices 

• Etang Nature Reserve, the most popular area for hiking 

• Swimming at the Seven Sisters Waterfalls is a must! It’s a 

great hike to the top of 7 waterfalls, and for those feeling 

adventurous, you can jump down each of the falls – the 

highest falls is about 50 feet! 

TRAVEL & RESORTS

• Lunch and tour of Belmont Estate, a unique and authentic 17th 

century working spice plantation where they grow the organic 

cocoa for the famous Grenada Chocolate! 

• Visit the authentic River’s Rum Distillery, the oldest working 

water wheel in the Western Hemisphere for a tour of the 

plantation and a little rum! 

• Visit Bathway and Leverra beaches before going to Mount 

Edgecombe Plantation for a tour, a swim in the pool and some 

well-earned relaxation. 
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TRAVEL & RESORTS

Day 2 - Petit St. Vincent 

Petit St. Vincent is a superb, private island getaway. A very yacht friendly 

resort with a sheltered harbour, beach restaurant and bar. Enjoy a meal at the 

restaurant, drinks in the bar, and take a stroll and a swim before departing for 

nearby Union Island. 

Day 3 - Union Island 

A little piece of paradise with some of the best beaches in the world – relax on 

the white sand and bathe in warm turquoise waters. You will be welcomed to 

this authentic Caribbean island by their warm and friendly people. From Union 

Island guests can enjoy SCUBA diving and kite boarding and go to Happy Island, 

a unique bar built from conch shells in Clifton Harbour. 

Day 4 - Bequia 

The tiny island of Bequia has a unique, magical charm that offers an immediate 

feeling of the Caribbean as it was 100 years ago. While here why not visit the 

Bequia Maritime Museum, especially the locally made model boats; the Firefly 

Plantation - a working plantation with tours and superb dining available. 

There’s also the Old Hegg Turtle Sanctuary, private island tours, white sand 

beaches for swimming, SCUBA diving and then for dining… 

Mac’s Pizzeria offers a funky atmosphere, great pizza in a relaxed, casual and 

fun atmosphere or try the Frangipani Hotel Bar on the sea front, a favourite 

watering hole for everyone, both in Port Elizabeth. 

Day 5 - Mustique 

Horseback riding, fine-dining, tennis and much more 

are all possible on this private island. 

The Cotton House Hotel and Firefly are both renowned 

for their dining experiences – both offer candlelit 

evening overlooking breath taking views. 

Basil’s Bar is frequented by movie stars and local 

yachties alike, offering an authentic Caribbean casual 

mood with live bands at this unbeatable waterside 

venue. 

Take a taxi tour to see more of this exclusive, perfectly 

manicured private island. 

Day 6 - Mayreau 

Mayreau is the smallest inhabited island in the 

Grenadines with a population of about 250. Home 

to a few bars, restaurants and a small stone Roman 

Catholic church, Mayreau is only accessible by boat 

and gives visitors an insight into the charming, 

traditional village life. 

Saltwhistle Bay is the best beach on the island and 

also offers a beach bar and restaurant. 

The island is ideal for relaxing, walking and hiking – 

there are some quite steep areas! 
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Day 7 - Tobago Cays Marine Park 

Five uninhabited, blow-your-mind islands, the 

“Jewel in the Crown” of the Southern Grenadines. 

The protected marine park provides access to 

fabulous diving and snorkelling – swim with the 

turtles but be careful to give them space! Have 

Reef Fish follow you like younger siblings. Enjoy 

this fantastic “attraction” and the protected 

underwater species whose home it is. 

Day 8 - Carriacou 

Visit the first of Grenada’s sister islands, Carriacou, the largest of the Grenadine 

islands. There are also many smaller islands off the coast of Carriacou. Famous 

for traditional boat building and sailing, the islands also provide the perfect 

opportunity for fantastic diving. 

Spend the day further exploring Carriacou on an island tour, explore her small 

islands by dinghy or diving or just kick back on the beach and make the most of the 

penultimate day! 

Stop by Sandy Beach for lunch or overnight and enjoy the peace and quiet of a 

deserting white sandy island before heading back to Port Louis Marina.

en.cnmarinas.com/port-louis-marina/ 
en.cnmarinas.com/book-a-berth

TRAVEL & RESORTS
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DISCOVER 
ARIA RESORTS

Aria Resorts, the UK holiday specialists, offer outstanding holiday 

home investments in exceptional UK destinations.  Aria Resorts offer 

guests the opportunity to purchase their own luxurious retreat at top 

locations from Scotland to Cornwall.  Lakeside lodges and coastal 

retreats offer the very best in interior styling and an on-resort lifestyle 

to match.  Think stylish roof terraces, hot tubs and champagne; all 

within a quick commute of the UK’s major cities!

Outstanding Quality 

Aria Resorts offers a holiday home purchase that is suitable for most 

budgets but has developed a select portfolio of properties that are 

built to an exceptional specification and have great investment 

potential.  The collection of homes, available on brand new owner 

developments at The Bay Filey in Yorkshire, Retallack Resort and 

Spa, in Cornwall, The Bay Colwell and The Lakes Rookley on the Isle 

of Wight, all meet the National House Building Council standards 

and are sold with a ten year guarantee and a 999 year lease, so 

buyers are able to seek a mortgage for the purchase.

Make the Most of the Staycation Trend

Exchange rates, environmental consciences, travel risks and Brexit 

fears have all played their part in ensuring that the UK holiday 

market is thriving, with increases in inbound and domestic tourism 

being recognised in recent years.  The staycation phenomenon looks 

set to continue, leading to independent industry commentators 

recognising the investment potential of the UK furnished holiday 

property let market as a growing and positively acclaimed market 

which avoids much of the red tape and potential pitfalls now 

surrounding residential buy to let opportunities.

A Sound Investment  

Aria Resorts offers a managed letting service for owners who want to 

secure their own UK retreat but also want to maximise on the time 

that their holiday home isn’t being used; and for eligible individuals 

they also offer the opportunity for investment buying as a Property 

Asset Purchase.  

A true armchair style investment, qualifying individuals can expect a 

transparent process and strong annual interest of 7% with a choice 

of a three or five year term.  There are also potential tax advantages 

available through the Furnished Holiday Let Property regulations.  

All investment options are subject to the financial status of the 

applicant and terms and conditions apply.  

To find out more about Aria Resorts holiday homes and 
investment opportunities visit: www.ariaresortshomes.co.uk  
or call: 03333 70 1000

Retallack Resort & Spa - computer generated images are indicative only and subject to change

TRAVEL & RESORTS



UK DESTINATIONS

FIND YOUR
LUXURY RETREAT

WHERE YOU WANT TO BE

Purchase a stylish UK holiday home and enjoy eff ortless escapes. Investment purchasing available with 

a guaranteed 7% net return. Investment options are subject to the fi nancial status of the applicant and 

terms and conditions apply.

UK Property Asset Investment   
Armchair style investment
A transparent and compliant process 
Choice of a three or fi ve year term  
Potential tax advantages 
Growing and positively acclaimed industry sector 

Full details available on request for eligible investors. 

sales@ariaresorts.co.uk     03333 70 1000
ariaresortshomes.co.uk

Outstanding holiday homes in exceptional UK destinations.



Mal lo rca

torredecanyamel.com

The secret is in the water. 
An oasis of well-being.

The spring waters of Fontsanta Hotel are legendary, 
discovered and first used by the Romans.
This 5star Hotel is nowadays a magical place for digital 
detox & mindfulness experience, the thermal waters and 
much more are waiting for you.
Fontsanta also invites you to discover the Es Trenc Beach in 
a different way.

Art & Urban life.

The convent was built during the 17th century with the aim 
of educating missionaries.
Now an exclusive hotel where elegance blends with 
serenity, resulting in a unique space, full of beauty and 
immersed in art.
The restaurant Marc Fosh, with one Michelin Star since 
2015, together with the Art Bar, the Spa and the rooftop 
pool completes the experience given by the concierge 
team, always taking care of you.

A sea of exclusivity.

Can Simoneta is a five-star hotel located on the northeast 
coast of Majorca in Canyamel. 
This beautiful haven is made up of lovingly restored 
140-year-old buildings has to be visited at least once in 
life.
The breathtaking views over the Mediterranean will 
tell you all you need to know about this hidden gem, 
gastronomy, sea, golf... and pure relax.

Luxury by nature.

The Hotel Pleta de Mar is a five-star hotel, located just 
650ft from Can Simoneta.
Completely surrounded by nature and overlooking the 
sea, this is the perfect place to experience a back-to-the-
essence-of-the-land trip, surrounded by silence and the 
smell of the forest. 
Experience the pleasure of ultra relaxation and 
disconnection with a background of sea and nature in 
which to pamper your body and soul. 

Beyond exclusivity.

FONTSANTA HOTEL THERMAL SPA & WELLNESS 
*****

HOTEL CONVENT DE LA MISSIÓ 
*****

HOTEL CAN SIMONETA
*****

HOTEL PLETA DE MAR
***** gl
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HOTEL AURELIO,CHALET 
MIMI AND THE ARULA 

CHALETS SHOWCASE THE 
ULTIMATE OPULENCE 
IN LECH THIS SUMMER SEASON 

This summer, Five-star Hotel Aurelio sees the first summer opening 

of its three new, show-stopping chalets.  Set in the most prestigious 

pocket of the Austrian Alps, the trio of mountain-side properties, 

Chalet Mimi and The Arula Chalets offer an abundance of luxury and 

world-class amenities from unrivalled interiors, 24/7 butler service, 

expansive spas, in-house massages, private chefs, outstanding 

cuisine, DJ and games rooms and tailor-made experiences like no 

other. 

Opening exclusively for one month only, Hotel Aurelio is welcoming 

guests to the Arlberg region for an incredible summer in the 

mountains, with creative culinary workshops, to uplifting and 

tranquil wellness retreats, to adventure fuling getaways - Summer in 

Lech promises to be unforgettable. 

Immerse yourself into Hotel Aurelio’s state-of-the-art thermal suite 

which consists of several sauna, aromatherapy steam rooms, 

an herbal bath, floral bath and experiential showers.  And what 

traditional Austrian spa would be complete without an ice-cold 

plunge pool to soothe aching muscles after a sunrise hike on 

Mohnenfluh Mountain? 

TRAVEL & RESORTS
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Re-energise in the relaxation area around the Snow Atrium which 

lies at the core of the spa and floods the 23-metre pool area in 

swathes of sunlight during the summer months.  Visit the vitality 

bar for a daily selection of delectable and revitalising snacks at any 

hour of the day.  To ensure the ultimate rejuvenating experience, 

take advantage of Aurelio Spa’s tempting treatment menu.  From 

classical, medical and deep tissue massages, to facials and body 

scrubs, or peeling and packing treatments; Hotel Aurelio invites 

guests to de-stress far away into an oasis of tranquillity. 

While mornings and afternoons are spent in the spa, guests can 

spend days outside embracing the Austrian Alps; from sunrise hikes 

to the summit, and Nordic walking to the gurgling Lech brook, to 

mountain biking through blooming pastures and yoga in the forests 

emerald lakes, Lech is the destination for the summer. 

Famed for their exceptional cuisine, Aurelio’s award-winning chefs 

Christian Rescher and Markus Niederwanger having been Gault 

Millau with 3 Hauben (17pts) will be hosting guests for a gastronomic 

stay like no other.  Venture into the valleys to forage for locally grown 

ingredients before heading to the expansive kitchens in Chalet Mimi 

or the Aural Chalets. Discover which pine needles are used to create 

delicious cocktails and which mushrooms are picked to create their 

conceptual mushroom infused ice-cream.  Learning techniques and 

curating bespoke menus from the top chefs, guests will leave Austria 

having been given a glimpse into the secrets of five-star cuisine. 

TRAVEL & RESORTS
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ARULA CHALETS

Comprising of two-interconnecting chalets that cover an expansive 

2,400m2, the Arula Chalets are boasted to be one of the most 

impressive properties in the Austrian Alps. Available to rent either as 

two separate properties – each of considerable size with their own 

spas, cinema rooms and sun terraces – or as a combined large chalet 

sleeping up to 30 people across 13 ensuite bedrooms, the Arula 

Chalets offer a showstopping base for a summer retreat. 

Exceptional design, first class service and an idyllic mountain-

side location combine to create true alpine perfection. After a day 

embracing the mountains, the expansive spas in each chalet await. 

Relax aching muscles with a holistic treatment organised by your 

personal butler before slipping into the pool. Both chalets offer a 

wine cellar for connoisseurs, cinema rooms, hot tubs and spacious 

suites. The larger of the Arula Chalets offers the perfect place to host 

incredible après with a games room complete with DJ space, bar 

area, separate rooms for red and white wines, gambling tables and 

retractable doors that lead out on to a spacious terrace featuring a 

hot tub and stunning vistas of the surrounding mountains.  

Each chalet has a private chef to deliver delicious culinary creations.  

From signature fondues and international dishes, to traditional 

Austrian cuisine and family sharing-style dinners, at the Arula 

Chalets every meal is a celebration of exceptional food, with quality 

enjoying the highest priority. 

CHALET MIMI

Less hipster, more hygge, the five-bedroom Chalet Mimi combines 

authentic design with traditional elegance to create the ultimate 

cosy chalet. 

Spread across four floors with floor to ceiling glass, Chalet Mimi 

offers luxurious comfort in abundance as well as outstanding 

location with panoramic views of the surrounding aluminous green 

mountains. 

Featuring beautifully designed interiors, the heart of the chalet is 

undoubtedly the open-plan living, dining and bar area that’s perfect 

for socialising after a day out. The 24/7 butler service will ensure that 

guests every need is catered for whilst the private chef is on hand to 

serve exceptional cuisine, from energising breakfasts to indulgent 

afternoon teas and delicious dinners served as the sun descents.  

For those who like to relax after a day of Lech’s legendary outdoors, 

what better way to unwind than watching the sun set as you stretch 

out on the terrace for a one-on-one yoga class, or by soothing 

tired legs in the outdoor jacuzzi. With a host of first-class facilities, 

including an indoor heated 14 metre swimming pool, bio sauna, 

steam bath and relaxation area guests can plunge into tranquillity 

with the ultimate bespoke spa experience.  In-house massages 

and other pampering treatments can also be arranged through the 

personal concierge service.  

TRAVEL & RESORTS
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HOTEL AURELIO

Celebrating its accolade of becoming World’s Best Ski Boutique Hotel 2018 

and following its 10-year anniversary this season, Hotel Aurelio is a jewel to 

be found in Lech. With just ten guestrooms, guests are promised seclusion 

and exclusivity in the most idyllic surrounding.   

Drawing in summer adventurists and elite returners from all over the world, 

Hotel Aurelio has perfected Alpine luxury, ensuring Lech as the number one 

for those seeking the most exclusive destination in the Alps.

TRAVEL & RESORTS

Prices start from:

Hotel Aurelio –  Double rooms from €850 per night, half-board  

 Suites from €1,500 per night, half-board 

Arula Chalet 1 –  From €15,000 per night, half-board 

Arula Chalet 2 –  From €8,000 per night, half-board 

Chalet Mimi –  From €9,800 per night, half-board

To book please contact: office@pepper.at
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A SANCTUARY 
FOR THE SENSES

Thirty+ years ago, Banyan Tree founders purchased a vast expanse 

of coastal land in Phuket, Thailand punctuated by lagoons of the 

most intense cobalt blue. Only to discover that its beauty came 

not from Mother Nature, but the pollution by the previous tenant, 

a tin mine. Rather than walk away, they dedicated themselves to 

cleansing the acid-laden soil by planting more than 7,000 trees. In 

doing so, they transformed this ecological wasteland into the first 

environmentally sensitive Banyan Tree resort in 1994. 

Escape to a Sanctuary for the Senses at the award winning Banyan 

Tree Phuket located in the Andaman’s greatest treasure, the island 

of Phuket. A private paradise of luxurious all-pool villas nestled 

around a salt water lagoon and surrounded by lush greenery. 

This is the perfect destination 

for travellers who seek a luxury 

hideaway, a Golf Getaway, a relaxing 

staycation or a base from which 

to explore this beautiful island 

its heritage, culture and stunning 

beaches. Step into a world of unspoilt 

natural beauty and unparalleled 

luxury at Banyan Tree Phuket.

A Secret Hideaway by the Andaman Sea 
Created for anyone looking for exceptional experiences, DoublePool 

Villas by Banyan Tree gives you an intimate and serene environment 

with a luxury of space. Set within a tropical garden and twin pools 

to luxuriate in; get ready to enjoy the tailored hospitality of your own 

Villa host to top Phuket’s luxury villa experience.

Your Journey Includes:
• 24hrs on call Villa Host

• In Villa Check In and Welcome Drink

• Mini Bar inclusive of Soft Drinks & Snacks

• In Villa Aperitif from 5-7 pm inclusive of Cocktail & Canapes

Celebrate  
Banyan Tree Phuket celebrates its 25% anniversary this year and 

with that a special offer! Save 25% off Best Available Rate, Spa, 

Gallery, Food and Beverage. In addition, enjoy one complimentary 

Exceptional Experience.

33, 33/27 Moo 4, Srisoonthorn Road, Cherngtalay,  
Amphur Talang, Phuket 83110, Thailand 
+66 (0)76 372 400 | phuket@banyantree.com |  
@banyantreephuket | banyantree.com/Phuket 

TRAVEL & RESORTS

Reservations: +66 76 372 400            Email: phuket@banyantree.com 

banyantree.com

Enjoy the tailored hospitality of your own Villa host to top 
Phuket’s luxury villa experience. A Sanctuary for the Senses.

• Butler service 
• 26 spacious villas (up to 3 bedrooms) 
• Infinity pool plus wading pool in-villa

• Complimentary minibar with daily refill (non alcoholic) 
• Complimentary visit of ice cream boy

• Complimentary evening cocktails

DOUBLEPOOL VILLAS
BY BANYAN TREE
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Silver Shadow 
1 December 2019 • 10 nights

Cruise Itinerary:
Ft Lauderdale • Grand Turk • Gustavia (St Barthelemy)
Philipsburg (St Maarten) • Road Town • San Juan

 Return flights from UK including baggage
2 nights pre-cruise stay in 5* Hotel 
Miami Beach

7 nights all-inclusive cruise on-board 
ultra-luxury ship Silver Shadow

Butler service in every suite Private transfers throughout

Cruise Highlights:

Vista Suite Veranda Suite Mid Ship Veranda

£2,929pp £2,999pp £3,299pp

0333 121 8247JUST GET IN TOUCH AND LET ME 
DESIGN YOUR NEXT TRIP FOR YOU. FRANCESCA.BARONE@BRILLIANTTRAVEL.CO.UK PART OF

Gratuities always included

Ref: SI3934

Sensational Silversea’s nine ship 
fleet ranges from 50 to 304 suites 
traversing the globe taking you on 
adventures and memory making 
trips to over 900 destinations. 
You will have superior suite 
accommodation, mouth-watering 
dining and immersive travel 
experiences. Personally I have been 
in the industry for in excess of 30 
years, know the business inside out 
and am respected in this specialist 
field by both my long standing 
loyal clientele and suppliers alike. 
My company ethos is that of 
superlative customer service. No 
question is too small or challenge 
too large. Further discounts may 
apply to the guideline prices 
shown herein based upon if you 
are a past guest and/or any deal 
adjustments. Prices strictly subject 
to change/availability and based 
upon double occupancy.

Day 1      Fly from the UK to Miami 
 Transfer to a 5* hotel for 2 nights

            
Day 2      Time at leisure
 Take a stroll down Miami beach; people watch 
 while sipping a latte at an outdoor café; or shop 
 in the chic boutiques during your 2 night pre-
 cruise stay in Miami.
      
Day 3     Transfer to Fort Lauderdale Port 
 Embark on Silver Shadow for 7 nights
      
Day 4      At sea
 Whether you to the gym, visit the spa, catch up 
 on your reading or simply top up your tan, these 
 blue sea days are the perfect balance to busy days 
 spent exploring shore side.
        
Day 5      Grand Turk, Turk & Caicos Islands
 On shore, the tiny, quiet island is home to 
 white-sand beaches, the National Museum, and 
 a small population of wild horses and donkeys, 
 which leisurely meander past the white-walled 
 courtyards, pretty churches, and bougainvillea-
 covered colonial inns on their daily commute 
 into town.

Day 6      At sea
 Days at sea are the perfect opportunity to relax, unwind 
 and catch up with what you’ve been meaning to do. 

Day 7      Gustavia, (St Barthelemy)
 *Suggested Excursion* Panoramic St Barts - Enjoy a 
 panoramic ride around this tiny island and discover the 
 many hidden beauties for which St. Barts has become 
 famous.

Day 8      Philipsburg, (St Maarten)
 Take a stroll by the shallow water in one of the St. 
 Maarten’s world famous white sand beaches, often called 
 the “French Riviera of the Caribbean.” Stop for a bite to 
 eat along a ½-mile-long boardwalk with restaurants; 
 or visit Wathey Square (pronounced watty) in the heart of 
 the village. Directly across from the square are the town 
 hall and the courthouse, in a striking white building 
 with cupola. The structure was built in 1793 and has served 
 as the commander’s home, a fire station, a jail, and a post 
 office.

Day 9      Road Town, British Virgin Islands
 Stroll down Main Street and along the waterfront, 
 checking out the traditional West Indian buildings painted 
 in pastel colours and with corrugated-tin roofs, bright 
 shutters, and delicate fretwork trim. Or just choose a seat 
 on one of the benches in Sir Olva Georges Square, on 
 Waterfront Drive, and watch the people come and go from 
 the ferry dock and customs office across the street.

Day 10    Disembark in San Juan 
 Transfer to the airport for your return flight to the UK
 Explore San Juan at your leisure before departing for the 
 airport and your return flight to the UK.

Day 11    Arrive home in the UK

✓ Free beverages in-suite and throughout the ship, 
    including champagne, select wines, beers and spirits
✓ Spacious ocean view suites
✓ Inclusive room service
✓ Butler service in every suite
✓ Personalised service – nearly one crew member for 
    every guest
✓ All meals & beverages in-suite and throughout the 
    ship including speciality restaurants
✓ Multiple restaurants with diverse cuisine and open-
    seating dining
✓ Enrichment lectures
✓ On-board gratuities

BrilliantTravel
Your Personal Travel Specialist
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NEW MEMBERS CLUB, 
THE COURT 
IS NOW OPEN

Iconic music venue turned private members club is latest 
hotspot in Soho.

Steeped in musical heritage, brand-new members club, The Court 

is now open on Kingly Street in the heart of world-renowned, Soho. 

The iconic venue was previously the famed Bag O’Nails and hosted 

performances and visits from music royalty, Jimi Hendrix, The 

Stones and The Beatles, who were regulars both on and off stage.  

Young entrepreneur, Harry Mead, founder and host of The Court 

has curated a team of experts to create an intimate destination 

with an elaborate and inventive food and drinks menu. Developed 

with Michelin-starred chef Tom Sellers and executed by Head Chef, 

Aaron Harris, formerly at Michelin-starred restaurant, Northcote, 

the food on offer has an extravagant feel. Ben Ghosn, previously at 

Gleneagles, heads up the bar team with an original menu created by 

award-winning drinks consultancy Mr Lyan Studio.  
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The club opens at 9am with warm pastries and fresh coffee offered 

throughout the morning. A bar food menu runs from midday 

through to 11pm and is filled with delicious treats such as Beef Fat 

Doughnuts and Pork Crackers with Hot Mustard Mayo, ideal with a 

crisp glass of wine or champagne.  

Members and guests can expect surprising twists on well-loved 

classics, all with a premium spin, such as their take on an open 

Club Sandwich with confit chicken thighs and a roughly chopped 

salad, available at lunch only. The day-menu has a small selection 

of luxurious dishes such as, a refreshing Tomato Consomme, a light 

Cured Salmon & Buttermilk Bitter Leaves or hearty Miso Aubergine, 

which run until 3pm.  

Dinner service starts at 6pm and is full of luxurious starters, mains, 

sides and desserts. Small plates such as 45 Day Aged Steak Tartare 

and Pan Roasted Scallops with Stinging Nettle Salsa Verde feature 

on the menu. Guests can choose from opulent dishes like Slow 

cooked Seabass, Bone Marrow, Langoustine, Turnip or a tender Lake 

District Sirloin with Potato Terrine. For those in search of a delicious 

late-night bite, the kitchen closes at 11pm.  

When it comes to the drinks, an extensive wine list has been curated 

by leading premium wine specialists, Bibendum, with an incredible 

selection of wines by the glass. With the cocktail menu, versions 

of loved classics chosen by the team appear like Bradley’s take on 

the original Margarita- Bradley’s Margarita with Patron reposado, 

quiquiriqui mezcal, apricot, grapefruit sherbet and lime.  

Unique artworks by internationally renowned artist, Bradley 

Theodore are displayed within the art-deco basement bar and on 

the house grand piano. Live entertainment every evening from 7pm 

until the early hours pays tribute to performances of the past and the 

club’s historical charm. The club combines the elegance of a long-

lost speakeasy alongside a hedonistic feel of what Soho originally 

became known for.  There is a refreshing and friendly approach to 

membership with guests chosen through a panel of creatives and 

not limited to certain professions. Guests are welcome to use The 

Court as a communal work space, meeting place, a place to kick 

back and relax or even dance the night away. 

thecourt.co.uk
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THOMAS BRINGS 
THE BEST OF MANCHESTER 
TO THE HEART OF 
CHESTER RACECOURSE

CEO of Chester Race Company, Richard Thomas, who has 

masterminded some of the most forward thinking moves in the 

racing industry, has bought the best of Manchester to Chester. The 

‘dream team’ that have been introduced to the luxurious new venue, 

Parade, includes the chef behind Restaurant MCR, Aiden Byrne, as 

well as interior designer, Michelle Derbyshire who brought arguably 

the UK’s most ‘Instagrammable’ bar to Manchester. 

Recently awarded the title of the ‘World’s Oldest Horse Racecourse 

in Operation’, Chester Racecourse has constantly innovated during 

its 480-year history. However, ‘Parade with Aiden Byrne’ has taken 

Chester to the next level by bringing a fine-dining, city-centre venue 

to the heart of the racecourse, opening its doors for the first time on 

Wednesday 8th May for the Boodles May Festival.
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‘Parade with Aiden Bryne’ is a totally unique, trackside venue that is 

being brought to life by the man who was named the youngest chef 

to ever win a Michelin star, Aiden Byrne.  Parade’s offer includes a 

totally tailored experience from start to finish, and at the heart of it, 

an award-winning six course menu that starts with bespoke canapé 

and Champagne and goes on to include the likes of  Roasted scallop 

with white chocolate and truffle risotto and Braised rib of beef 

served with sweet miso hollandaise and choucroute, finishing with  

Chocolate mousse and violet ice cream. The menu will change every 

day and Aiden will take the time to personally serve various courses 

of the six-dish menu to guests.

CEO of Chester Race Company, Richard Thomas comments: “To 

mark our 480th anniversary, we wanted to do something really 

special and Parade is sure to do just that.

“We knew that developing a venue of this calibre required the best 

in the industry, which was why we turned to Aiden and Michelle 

in order to bring our ideas to fruition. Our team has been working 

with them around the clock to ensure that this intimate and private 

space stands out from the rest, from the mouth-watering menu and 

sensational interior design, right through to the concierge service 

that takes customers on a journey that will exceed expectations. 

With its incredible trackside location, this is set to be one of the most 

exciting sporting venues in the world.” 

Aiden comments, “We wanted to ensure that Parade is a totally 

immersive experience from start to finish. By being centred at the 

heart of the track, guests will feel totally absorbed in the action and 

we wanted to reflect this in the service. We will provide guests with 

an exceptional restaurant experience and my team and I will be 

making sure we get to every table, taking the time to run through the 

menu with them personally.”

“I have selected menus that are set to blow the guests away at 

Chester Racecourse; from the sublime, such as Roasted turbot with 

artichokes and mushrooms and Strawberry mousse with apple 

marigold and wild strawberry sorbet to classics, such as Braised rib 

of beef and the Manchester Tart.” 

The interiors concept has been kept under lock and key with much 

excitement over how the space will finally look. The project has 

involved a design collaboration with award-winning interior designer 

Michelle Derbyshire and A Styled Lifestyle, with a ‘luxurious haven on 

the racecourse’ unveiled. The space features a summer garden roof 

bar and viewing terrace, the perfect position from which to cheer on 

the runners and riders of the day. 

For more information on this new exclusive race day 
experience at Chester and to book tickets, please contact 
Kate Dawson - kdawson@chester-races.com



28 The Art of Luxury Issue 39 2019

RESIDENCES & ESTATES

K11 ARTUS, 
ASIA’S FIRST LUXURY RESIDENCE 
WITH AN “ARTISANAL HOME” CONCEPT, 
PRESERVING FAST-DISAPPEARING 
CHINESE ARTISANSHIP

Asia’s first luxury, serviced residences, built to promote 
rare artisanship and design in collaboration with the K11 
Craft & Guild Foundation and internationally acclaimed 
designers.

Following the recent launch of Rosewood Hong Kong in Victoria 

Dockside, the art and design district in Tsim Sha Tsui, renowned 

entrepreneur Adrian Cheng is set to unveil another major project. 

K11 ARTUS, K11 Group’s first private, luxury and serviced residential 

development will open in Q3 of 2019.   

K11 ARTUS marks the third milestone in Cheng’s Victoria Dockside 

development, a 10-year project that includes K11 ATELIER, K11 

ARTUS, Rosewood Hong Kong and K11 MUSEA, a pioneering retail 

destination, also set to open its doors in Q3 of 2019. K11 ARTUS 

is the first hospitality extension of K11, a unique concept brand 

which encompasses a portfolio of innovative companies, each with 

a shared purpose to enrich the new consumer’s daily life through 

the power of creativity, culture and innovation. As reflected in its 

portmanteau name, ARTUS combines the word “Art” and the Latin 

term “Domus”, meaning “home.”  
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By providing Asia’s first hybrid “Artisanal Home” concept, K11 ARTUS 

will redefine the luxury residence experience. The residence will 

feature comprehensive hotel services and amenities within a design-

led environment, including rare Chinese artworks and inspiring, 

interactive programming. Focused on nurturing a community of 

creative leaders, cultural explorers and intellectuals, K11 ARTUS 

sets new parameters as the first luxury residence to feature in-house 

salons led by prominent cultural figures, including playwrights, 

artists, and scholars. 

Mr. Adrian Cheng, Founder of K11, Executive Vice-Chairman and 

General Manager of New World Development said, “I’m delighted to 

see the launch of K11 ARTUS, K11’s philosophy and re-imagination of 

an artisanal home. Set at the heart of Hong Kong’s Victoria Dockside, 

K11 ARTUS works with a small group of Chinese craftsmen who 

share our values in preserving culture and ancient craftsmanship. By 

empowering them and curating their artisanal creations throughout 

the residences, ARTUS creates a unique environment for cultural 

discovery and intellectual exchanges.” 

Conveying the comforts of a private home and convenience of a 

full-service luxury hotel, K11 ARTUS offers flexibility for short or long-

term stays. The 287 suites spanning 14 stories feature wraparound 

balconies, affording guests one of the world’s most coveted open-air 

views of the Hong Kong skyline. Along with 70 different layouts, 

each suite reflects a unique style with handpicked artefacts from 

around the globe along with thoughtful amenities and service such 

as AMICI, an intuitive, digital concierge offering 24-hour assistance. 

Perched above K11 MUSEA, guests are ideally located at the heart 

of Victoria Dockside community, with an unparalleled selection of 

cuisine, leisure, art and culture options on their doorstep, including 

K11 ATELIER (grade-A offices) and Rosewood Hong Kong. Prices for a 

long-term stay at K11 ARTUS start at $57,000 per month, based on a 

12-month lease. Short stay rates are available on request. 

K11 ARTUS reflects the combined talents of Asia’s most celebrated 

designers and some of the world’s most respected international 

architectural firms. Kohn Pedersen Fox, the award-winning New 

York-based architectural studio, designed the building, while 

globally acclaimed architect André Fu and his studio AFSO crafted 

the interiors. Bangkok-based P Landscape (PLA) is responsible for 

the surrounding greenery and lush landscaping.  
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In collaboration with the K11 Craft & Guild Foundation, 

Adrian Cheng’s cultural initiative to preserve traditional 

Chinese crafts and bring them into the future, providing a 

platform to protect Chinese heritage and bring new life to 

fast-disappearing skills, K11 ARTUS will be the first luxury 

residence in Hong Kong to support and promote modern 

China’s cultural renaissance in major traditional craft areas.  

Hong Kong’s Joyce Wang, UK’s Fiona Barratt and New York-

based nemaworkshop created three individually-designed 

penthouses representing the ultimate in luxury living. The 

Joyce Wang Studio designed penthouse is a three-bedroom 

residence showcasing international artists, celebrated British 

interior designer Fiona Barratt-Campbell took inspiration 

from the architectural and artistic history of Rome. The third, 

by the award-winning New York architecture and design firm 

nemaworkshop, boasts a greenhouse style rooftop garden.  

K11 ARTUS houses art pieces and social spaces as part of ultra-
luxury residential experience

Adorning the lobby beyond the manicured topiary and 3.5m-high bronze 

and glass doors are intriguing art pieces such as “no.9”, an ethereal oil 

painting by Liang Yuanwei, and “Le An”, an abstract ink work from the K11 

Collection by Chinese calligrapher Wang Donglin. K11 ARTUS signature 

decorative diagrid murals etched in Marrone Imperiale marble decorate 

the East Lobby, while Gascogne Beige marble in the West Lobby adds 

visual interest to the walls and furnishings where monolithic marble forms 

overlap and intersect to create dramatic concierge desks.  

The Social Salon is located on the 10th floor and conceived as an 

extension of one’s home. The Social Salon’s layered sequence unfolds to 

unveil each space – The Living Salon, The Media Chamber, The Library and 

The Commune, each with a different function, from offering a collection 

of books on art and design to a hub for relaxed, informal gatherings. 

The Social Salon is filled with thought provoking artwork including the 

wooden sculpture “…or…No.1” by Chinese artist Wang Jianwei. 



31The Art of LuxuryIssue 39 2019

RESIDENCES & ESTATES

Creating and conserving Chinese craftsmanship with the 
K11 Craft & Guild Foundation 

The five major traditional craft areas which will be supported and 

promoted by K11 ARTUS will be:

• Guangcai: A traditional crafting technique for producing 

colourful hand-painted porcelain

• Baibaoqian: An ancient craft of inlaying engraved work with 

precious stones

• Chinese Literature – The Dream of the Red Chamber: Written 

by Cao Xueqin, the rare edition on display is considered a 

masterpiece of Chinese literature

• Wooden Architecture: A distinctive craft in Chinese architectural 

culture, wooden architecture is inscribed on the Representative 

List of the Intangible Cultural Heritage of Humanity

• Plaster moulding: A technique for crafting shapes with lime 

on the ridges and walls of traditional Chinese ancestral halls or 

temples

Rare art pieces that incorporate these traditional craft areas are 

sourced and produced exclusively for K11 ARTUS in collaboration 

with K11 Craft & Guild Foundation. One of the most valuable art 

pieces to be displayed is the “Large Jade and Hardstone-inlaid Zitan 

Panel” dating back to the mid-Qing Dynasty, featuring Baibaoqian 

techniques. Guangcai is also reflected in a selection of pieces 

including the “Guangcai Candy Jar” crafted by Master Zhao Yiming, 

and the “Guangcai Fruit Punch Bowl” by Master Tan Guanghui, both 

provincial inheritor representatives of China’s intangible cultural 

heritage (Guangcai).  

K11 ARTUS has also collaborated with Master Xu, the national 

inheritor representative of China’s intangible cultural heritage for 

Guangcai, and provincial inheritor, to produce a new series of “K11 

ARTUS Guangcai Porcelain Plates” to further promote the Guangcai 

technique to the K11 ARTUS residents. K11 ARTUS residents will be 

able to purchase these arts and crafts, with the proceeds going to 

support a group of Chinese craftsmen.

www.artus.com.hk
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GRADE II LISTED 
KENSINGTON TOWNHOUSE 
WITH GRECIAN-INSPIRED SPA COMPLEX 

HITS THE MARKET 
Located across from Holland Park and the esteemed London 

Design Museum sits a Grade II Listed six-storey townhouse on Earls 

Terrace. The home, located within a West London celebrity hotspot, 

comprises five bedrooms, six bathrooms, four reception rooms, a 

90-foot rear garden and private underground parking. It also features 

a spectacular Grecian-inspired spa complex on the basement floor, 

complete with a 10-metre swimming pool and steam room.

Benefiting from access to the expansive private communal gardens 

of Edwardes Square, the grand home on Earls Terrace is currently 

on the market for £10.25 million, with leading estate agents Russell 

Simpson and Knight Frank. 

Bertie Russell, Director at Russell Simpson, commented: “It is rare to 

find a Listed home of such proportions complete with a dedicated 

spa complex, whilst it is becoming increasingly rare to find such 

basement space in light of recent restrictions. Therefore, this home 

has an allure to buyers looking for a home with real period charm 

and character coupled with the modern luxuries that are now so 

in-demand.” 

RESIDENCES & ESTATES
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The home itself is an imposing townhouse with 

a raised ground floor sitting room, dining room 

and kitchen. A pretty wrought iron staircase leads 

from the kitchen down to the 90 ft. south-facing 

garden, where there is a patio, and a wooden 

gate in the rear wall that leads out to Edwardes 

Square. 

On the first floor is a grand drawing room with 

three floor-to-ceililng windows and impressive 

14-foot ceiling heights. A bookshelf-lined study at 

the rear then leads out onto the first floor terrace 

overlooking the garden and Edwardes Square. 

The master bedroom occupies the entire second 

floor, complete with walk-in dressing room and 

master bathroom. Situated on the top floor are 

three family bedrooms with two bathrooms.

The lower ground floor comprises a large 

family room with private rear garden. A further 

guest bedroom, which could be utilised as staff 

quarters, is also located on the lower ground 

floor. 

Some of the standout features of the home are 

the exceptional wellness facilities situated on 

the basement floor, including the private spa 

area, complete with 33 foot (10 metre) swimming 

pool, lined with Grecian-style semi-columns and 

a steam room. In addition, there is underground 

parking for two cars accessed directly from the 

house as well as 24/7 security, CCTV cameras and 

an onsite porter service.

Residents of Earls Terrace benefit from access 

to the Grade II Listed 3 acre private gardens of 

Edwardes Square. The communal gardens were 

laid out in 1812 and have attracted a number 

of well-known residents, including the author 

Goldsworthy Lowes Dickinson, popular British 

comedian Frankie Howerd, Harry Potter author 

JK Rowling and pop superstar Madonna.  

Situated in one of London’s most sought-after 

areas, Earls Terrace is within easy access of 

Holland Park, Kensington High Street, as well as 

being close to Hyde Park and the museums and 

galleries of South Kensington. 
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• This beautifully presented family home features a Grecian-inspired 

wellness suite, including 10-metre swimming pool, steam room and gym.

• Additional highlights include a magnificent drawing room with French 

doors leading out onto a private terrace.

• Residents of Earls Terrace benefit from access to the Grade II Listed 

3-acre private gardens of Edwardes Square. The communal gardens were 

laid out in 1812 and have attracted a number of well-known residents, 

including Harry Potter author JK Rowling and pop superstar Madonna.  

• The freehold property is on the market with independent West London 

agents Russell Simpson for £10,250,000.

Available exclusively through Russell 
Simpson and Knight Frank, viewings 

are strictly by appointment only. 

For further information contact  
Tel: 020 3761 9691 or visit:  

www.russellsimpson.co.uk or  
www.knightfrank.com 
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ESSENZA PROJECT BY MARTINI 
THE NEW KITCHEN CONCEPT IN 
CONTEMPORARY STYLE

A modern style with luxury design, that does not forget the value 

of Made in Italy craftsmanship: Martini presents Essenza Project, 

a kitchen concept designed by Arbet Design, which celebrates the 

company’s evolution towards a more trendy and contemporary 

atmosphere. Simplified shapes with a strong identity, minimal 

lines and the introduction of particular and refined exotic types of 

wood for the Essenza Project kitchen, illuminated by steel and brass 

inserts. 

www.martinimobili.it

INTERIORS



In our showroom you can experience 
a cultural journey in the Italian furniture 
expertise: we design custom interiors 
that are expressions of a lifestyle and of 
sophisticated taste, where tradition and 
modernity merge into an unmistakable 
mood.

THESE PROJECTS ENHANCE AND 
REINTERPRET  THE WORLDWIDE 
KNOWN TRADITION  OF THE 
VERONA CRAFTMANSHIP.

Contact us to reserve
an appointment with our interior 
design specialists:

verona@martinimobili.it 
+39 045 7100784
www.martinimobili.it

UK office
UK@martinimobili.it
+44 7914 909977 

Come and visit us,
we are glad to meet you at

Showroom Martini
Piazza Cittadella, 3
Verona (Italy)
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The story of Timothy Oulton started back in 1976 with an antiques 

shop near Manchester, owned by Tim’s father, Major Philip Oulton. 

After graduating from Ampleforth College in Yorkshire, a boarding 

school run by Benedictine monks, Tim went to work for his dad, and 

about 3 months in he was hooked on antiques, falling in love with 

traditional craftsmanship and enduring design. It was an obsession 

that would lead him to create his own line of furniture, lighting and 

accessories, inspired by the past yet relevant for today. 

Since opening its first gallery in 2008 in L.A., the company now has 

over 40 galleries worldwide from New York to Sydney, New Delhi, 

Hong Kong and London. Last year saw the opening of its global 

flagship at Bluebird on the King’s Road.

Sharing the ground floor with the iconic Bluebird Café, the 7,200 

square foot gallery is a distillation of everything Timothy Oulton 

stands for – heritage, creativity, innovation, and hosting…all under 

one roof. Collections are showcased in a portfolio of different 

‘worlds’ including the glamorous Age of Elegance, urban slick Metro, 

eclectic Beat Generation, laid-back Loft Living, and tranquil Coastal 

Drift. And if you’re not sure where to start, the gallery offers a 3D 

Room Planning service, so you can visualise your favourite pieces 

in your own home, all under the expert guidance of the gallery’s 

experienced ambassadors.

Going by the mantra “Be Relevant or Be Dead” Timothy Oulton 

exudes the perfect balance of tradition and modernity in its 

creative collections, blending a passion for time-honoured 

handcraftsmanship with a fearless quest for innovation.  

Rooted in the ethos of hosting, the brand’s interiors and construction 

leg, Timothy Oulton Studio, has delivered hospitality projects 

across the world including the recently opened 1880 members’ 

club in Singapore, and Timothy Oulton’s first restaurant, Gough’s on 

Gough in Hong Kong. Everything is designed around giving people 

a great hosted experience, as Tim explains, “Our aim is to create an 

experience which deeply touches people. The stores, the furniture, 

our hospitality projects, everything is a vehicle for delivering a visceral 

experience.”

Discover the storied world of 

Timothy Oulton at our flagship 

in Chelsea or at any of our 40 

galleries worldwide.

Timothy Oulton Bluebird,  
350 King’s Road, Chelsea, 
London, SW3 5UU 
Telephone 0203 150 2024 
timothyoulton.com 

“BE RELEVANT OR BE DEAD”
INTERIORS
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L’ART DU LUXE
We traveled to the haute couture capital to understand 

France’ s answer to the luxury car market.

DS AUTOMOBILES

France has long enjoyed a strong reputation for creating luxury 

brands which are the envy of the world. Dior, Chanel, Yves Saint 

Laurent, Cartier, Givenchy the list goes on. But in the Automotive 

industry, before 2015 you would have been hard-pressed to name 

a luxury vehicle manufacturer in France. Today, the answer is DS 

Automobiles. 

Now, let’s get this out of the way nice and early, because I can hear 

the collective question… “You mean Citroen?”. DS Automobiles 

began in 2009 as a premium brand of Citroen, enjoying great 

success. This was until in 2014 Yves Bonnefont, the then Director of 

Strategy, along with three colleagues busily worked on a plan to truly 

allow the creative designs to flourish and show off the savoir-faire 

they knew their team boasted, all with one aim in mind. To grow DS 

Automobiles into one of the top 10 luxury brands in the world. 

What is luxury? This is a very personal question, is it exclusivity? The 

latest technology? The heritage of a brand? Or simply how you feel 

when you experience the craftsmanship that goes into creating a 

luxury product. I believe luxury is an illusion. 

Without getting too deep, there is no universal rule book or guide to 

adhere to. 

There are only versions of luxury created in the heads of the 

consumer; it’s a deeply personal experience, and one that DS 

Automobiles taps into with a product range that is hard to ignore.

What better way to see the haute couture influence embedded in 

DS Automobiles cars than visiting the timeless city of Paris. This trip 

wasn’t going to be to simply stroll down the Champs-Élysées, we 

were heading to round 8 in the Formula E calendar. 

Written by Benjamin Dubois
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The mode of transport was the DS 3 CROSSBACK, a B-segment SUV 

oozing style and sophistication. 

Upon first thoughts you instantly recognise certain styling elements 

from the Citroen DS 3, such as the shark fin in between the front 

and rear glass on the side of the car, but this is where the similarities 

end. The CROSSBACK 3 is a far taller, more confident car on the 

road. The presence it holds on the road is notable. With 10 different 

body colours, and 5 different DS Inspirations to choose from, you are 

certainly encouraged to make your mark with the materials inside 

and outside being completely customisable – which at this price 

point really does feel original.

I was keen to get to grips with the technology that DS 

Automobiles quite rightfully champion. The first, and possibly 

most obvious being the DS MATRIX LED VISION, a block of 

LEDs divided into 15 segments that illuminate the road ahead. 

What’s more, the headlamps can be left on full beam even 

against oncoming traffic due to an in-built camera in the 

windscreen that detects oncoming cars. The segments then 

individually dim to leave the oncoming driver in a void of light 

that floats by as they pass. It really must be seen to be believed.

Like many people, I’ve always grown up being slightly terrified 

of a robot revolution. I’ve always imagined one of the biggest 

differences between mine and future generations would be the 

level of trust in technology, and I most certainly never imagined 

I would be comfortable with a computer system taking control 

of my car.  
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2019 marks the year I threw all of that to one side and allowed a 

level 2 autonomous driving system to complete the vast majority 

of the 200-mile journey to Paris. 

By linking Adaptive Cruise Control and Lane Keep Assist, it 

automatically adjusts its distance from the car in front, staying in 

lane and following the flow of traffic independently. Was it nerve 

wracking? Not one bit. It felt like real progress. It felt luxurious. 

Having arrived in Paris the feeling of witnessing a pioneering 

step forward remained. Les Invalids, the site home to 

Napoleons sarcophagus lent itself as the historic background 

for a very modern sport. The Formula E grid lined up with the 

Techeetah-DS drivers Jean-Eric Vergne and Andre Lotterer 

starting 14th and 8th respectively. DS Automobiles entered 

the sport in season two partnering with Virgin Racing but 

have since moved to the title sponsor Techeetah and with 

their combined efforts propelled Vergne to win the 2018 

championship. At the time of writing this, they are currently 

first in the team championship, with Vergne looking to take his 

second championship in a row – the first back to back winner. 

The race was spectacular and chaotic with the first wet race in 

5 years happening before our very eyes. Lotterer managed to 

take full advantage moving up from 8th to 2nd. 

For many, motorsport is simply a case of “boys and their toys”, 

but this all has real world applications making huge waves in 

our every day lives. The knowledge built up from Formula E has 

allowed DS Automobiles to commit to all new vehicles being 

exclusively electric. The statement is as bold as it is ambitious. 
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ONLY YOU
ONLY YOU, the DS Experience is an 

initiative to provide owners with a portfolio 

of services ranging from special events, 

experiences, and even a service valet. 

DS at your Service – anytime support, a 

multi-channel gateway to response to any 

questions you may have.

MyDS App – for connected services, records 

parking location to guide you back to your 

vehicle, allows fuel logging and journey 

details.

DS Assistance – anytime roadside 

assistance. Accident support, assistance 

with non-vehicle related faults, courtesy 

car loan and onward travel cover. The 

customers vehicle will be repaired or taken, 

at no charge to the nearest approved DS 

workshop.

DS Delivery Valet – delivery of your 

purchased DS car to your chosen location 

in a special ONLY YOU DS Transporter on 

an agreed date and time to the chosen 

location. Includes a vehicle handover by a 

DS Expert Advisor.

DS Service Valet – local collection / delivery 

of your DS for maintenance requirement 

from your home address of even from work. 

DS Club Privilege – loyalty club for all 

DS Owners to enjoy exclusive privileges, 

special events, private converts, exhibition 

openings, cookery classes with Michelin-

starred chefs or even a masterclass with 

leading French craftsmen. 

DS Rent – for the hire of a chosen DS car, an 

on-demand DS rental service for a few days 

or even a few hours.

While at the race DS Automobiles showcased their all new E-TENSE range. A 

hybrid 4x4 CROSSBACK 7, and an all-electric CROSSBACK 3 with a range of 

up to 200 miles. Both of which are built using the same monocoque as their 

less ecological counterparts. To own an electric vehicle with DS Automobiles 

means you can choose the car, styling and trim first, with the decision of 

which engine to run being as interchangeable. It’s your choice, diesel, petrol, 

or electric. 

When in Paris I was lucky enough to experience a ride along in the 

CROSSBACK 3 E-TENSE round the circuit as the car was unveiled to the 

crowds. This was the first time the car had been seen in motion by the public 

and to experience it from the inside was surreal. The feeling of luxury was 

only heightened by the lack of sound from any engine, the only sound being 

that off a soft whir from the electric motors. The impression it left with me was 

one of progress - the tipping point with EV’s finally seems to be approaching. 

With the world changing around us, congestion zones being adopted by 

almost every major city in the world and the public concerns surrounding 

diesel, DS Automobiles have firmly planted their flag in the sand. Electric 

vehicles can have individualism, expert craftsmanship and most of all, can be 

luxurious. 

To view the full range by DS Automobiles, please visit:  
www.dsautomobiles.co.uk
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THE CAVALCADE 
BRINGS THE WORLD OF 
FERRARI TO CAMPANIA

AN EXCLUSIVE TOUR TO DISCOVER 
CAPRI, THE AMALFI COAST AND THE INTERIOR

Over 100 Ferraris from all over the world met in Campania for 
the 8th edition of the Ferrari Cavalcade.

The event offered Ferrari customers unique driving experiences 

again this year, along fascinating routes, enabling them to fully 

appreciate the performance of our contemporary cars: from the 

latest models, such as the Ferrari Portofino and the 488 Pista 

Pilota, to limited edition special series like the Ferrari Enzo and the 

LaFerrari Aperta.

More than 200 collectors and enthusiasts made up the crews, from 

over 20 countries around the world, including a large representation 

from Europe, the USA, the Middle East and many participants from 

East Asia, New Zealand and Australia. These numbers reflect the 

global attraction of the Maranello brand. 



45The Art of LuxuryIssue 39 2019

AUTOMOTIVE

This international convoy embarked on a journey 

which was full of surprises and had a rich variety 

of landscapes that only Campania can offer. The 

participants explored the unmistakable views of 

the Amalfi coast and the interior of Campania, 

behind the wheel of their Ferraris, from the Parco 

del Partenio to the slopes of Vesuvius. 

The tour began on Tuesday, 18 June, with a visit 

to the city of Benevento where the Ferraris were 

admired in Corso Garibaldi. The next day, the cars 

were on display along the Salerno waterfront, 

before taking the Amalfi Coast’s hairpin bends to 

Sorrento. On 20 June, the Royal Palace of Caserta 

and the centre of Naples were the backdrop for 

the Cavalcade, with a stop in Piazza del Plebiscito. 

The fourth and final day of the tour was dedicated 

to one of the jewels of the Gulf, with a parade of 

cars from Capri to Anacapri.  

An exceptional programme and a great show, 

not only for the Ferrari owners but also for local 

people and tourists, linking the most famous car 

maker in the world to these locations, emblematic 

of Italian beauty.

www.ferrari.com
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ROLLS-ROYCE 
UNVEILS WRAITH EAGLE VIII 

COLLECTION 

Rolls-Royce Motor Cars unveiled it’s latest Collection Car, Wraith 

Eagle VIII, on the shores of Lake Como at this year’s Concorso 

d’Eleganza Villa d’Este, 24-26 May. Created by the Bespoke Collective 

at the House of Rolls-Royce, a Collection of just 50 Wraith Eagle VIII 

motor cars will tell the epic tale of one of the most pivotal moments 

of the 20th century. 

Captain John Alcock and Lieutenant Arthur Brown braved uncharted 

skies to make the first non-stop transatlantic flight in June, 1919. 

Contemporaries of Sir Henry Royce, Alcock and Brown flew non-stop 

from St. John’s, Newfoundland to Clifden, Ireland in a modified 

First World War Vickers Vimy bomber aircraft. The bi-plane was 

powered by twin 20.3 litre, 350 bhp, Rolls-Royce Eagle VIII engines. 

It is from this remarkable engine that this Collection takes its name. 

Rolls-Royce marks the 100 year anniversary of this feat with a highly 

contemporary Collection that speaks to today’s adventurers, whilst 

honouring those who changed the course of history. 

“I do not know what we should most admire - their audacity, 

determination, skill, science, their aeroplane, their Rolls-Royce 

engines - or their good fortune”, commented Sir Winston Churchill, 

following the perilous journey that brought unfathomable 

advancement to 20th century society.

Alcock and Brown established a legend and gained a place 

alongside Donald Campbell, CBE in the most select club in the 

world; those who push beyond previous conceptions of human 

endeavour to achieve seemingly impossible records on land, water 

and now, air. Their one binding characteristic? Rolls-Royce power.
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The duo suffered every conceivable challenge an aviator could 

face. The Rolls-Royce Eagle VIII engines were the only components 

that proved indestructible. The engines propelled the aerial voyage 

at previously unimagined speeds, averaging 115 mph. Their peril 

cannot be underestimated. Their radio and navigation instruments 

failed almost immediately, leaving the pilots flying unaided at night 

through dense cloud and freezing fog for many hours, sometimes 

upside down. Eventually they emerged from the cloud and using 

Brown’s extraordinary skill as a navigator, flew by the stars to the 

coast of Ireland.

Torsten Müller-Ötvös, Chief Executive, Rolls-Royce Motor Cars, 

commented, “Wraith Eagle VIII is at once an object of desire; an 

homage to heroes and a protagonist to today’s visionaries. This 

Rolls-Royce Collection demonstrates the extraordinary skill of 

our Bespoke Collective at the Home of Rolls-Royce in Goodwood, 

West Sussex. Bespoke remains the jewel in the crown of the 

marque, creating luxury items that defy the trend of mass luxury 

manufacturers using ‘tick-box’ options to answer customer 

demand.”

The exterior of the Wraith Eagle VIII Collection Car is evocative of 

Alcock and Brown’s compelling night time adventure. Swathed 

in Gunmetal with a Selby Grey upper two-tone, the colours are 

separated by a brass feature line, a hint at the detailing that lies 

within. The black grille vanes draw immediate reference to the 

Rolls-Royce Eagle VIII engine cowling on the Vickers Vimy aircraft, the 

wheels are part polished with a translucent shadow finish.

Within, the finely executed interior mirrors the exterior hue. Selby 

Grey and black leather are accented by brass, redolent of the brass 

sextant so integral to the success of the transatlantic journey. 

Executed in a contemporary fashion, the material populates key 

areas throughout the cockpit of the Collection. Brass speaker 

covers depict the estimated flight distance of 1,880 miles and 

‘RR’ monograms are embroidered in brass coloured thread onto 

headrests. A flash of brass complements the navigator door paniers, 

whilst the door of the driver includes a brass plaque with Churchill’s 

quote commending the duo’s remarkable achievements.
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Inspired by the night time flight of our intrepid heroes, the fascia 

represents a modern-day abstract interpretation of the view the pair 

would have enjoyed as finally, their craft cleared the thick fog and 

cloud. In a fusion of contemporary and traditional practises, Smoked 

Eucalyptus wood is vacuum metalized in gold before being inlaid 

with silver and copper, to depict the rich detail seen in night time 

images of the Earth from above. The scene extends to the centre 

console providing both an emotive and immersive experience for 

today’s occupants – the cockpit is in perspective with the headliner. 

Below, the brass-stitched quilted sides of the centre tunnel provide a 

direct nod to the V12 engined Vickers Vimy.

The clock of a Rolls-Royce is frequently viewed as jewellery, with 

many patrons choosing this canvas to tell the story of their motor car 

in miniature. Wraith Eagle VIII is no exception. Our intrepid pioneers 

recounted that their instrument panel was frozen from the high 

altitude and the poor conditions, referring to the only illumination 

coming from the green glow of the control panel lighting and the 

burst of flame from the starboard engine. In homage to this, the 

Rolls-Royce Bespoke Collective has masterfully fabricated a clock 

with an iced background effect which glows a faint green in night 

time driving conditions. The red hour hand sits atop compass 

inspired lines on the clock’s fascia, whilst the landing location 

coordinates are engraved below.

Perhaps the most alluring feature of the Collection is the 

extraordinary unique starlight headliner. 1,183 starlight fibres show 

the celestial arrangement at the time of the flight in 1919, the flight 

path and constellations are embroidered in brass thread, whilst 

the exact moment the pair left the cloud to navigate by the stars 

is indicated by a red fibre optic light. Clouds are embroidered and 

a plaque reading, “The celestial arrangement at the halfway point 

00:17am June 15th 1919, 50” 07’ Latitude North – 31” Longitude 

West” shows the half-way point of the momentous journey.

Just 50 of these highly collectable motor cars will be created for 

discerning collectors at the Home of Rolls-Royce in Goodwood, West 

Sussex – a Centre of Global Luxury Manufacturing Excellence.

www.rolls-roycemotorcars.com
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PERCY STRIDE 
IS MAKING STRIDES IN THE 
FOOTWEAR INDUSTRY 

Bringing a breath of fresh air into Britain’s long-established Men’s 

footwear Industry, young entrepreneur and Footwear graduate 

Danielle Wathes has taken her brand Percy Stride to the luxury 

market after only 2 short years. 

With a footwear design degree from De Montfort University Danielle 

is able to apply design flare and construction knowledge to her 

range of classic Goodyear Welted footwear; enabling her shoes to be 

both comfortable, functional and contemporary. When asked why 

Danielle decided to design for men rather than the more obvious 

women’s shoes she responded “There is far more to be discovered 

and explored within Menswear. Men’s footwear can be seen as 

massively undeveloped in places, without any true variety. 

There is no longer a connection to the product and rather shoes are 

being brought for convenience rather than style and quality. This 

isn’t the case in fashion so why should it be the case with footwear?”

Danielle wanted to create a brand which would connect the 

wearer to the designs, promote British construction as well as help 

encourage and educate those on the design industry, in doing so 

she created her first range “Timeless” using roman numerals and 

clock details throughout to clearly link in with the theme. With a 

range of coloured leathers to choose from Danielle has made the 

collection to “suit every need or occasion”. Simplifying the shopping 

experience even further all shoes within the collection are the same 

shape, meaning if you like them in one colour you know the fit will 

be consistent throughout the range.
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Percy Stride shoes are handmade by skilled craftsmen and women 

in a small Northampton spanning a history of 138 years in the 

industry, with Danielle designing each shoe and overlooking all 

technical specifications. Danielle states “Without the support I 

receive from my friends at the factory Percy Stride wouldn’t have 

been able to achieve the success it has done in such a short time. 

Their professionalism and incredible skill has provided the quality I 

was adamant to achieve within the range.” 

Working from home and promoting her brand Danielle Wathes is 

thrilled that the last 5 years of developing and building Percy Stride 

is reaching new heights. 

Since the company launched in Winter 2017 Danielle and her brand 

Percy Stride have gone on to win the society of shoefitters award 

and Danielle herself was nominated as Entrepreneur of the year for 

2019’s South West Business awards. 

The South West business awards elect their nominees by stating 

they are “Entrepreneurs who had innovated unique solutions to 

the problems they faced, put their heart and soul into making their 

industry better, overcome personal and professional hardship to 

triumph in business, and more.”

The initial struggle has paid off. In the first 2 years of business 

Danielle has been a member of the British Footwear Association 

headed by Robert Perkins the Chief Operations Manager at Hotter 

Shoes and of the Worshipful Young Pattenmakers Society. 

The road has not been smooth Danielle stated “It’s extremely 

challenging to enter the industry as a new brand. Brands already 

established in this field have hundreds of years of heritage behind 

them, and a strong base of loyal customers.” 

Percy Strides first range of Goodyear Welted Northampton made 

footwear will been seen at other prestigious events this year such as 

Goodwood Revival and Fairfords Air Tattoo. 

www.percystride.com
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ORLEBAR BROWN 
RELEASE JAMES BOND COLLECTION 
IN CONTINUING COLLABORATION 
WITH EON PRODUCTIONS

Following the successful launch of the limited-edition Bond swim 

shorts in July 2018, men’s resort wear brand Orlebar Brown are 

releasing an exclusive capsule collection inspired by iconic looks 

from seven classic James Bond films.

The second instalment expands from swimwear to offer pieces 

including polo shirts, jackets and espadrilles.

Referencing outfits worn by Sean Connery, Roger Moore and George 

Lazenby as British Secret Service agent 007 in Dr. No, Goldfinger, 

Thunderball, On Her Majesty’s Secret Service, Diamonds Are Forever,  

The Man With The Golden Gun and A View To Kill, the collection 

fuses Bond’s classic and refined style with Orlebar Brown’s resort 

wear in signature fabrics.

MENS FASHION
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Orlebar Brown’s attention to detail extends even to the labelling 

inside the towelling robe which reads ‘The Property of Dr. Julius No, 

Crab Key,’ recalling a scene from Dr. No (1962) where Sean Connery 

as James Bond and Ursula Andress as Honey Ryder are imprisoned 

on Crab Key island outfitted in similar robes.

The campaign has been fittingly shot by English photographer Greg 

Williams, who has a long-standing relationship with the 007 film 

franchise and is also known for his film and editorial work featuring 

stars such as Meryl Streep, Tom Hardy, Jake Gyllenhaal and Kate 

Moss. Shot at Villa TreVille in Positano, Italy, the campaign captures 

all the adventure and glamour of a typical Bond destination.

Available exclusively at Orlebar Brown in-store and online from £145.

orlebarbrown.com

CREDITS
PHOTOGRAPHY: © EON Productions 2019

MENS FASHION
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FROM THE BIG SCREEN TO REAL LIFE: 

TAG HEUER UNVEILS 
NEW MONACO LIMITED EDITION 
AT EXCLUSIVE EVENT IN LE MANS 

Engines revved this weekend in Le Mans, France, where watch 

aficionados set their sights on the latest Monaco anniversary 

edition. The setting for the exclusive big reveal couldn’t have been 

more fitting – in the 1971 film Le Mans, actor and “King of Cool” 

Steve McQueen sported the iconic timepiece, securing its place in 

horological history. As a tribute to the Monaco’s cinematic debut, 

guests – including Steve McQueen’s son, Chad McQueen – enjoyed a 

special screening of the famous film in the place where it all began.

Every aspect of the Monaco timepieces design was radical, and went 

where no other watch had ever gone before in terms of design and 

technology. Not only was the TAG Heuer Monaco the first ever water-

resistant square watch, it was also the first to feature an automatic-

winding chronograph movement.  

In honour of the Monaco’s 50th anniversary, five limited editions will 

be successively revealed throughout the year. These new models 

are inspired by the different decades from 1969 to 2019 and pay 

tribute to a style icon now more contemporary than ever. The special 

collector’s editions unveiled in 2019 pay tribute to the Monaco’s 

timeless design and TAG Heuer’s never-ending innovation. 

After the unveiling of the first model at the Monaco Grand Prix in 

May, TAG Heuer was proud to reveal the next limited-edition model 

celebrating the period from 1979 to 1989 in Le Mans, France. The first 

model took inspiration from the years 1969 to 1979 – the first decade 

of the Monaco’s history.

WATCHES & TIMEPIECES
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Red-hot racing through the 1980s

Hot on the heels of the first of the five timepieces, the second model 

reveals a fiery design with a bold red dial synonymous with cutting-

edge design and racing victory. Presented on a black calfskin strap 

punctured with holes lined in red, this special edition captures the 

speed and style of the Monaco’s second decade. The stainless-steel 

model, with its iconic square case, features a red sunray dial and two 

rhodium-plated subdials with curved edges. Black and white accents 

on the dial perfectly complement the black-tipped hour and minute 

hands. The hands and indexes are coated with Super-LumiNova® for 

improved legibility.  

As with the original, the pushers are on the right of the case while 

the crown is on the left – an unconventional feature that has 

distinguished the Monaco over the past 50 years.  

The caseback of this 1980s-inspired wristwatch is engraved with the 

“Monaco Heuer” logo as well as “1979-1989 Special Edition” and 

“One of 169”. Sporting a design inspired by the original model, the 

stainless-steel caseback has vertical and circular brushed patterns. 

The case houses the renowned Calibre 11, a modern version of the 

automatic-winding chronograph movement that made its debut 

inside the original Monaco in 1969. This watch has been produced in 

an edition limited to 169 pieces. 

Looking back on 50 years of the TAG Heuer Monaco and 
Calibre 11 

When the Heuer Monaco (TAG was not part of the company name at 

the time) was introduced at simultaneous press conferences in New 

York and Geneva on 3 March 1969, journalists and watch aficionados 

around the world were amazed. With its never-before-seen water-

resistant square case, the Monaco’s daring and iconic design made it 

instantly recognisable. 

The watch’s design was the perfect complement to the advanced 

technology being presented by the Swiss watchmaker at the time. 

Developed and commercialised by Heuer, the Calibre 11 was the 

world’s first automatic-winding chronograph movement. 

CEO at the time Jack Heuer believed that this groundbreaking 

innovation required a design that would demand attention. The 

Monaco did exactly that. 

In 1971, the Monaco was worn by Steve McQueen, the “King of Cool”, 

in the movie Le Mans. 

TAG Heuer and Le Mans 

Was it luck or was it destiny? Jack Heuer once explained that the 

world’s first self-winding chronograph, called the Chronomatic in 

1969, was not about luck but rather filling a clear need on the market 

for chronographs. “But if the Monaco is a first in design, its success 

is owed almost entirely to luck,” he has said. As the story goes, Jack 

Heuer sent stopwatches and chronographs to the set for the filming 

of the movie Le Mans, and he was also able to send six identical 

Monaco watches (a move made possible by the watch’s poor post-

launch sales). It was this watch that was chosen for Steve McQueen 

to wear. The watch might not have been successful in 1970, but 

today it is a TAG Heuer icon. Jack Heuer himself has said that he 

could never have imagined the watch would be as successful and 

coveted as it is today. He went to the set of Le Mans after the watches 

had been delivered, but McQueen was not there that day. They never 

even met! 

www.tagheuer.com

WATCHES & TIMEPIECES
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SKIN DEFENCE 
FOR MEN

Urban Jack is an award-winning indie men’s shave, beard and 

skincare brand. Born in the UK as a result of a hatred of shaving 

Urban Jack has come to symbolise Skin Defence for Men.

Their products are here to make men’s life’s easier, deliver amazing 

results and enhance lifestyles. Passionate not to be just another 

“skincare” brand, or a faceless global juggernaut their belief is that 

they exist to challenge the status quo, to think creatively and to 

change the shaving and skincare landscape. 

Simply put Urban Jack are on the pursuit of making the best 

products imaginable and delivering an amazing customer 

experience. 

For men who suffer from the embarrassing redness of post shave 

irritation and rash the Urban Jack range could be the solution 

to long endured misery. In a recent clinical study over 85% of 

respondents stated that with regular use Urban Jack’s Revolution 

Shave Serum helped reduce post shave redness and skin irritation. 

This amazing product replaces a man’s normal shave gel, foam 

or oil, and offers the shaver a unique new experience. It is clear so 

makes cutting sharp lines and precise shaving easy. The razor glide 

is superb and the after feel unimaginably good. Sounds wonderful. 

The range also includes a deep cleansing facial wash, anti-pollution 

moisturiser, a luxurious shower oil formulated to rebalance the 

skin’s microbiome and a hydrating beard oil. All products are highly 

natural and registered with the Vegan Society.

Aside from making great products Urban 

Jack believes that all companies have 

a social responsibility. The brand is 

committed to donating a percentage of 

profits to charities helping men with the 

trials of Body Dysmorphic Disorder (BDD), 

Mental Health and Suicide Risk.

Discover more at www.urbanjack.com 

MENS SKINCARE



Award Winning Shave Serum 
Our survey* said:  
93% left my skin feeling softer, smoother and moisturised  
89% left my skin looking and feeling smooth  
91% reduced skin irritation and redness  
90% would recommend to others

Discover something genuinely different & take the 
Barber Shop experience home 

Available online at www.urbanjack.com
London stockist: J B Tatam, 14 Piccadilly Arcade, London  

*Survey of 62 men aged 18 to 65 years
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EXPERIENCES

ADRENALINE-FUELLED 

LUXURY 

Located in South Gloucestershire, De Vere Tortworth Court, a 

country estate Mansion House hotel, which has recently had a top-

to-toe refurbishment, has teamed up with Land Rover Experience, 

Eastnor to offer guests an adrenaline-fuelled luxury weekend stay. 

Guests booking the break will enjoy an overnight stay in one of the 

Mansion House’s luxury bedrooms which feature king-sized beds, 

fluffy robes and complimentary toiletries; a three-course meal in the 

1853 Restaurant and Bar; a hearty breakfast; a pair of Hunter wellies 

to borrow for the duration of their stay, so they can explore the 30-

acre estate; and a half day off-road driving experience based at the 

5,000-acre Eastnor Castle estate. 

The adventure starts when guests make their way to the Land Rover 

Experience Eastnor, to enjoy the off-road experience where guests 

will be guided by expert instructors at Land Rover who help to hone 

off-road driving and obstacle handling skills, with guests navigating 

challenging terrains with steep inclines, daring descents, muddy 

slide slops and wild streams.

Prices start from £594 for two people

To book please call 01454 263 000 and quote promo code LRE19 

To find out more visit: www.devere.co.uk/tortworth-
court/offers/experience-exhilaration-and-relaxation-one-
amazing-offer/
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HUBLOT AND MARC FERRERO 
CELEBRATE WOMEN, 
HEROINES OF MODERN TIMES

BIG BANG ONE CLICK MARC FERRERO

Hublot, Swiss luxury watchmaker and Marc Ferrero, 

the artist behind Storytelling Art, unveil the Big Bang 

One Click Marc Ferrero. Paying homage to the 21st 

century woman, who distinguishes herself through 

the multiplicity of her roles, in this exclusive timepiece 

she is embodied as the heroine of modern times. This 

collaboration marks an exploratory approach to art 

and watchmaking.  

“When I am asked ‘What innovative and modern idea develops 
your painting?’ Without hesitation, I answer fusion... Using 

different graphic styles (cubism, impressionism, surrealism, 

figurative, etc.) on the same plane or over my works—just like 

a film director uses special effects to tell a story—will always 

represent an extremely exciting challenge for me.”

Marc Ferrero

WATCHES & TIMEPIECES
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WATCHES & TIMEPIECES

 A Muse, the 21st century woman 

In turn wife, mother, friend, lover, business woman, femme fatale, 

fashion icon or night owl, for every hour of the day the modern woman 

sets herself apart as unpredictable, multifaceted and unique. She is 

disarming and makes light of the simple or complex adventures that she 

comes up against; drawing upon her charm, she juggles the lives that fill 

each of her days.    

Big Bang One Click Marc Ferrero 

The dial tells the story of this heroine of modern times with ‘Lipstick’, an 

iconic work by the artist. Enigmatic behind her dark glasses, she remains 

majestic in the face of the unexpected and affirms her femininity, armed 

with her lipstick. Spinels in shades of red, topazes for the turquoise 

version, and forty-two fine stones decorate the bezel of the new 39-mm 

case, which is adjusted to her feminine wrists. With one touch of its 

“One Click” patented fastening system, the leather strap makes way for 

a version in alligator and rubber, a touch of sophistication appropriate 

for the moment. Available in red and turquoise, the special series will be 

available in 50 copies of each tone.  

Watchmaking and painting in movement: fusion 

Hublot and Marc Ferrero cultivate the art of exploration in 

their respective fields, with fusion as the guiding principle. 

For the watchmaking house, it is the unexpected blend of 

rare and innovative materials and for the artist and friend of 

the brand, it is the combination of different graphic styles on 

the same plane. It was therefore natural for their innovative 

spirits to find a shared expression, with watchmaking as a 

vehicle for art. A story of timeless adventures is embodied 

by the Big Bang One Click Marc Ferrero timepiece. A flagship 

announcement linking to the “Hublot loves Art” series. 

The watch can be viewed at the Baselworld trade fair.

#Hublotlovesart  |  www.hublot.com



62 The Art of Luxury Issue 39 2019

BEAUTY & SKINCARE

CRÈME DU LOCH®

LUXURY AGE-DEFYING
MOISTURISER

For most people, the skin’s youthful elasticity starts to diminish 

as early as their 30s, which would be the best time to start adding 

age-defying moisturiser into your routine – one tip is to look at your 

parents for a clue to see when fine lines and wrinkles may start to 

appear. It’s partly your genetics as well as outside elements that 

affect your skin.

Crème Du Loch’s Age-Defying 

Daily Moisturiser is full of active 

ingredients that promise to 

maintain a fresh and vibrant 

look by providing nutrients for 

your skin. The effective formula 

is sure to inspire devotion 

with its surprisingly light 

texture and the lingering fresh 

scent of cucumber essence in 

conjunction with its wrinkle-

fighting properties.

The crème has been expertly 

created by skincare experts, 

with over 40 years of  expertise, 

in collaboration with leading 

UK biochemists. They came 

together with one thought in 

mind - to make you look as young as you feel. 

Each of Crème Du Loch’s active ingredients has been specially 

chosen for their age-defying properties and what they each 

contribute to maintain a healthy and radiant facial appearance. 

A key ingredient and one many of you would have heard of is 

retinol. This ingredient boosts collagen in the skin and reduces the 

appearance of fine lines and wrinkles; this works in conjunction with 

rose hip oil, which is a rich source of vitamin A and vitamin C and 

cranberry seed oil, which is a rich source of vitamin E. 

Both of these ingredients are renowned for their anti-oxidant 

properties, and are essential in hydrating the skin as well as assisting 

in firming. Say bye-bye to those furrows around the brows, dark 

spots and uneven skin tone. 

The main element of Crème 

Du Loch is the kelp extract, 

harnessed from the 

Sea-Lochs of Scotland – 

hence the name. It protects 

against UVA rays and external 

pollution, keeping your skin 

looking and feeling nourished 

all day. 

This luxury anti-aging 

moisturiser aims to deliver 

noticeable results from the 

very first use. With continued 

usage, the long-term benefits 

will convert even the most 

cynical. The product matches high-end quality moisturisers, whilst 

remaining affordable and paying homage to its strong British roots. 

Crème Du Loch is easily absorbed by all skin types and will leave 

your skin feeling fresh, renewed and healthy and for those who value 

long lasting make-up, it creates an excellent primer. 

Defy tomorrow with Crème Du Loch: RRP £49
Purchase now at: www.cremeduloch.co.uk 





Gym-goers!

Wake-up and refresh with a citrus infusion.
Convenience without compromise, the 
vitamin-rich SBC Citrus Caviar & Mandarin 
Shower Gel & Shampoo provides an uplifting 
experience to stimulate the senses, boost your 
mood and leave skin with a long-lasting aroma, 
ready for the day ahead.

Best-Selling Collagen 
Collection 

Cleanse – twice! Double cleansing 
helps ensure that all dirt and 
pollutants have been effectively 
removed from the skin’s surface. 
Start with the hydrating and 
refreshing SBC Collagen Micellar 
Gel Cleanser, which also removes 
make-up. Follow with SBC Collagen 
3-in-1 Cleanser to deeply cleanse 
and melt away impurities without 
drying out the skin. 

Clinically proven to reduce the 
appearance of fine lines, wrinkles 
and uneven skin tone, tap the SBC 
Collagen Illuminating Eye Cream 
around the eye contour. Lock in 
moisture with the award-winning SBC 
Collagen Ultra Rich Cream, infused 
with Hyaluronic Acid. 

#TIP Use the Collagen Ultra Rich 
Cream as an overnight mask, simply 
by applying a thicker layer before 
bed!

Coconut Oil & Shimmer – 
Summer Ready

You may not be off to the Bahamas this 
summer, but tropical scents will make 
you think of the Caribbean islands... 

SBC Coconut & Plumeria Shower 
Melt deeply cleanses and intensely 
hydrates parched, sun-kissed skin.

Emphasise your summer glow with 
the moisturising yet light-weight SBC 
Coconut & Plumeria Shimmer 
Skincare Gel. Perfect for summer, 
it blends seamlessly into skin for a 
hydrated, dewy finish, enhanced with 
oh-so subtle light-reflecting shimmer. 

#TIP - Apply the Gel to areas you want 
to highlight, including cheek bones and 
your collarbone, for a healthy glow. Add 
an extra layer for a more intense sheen.

Summer Skin, 
Mind & Body 

Rituals

Professional skincare formulated in England by 
and for therapists. SBC know what they are 

talking about when it comes to great skincare. 

Want gorgeous glowing skin from top to toe? 
Need to ease your aches and pains? In need 
of a peaceful night’s sleep? SBC’s daily rituals 

have the answer…

AM Ritual

Green Caviar, Hyaluronic 
Acid & Antioxidants

Did you know that in the summer 
your skin tends to produce more 
sweat and becomes dehydrated, 
therefore your skin is thirstier?

Vegan friendly and in 100% 
recyclable packaging, the SBC 
Green Caviar Range is specially 
formulated to help achieve a 
hydrated, smooth and supple skin. 
Combining intense active ingredients 
including Green Caviar, Hyaluronic 
Acid, Rodacea, Green Tea and Aloe 
Vera.

#TIP - Dot the Eye Cream around 
the eye contour then apply the 
Serum in an upward motion and tap 
into the skin. Lock in moisture with 
the dewy Moisturiser.
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Sleep Easy Lavender Ritual

Instilling a routine that gets your mind, body 
and senses calmed and ready for bed makes 
a real difference to improve your sleep. Add 
SBC Lavender & Water Lily Bath & Shower 
Crème to your night-time bath. 

Over done it in the gym? We have just the thing, SBC Arnica & 
Wintergreen Targeted Thermal Rub! This intense body cream is an SOS in 
a tube. The heating infusion provides warming relief with invigorating benefits 
for those suffering with muscular discomfort.

Tired legs from your morning run? SBC Leg Soothing Skincare Gel 
combines Camphor, Arnica and Witch Hazel to instantly cool and refresh legs 
and feet, to calm and ease signs of fatigue. 

Finally, spritz pillows and bedding with SBC Lavender Room & 
Pillow Spray, then slip on your silk eye mask to keep out any light.

@SBCgels

SBC Lavender Skincare Gel is an 
exceptionally soothing and wonderfully therapeutic 
face and body moisturiser. To aid relaxation and promote 
restful sleep, massage into the skin before bedtime. 
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Gym-goers!

Wake-up and refresh with a citrus infusion.
Convenience without compromise, the 
vitamin-rich SBC Citrus Caviar & Mandarin 
Shower Gel & Shampoo provides an uplifting 
experience to stimulate the senses, boost your 
mood and leave skin with a long-lasting aroma, 
ready for the day ahead.

Best-Selling Collagen 
Collection 

Cleanse – twice! Double cleansing 
helps ensure that all dirt and 
pollutants have been effectively 
removed from the skin’s surface. 
Start with the hydrating and 
refreshing SBC Collagen Micellar 
Gel Cleanser, which also removes 
make-up. Follow with SBC Collagen 
3-in-1 Cleanser to deeply cleanse 
and melt away impurities without 
drying out the skin. 

Clinically proven to reduce the 
appearance of fine lines, wrinkles 
and uneven skin tone, tap the SBC 
Collagen Illuminating Eye Cream 
around the eye contour. Lock in 
moisture with the award-winning SBC 
Collagen Ultra Rich Cream, infused 
with Hyaluronic Acid. 

#TIP Use the Collagen Ultra Rich 
Cream as an overnight mask, simply 
by applying a thicker layer before 
bed!

Coconut Oil & Shimmer – 
Summer Ready

You may not be off to the Bahamas this 
summer, but tropical scents will make 
you think of the Caribbean islands... 

SBC Coconut & Plumeria Shower 
Melt deeply cleanses and intensely 
hydrates parched, sun-kissed skin.

Emphasise your summer glow with 
the moisturising yet light-weight SBC 
Coconut & Plumeria Shimmer 
Skincare Gel. Perfect for summer, 
it blends seamlessly into skin for a 
hydrated, dewy finish, enhanced with 
oh-so subtle light-reflecting shimmer. 

#TIP - Apply the Gel to areas you want 
to highlight, including cheek bones and 
your collarbone, for a healthy glow. Add 
an extra layer for a more intense sheen.

Summer Skin, 
Mind & Body 

Rituals

Professional skincare formulated in England by 
and for therapists. SBC know what they are 

talking about when it comes to great skincare. 

Want gorgeous glowing skin from top to toe? 
Need to ease your aches and pains? In need 
of a peaceful night’s sleep? SBC’s daily rituals 

have the answer…

AM Ritual

Green Caviar, Hyaluronic 
Acid & Antioxidants

Did you know that in the summer 
your skin tends to produce more 
sweat and becomes dehydrated, 
therefore your skin is thirstier?

Vegan friendly and in 100% 
recyclable packaging, the SBC 
Green Caviar Range is specially 
formulated to help achieve a 
hydrated, smooth and supple skin. 
Combining intense active ingredients 
including Green Caviar, Hyaluronic 
Acid, Rodacea, Green Tea and Aloe 
Vera.

#TIP - Dot the Eye Cream around 
the eye contour then apply the 
Serum in an upward motion and tap 
into the skin. Lock in moisture with 
the dewy Moisturiser.

G
re

en
 C

av
ia

r 
Pe

rf
ec

tin
g 

Ey
e 

G
el

, 
30

m
l £

36
G

re
en

 C
av

ia
r 

Pe
rf

ec
tin

g 
S
er

um
, 

30
m

l £
36

G
re

en
 C

av
ia

r 
Pe

rf
ec

tin
g 

M
oi

st
ur

is
er

, 
90

m
l £

36

C
itr

us
 C

av
ia

r 
&

 M
an

da
ri
n 

S
ho

w
er

 G
el

 &
 S

ha
m

po
o,

 5
00

m
l £

21
A
rn

ic
a 

&
 W

in
te

rg
re

en
 T

ar
ge

te
d 

Th
er

m
al

 R
ub

, 
10

0m
l £

18
Le

g 
S
oo

th
in

g 
S
ki

nc
ar

e 
G

el
, 

10
0m

l £
9

C
ol

la
ge

n 
M

ic
el

la
r 

G
el

 C
le

an
se

r, 
50

0m
l £

25
C
ol

la
ge

n 
3-

in
-1

 C
le

an
se

r, 
50

0m
l £

38
C
ol

la
ge

n 
Il
lu

m
in

at
in

g 
Ey

e 
C
re

am
, 

30
m

l £
36

C
ol

la
ge

n 
U

ltr
a 

R
ic

h 
C
re

am
, 

10
0m

l £
36

C
oc

on
ut

 &
 P

lu
m

er
ia

 S
ho

w
er

 M
el

t,
 

50
0m

l £
21

C
oc

on
ut

 &
 P

lu
m

er
ia

 S
hi

m
m

er
 

S
ki

nc
ar

e 
G

el
, 

50
0m

l £
30

Sleep Easy Lavender Ritual

Instilling a routine that gets your mind, body 
and senses calmed and ready for bed makes 
a real difference to improve your sleep. Add 
SBC Lavender & Water Lily Bath & Shower 
Crème to your night-time bath. 

Over done it in the gym? We have just the thing, SBC Arnica & 
Wintergreen Targeted Thermal Rub! This intense body cream is an SOS in 
a tube. The heating infusion provides warming relief with invigorating benefits 
for those suffering with muscular discomfort.

Tired legs from your morning run? SBC Leg Soothing Skincare Gel 
combines Camphor, Arnica and Witch Hazel to instantly cool and refresh legs 
and feet, to calm and ease signs of fatigue. 

Finally, spritz pillows and bedding with SBC Lavender Room & 
Pillow Spray, then slip on your silk eye mask to keep out any light.

@SBCgels

SBC Lavender Skincare Gel is an 
exceptionally soothing and wonderfully therapeutic 
face and body moisturiser. To aid relaxation and promote 
restful sleep, massage into the skin before bedtime. 
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RESTORE YOUR ESSENTIAL 
YOU

HERITAGE

Olverum’s original bath oil was created in 1931 by winemaker Franz 

Otto Klein and his wife Edith, an accomplished pharmacologist. 

Passionate devotees of natural wellness, they curated an enviable 

library of the world’s finest essential oils. Inspired by the therapeutic 

blends at their favourite spa in Baden Baden, Franz and Edith 

combined these with their professional expertise to create the 

definitive therapeutic oil. 

The couple spent two years obsessively experimenting, until they 

finally arrived at a formulation with the preternatural restorative 

properties they sought. 

They gave their creation to friends as Christmas presents and the 

response was universally rapturous. As word spread, the OLVERUM 

brand was born and the Kleins became among the earliest pioneers 

of green beauty. Eighty-seven years later, their closely-guarded 

recipe has earned its reputation as a cult beauty classic.

THE BODY OILS

INNOVATION & DEDICATION

In the spirit of the original creators, Dominic Hawksley, founder of 

the relaunched OLVERUM brand has been similarly uncompromising 

when it comes to the genesis of the new line. “When your first 

product is near perfection, it’s daunting to embark on developing 

your second. Over the past four years, we have tested iteration after 

iteration until we arrived at formulations we believe are worthy of 

the OLVERUM brand. The fruits of our endeavours are two innovative 

body oils – simply called THE BODY OIL and THE DRY BODY OIL.” 

Carefully crafted with over 30 premium essential oils, cold-pressed 

botanical oils, and botanical extracts, each OLVERUM body oil 

features the unique aquatic botanical Alaria Esculenta Extract to 

boost the synthesis of Collagen and Hyaluronic Acid and leave your 

skin feeling smooth, plumped and rejuvenated.

KEY BENEFITS

LONG-LASTING HYDRATION FROM WITHIN

OLVERUM’s non-greasy oils are easily absorbed into the skin, 

improving epidermal barrier function to promote natural skin 

hydration, leaving it feeling exquisitely soft and pampered. When 

used on cleansed, damp skin, moisture is further and more intensely 

locked into the skin.

RESTORE BODY AND MIND

In keeping with the original bath oil, and drawing inspiration 

from its universally adored essential oil blend, each and every 

OLVERUM ingredient is carefully considered for both its topical and 

aromatherapeutic benefits. For best results, lightly massage the oil 

into your skin to revitalize your body, then breathe deeply from your 

cupped hands to revive and soothe the mind.

PREMIUM BOTANICAL ACTIVE INGREDIENTS

The OLVERUM credo is that authentic wellbeing can only be 

achieved when working in harmony with nature. Our premium 

botanical actives are diligently extracted from natural sources and 

delivered in the purest elemental forms for maximum benefit.

SIZE, PRICING, AND AVAILABILITY

THE BODY OIL

100 ML - RRP: £40.00 

THE DRY BODY OIL

100 ML - RRP: £36.00

Available from

Liberty, Fortnum and Mason,

www.bathandunwind.com, www.olverum.com

BEAUTY & SKINCARE



FROM THE 
INVENTOR 
AND PATENT 
OWNER

MADE IN
GERMANY

SCIENTIFICALLY 
PROVEN 
EFFICIENCY

ORDER YOURS TODAY FROM:
Oxyjet UK, 6 Link Way, Spalding, Lincs, PE11 2ED.  
TEL: 01775 722243, enquiries@oxyjetuk.co.uk

Modified for exclusive use at home, you can now supply 

your skin with microencapsulated oxygen and concen-

trated active ingredients, enabling you to reduce  

lines and pigmentation irregularities and give your skin 

a fresh look, whenever and wherever you like.

You apply the preparations especially 

developed for use with the pulsed 

pressure method and push them in with 

defined pressure shots- gentle, effective 

and safe! Immediate visible results 

after only one treatment!

Before After
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NATURALLY BEAUTIFUL SKIN 
STARTS HERE

Our story

Ever wondered what the results could be if you went beyond organic 

skincare? 

If capturing nature’s living powers right at their life-force and 

combining them with ground-breaking technical expertise, could 

actually be the answer to your most beautiful skin yet? 

These are the questions our founder Vicky Wall and her esteemed 

collaborator Mike Booth were intuitively inspired to answer. And 

the result is AEOS – born in 2010 – the next generation in advanced 

organic skincare.

Radiant skin – as if lit from within – soft, smooth and nourished to 

the touch. Your skin – the best it can be. Your wellbeing – enriched. 

No arsenal of products.  No chemicals or synthetics. Just nature at 

its most powerful, reminding your skin what it once knew.

Transform your skin

By excluding all synthetic fertilisers and pesticides – while adhering 

to strict biodynamic farming principles and respecting a diverse 

ecosystem – we ensure there are no toxic residues in our products. 

Such a holistic approach to cultivation results in a balanced, happy 

and self-sustaining environment – where plants thrive and reach 

their full and powerful potential – delivering optimum nourishment 

to your skin.

Why it works

By balancing the different aspects of the soil without using man-

made chemicals, we increase the strength and vitality within 

our plants and herbs. This attention means that when a plant is 

harvested, its energy force has been nourished through well-tended 

soil, rewarding us with a more potent essence.  

We grow and harvest as much as we can to be used in our products, 

sourcing all other ingredients from exceptional organic and 

biodynamic farms across the world.

Our awards 

Hailed by the beauty press as a truly ground-breaking natural 

skincare solution that doesn’t compromise on results, a mounting 

collection of beauty industry awards, plus an ever-growing loyal 

following across the world – AEOS is visibly transforming the way 

people’s skin looks and lives – women and men of all ages and skin 

types, wherever and whoever they are. 

Year after year the beauty industry and 

professionals recognise the unique 

difference of AEOS. We are extremely 

proud of our awards.

Please get in contact:  
www.aeos.net  |  sam@aeos.net 

BEAUTY & SKINCARE
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If you, or someone you know, is experiencing hair loss, you’ll 

understand that it can be a traumatic and turbulent time.  At 

Mandeville London, we have over 50 years experience designing, 

making, fitting and styling the finest quality wigs – but our service 

goes far beyond this.

Our team have first-hand experience of the emotional effects 

of hair loss and believe that this insight offers our customers 

an unparalleled level of empathy, care and advise. With clients 

travelling from all over the world, we take pride in offering 

complimentary consultations from the comfort of our private 

London studio. Discretion is guaranteed and we ensure clients have 

ample time to share their hair loss journey before we talk them 

through the various options available. 

Every case is unique and the bespoke nature of our service reflects 

this. Put simply, our mission is to help you build your confidence 

with a wig so realistic we describe it as ‘the very closest you can get 

to having your own hair back.’

MANDEVILLE LONDON
TACKLING HAIR LOSS 

WITH SENSITIVITY AND EXPERTISE

Michelle’s story

‘I was 39 years old when my hair first started falling out. Although I’d never 

been a vain person or too caught up with my image, you can’t underestimate 

the mental impact losing your hair can have…I was very unhappy and 

suffering from severe anxiety when my family stepped in to help.

I invested in one wig, which made me feel like ‘me’ again and then I came 

across the amazing people at Mandeville. Quite simply, if you want your own 

hair back, you see these guys. I can’t begin to explain how great their wigs are. 

Not only that but also how kind, understanding and thoughtful they all are.

When I tried on my made-to-measure wig for the first time, I felt incredible. 

Having my hair replaced really did improve my mood and I started to feel 

a little better inside. Now I have three wigs from Mandeville – the team has 

always shown me how to look after each of my wigs and I’ve got really good 

at styling them myself. You can’t underestimate what a positive impact the 

feeling of having your own hair back has. It’s life changing.’

Made from the finest, ethically-sourced European hair, our wigs are 

designed to look, feel and move like the client’s own hair. Weighing 

less than one gram, our innovative foundation materials are fully 

breathable and almost invisible against the skin, yet incredibly 

strong and secure for your peace of mind.

Mandeville London offers a Ready Made collection of wigs, in a range 

of shades that can be fitted, cut and styled for the client. Clients 

can choose from a full wig or a half wig, depending on their specific 

needs.

For those who want a more bespoke service, Mandeville presents its 

Made-To-Measure collection. Each wig is created for the individual, 

based on their needs in terms of length, density and colour and 

will fit the client perfectly, with the foundation created to mould 

seamlessly with the client’s head.

www.mandevillelondon.com

BEAUTY & SKINCARE
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goop x Chloé
RELEASE EXCLUSIVE 
TESS AND CHLOE “C” BAGS

Chloé and goop have reimagined two Chloé bags—the small Tess 

and mini Chloé “C”—exclusively for goop.

The new style showcases the Maison’s classic bags in natural-white 

and blondie-beige smooth calfskin contrasted with an embossed 

croco-effect calfskin in autumnal brown. 

The small Tess (£1,619) features a round silhouette and a front 

loop displaying the Chloé “O,” with double straps secured by gold-

brass hooks. The Chloé “C” (£2,001) has a compact day-to-evening 

silhouette, its sleek lines embellished with a gold “C” and oval ring 

attachments for adjustable, removable straps.

WOMENS FASHION
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WOMENS FASHION

To complement the exclusive bags, goop has curated 

a collection of Chloé summer staples by Creative 

Director Natacha Ramsay-Levi. The pieces echo the 

Mediterranean-inspired Chloé Spring-Summer 2019 

collection, reintroducing foulard prints, light separates, 

and accessories for the summer traveler.

Bandana prints on washed silk twill are seen on 

tiered dresses in mini (£2,485) and ankle lengths 

(£3,112). A Western cotton shirt (£1,049) with guipure-

lace shoulder details and pearlized snap buttons is 

balanced with high-rise flared denim pants (£857) 

featuring front and back pleats and finished with the 

Maison’s signature Chloé “O” back pocket.

The look is completed with Aria sandals (£814) inspired 

by the Chloé archives. The stacked heel is juxtaposed 

with semishiny and suede calfskin in cacao brown, 

adding a sensual and feminine touch.

goop.com/goop-x-chloe/
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JEWELLERY

SHAPESHIFTER:
THE MULTIVERSE 
OF WALLACE CHAN 

Renowned jewellery artist and innovator, Wallace Chan, will be presenting his first solo show in the UK, 

SHAPESHIFTER: The Multiverse of Wallace Chan, at Asia House in London from 14-17 September 2019 (Preview 

13 September). The exhibition will feature 20 jewellery pieces realised in Wallace Chan’s latest groundbreaking 

innovation – a super-strength porcelain that is five times harder than steel – and 10 titanium sculptures, 

demonstrating the jewellery artist’s mastery of both materials. 

SHAPESHIFTER: The Multiverse of Wallace Chan is the last in a series of three international exhibitions, following 

presentations at Crosby Street Hotel, New York in November 2018 and Christie’s Gallery Hong Kong in January 2019. 

It is the first time that ‘The Wallace Chan Porcelain’ will be introduced to art lovers and connoisseurs in the UK. 
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JEWELLERY

Tracing the development of his practice over the past 45 years, the 

exhibition features never before seen works and will demonstrate 

the jewellery artist and innovator’s ceaseless ambition to push 

boundaries through creative innovations. The exhibition will also 

offer an unprecedented insight into Wallace Chan’s work as a 

sculptor, a medium in which he has been working since 1973. 

Highlights include a two-metre sculpture, titled  Lotus Children, of 

a blooming lotus flower made of titanium resting on a glass plinth. 

The flower’s pistil is citrine, surrounded by four rotating figurines 

of small children symbolise each season. A second sculpture,  

Memories, from Death to Life , is a skull formed of titanium and The 

Wallace Chan Porcelain. The skull, while naturally reminiscent of 

death, is equally a celebration of life. 

The exhibition will also include an intricately designed series of 

jewellery, including brooches titled  Garden of Dreams  and  Mind 

Puzzle, that beyond being beautiful objects are also an exploration 

of deep philosophical questions such as the origins of the universe. 

The pieces in the exhibition incorporate a wide range of materials 

including titanium, The Wallace Chan Porcelain and are adorned 

with a multitude of gems and precious stones such as rubies, pearls, 

sapphires, opals, amethyst, topaz and lapis lazuli, among others. 

Wallace Chan said, “I look forward to introducing The Wallace Chan 

Porcelain to London – one of the most innovative cities in the world 

– in the beautiful setting of Asia House that speaks to the historical 

and cultural importance of porcelain in China and its influence in 

Europe. I always feel that I have a responsibility to innovate, whether 

through the invention of a new idea, technique, tool or material. 

My porcelain allows me to realise many new creations that defy 

the limits of wearable art, just as titanium did in the past decade. 

Perhaps, like titanium, it will serve to inspire others to explore the 

possibilities of jewellery creations and sculptural art.” 

Wallace Chan is a self-taught jewellery artist and innovator. 

His curiosity and thirst for knowledge has led to the creation 

of numerous innovations combining art, science and alchemy, 

including: The Wallace Cut, an illusionary three-dimensional carving 

technique invented in 1987; the mastery of titanium; a patented jade 

technology; the invention of elaborate gemstone settings without 

metal claws; and most recently, The Wallace Chan Porcelain, a 

material five times stronger than steel. 

The exhibition will be accompanied by a public programme of 

events, including talks, guided tours and handling sessions, more 

details of which will be announced soon. 

Coinciding with this London exhibition, one of Wallace Chan’s 

creations is currently on view in the exhibition, Jewels of Nature , at 

Naturama in Svendborg, Denmark, running until 30 December 2019

Asia House, 63 New Cavendish St, Marylebone, London W1G 7LP
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JEWELLERY

ETHICAL FINE JEWELLERY
FROM ZIORVA

With sustainability at its heart, Ziorva is an ethical fine jewellery 

brand for the modern woman. A woman with both style and 

substance. A woman who values quality materials and expert 

craftsmanship. A woman who cares about how things are made and 

the impact of all our actions on the environment.

Raised in Ireland, Lorna Gaughan (Ziorva’s founder) was fortunate to 

be surrounded by the most beautiful, natural landscape. Vast skies, 

wild seas and rolling hills have all given her inspiration. She hopes 

future generations can similarly enjoy nature in all its splendour. 

To do this, she feels we must all do our bit for the environment. For 

her, this meant creating precious pieces of jewellery which wouldn’t 

damage our planet or the people on it. Pieces that were designed 

to last, made precious through their form and content. With this 

in mind, she named her company “Ziorva”, which means “graceful 

gold”. It is derived from “Zi”, a name of Chinese origin which means 

“graceful” and “Orva” which means “worth gold” in French.
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JEWELLERY

Every Ziorva piece is designed and crafted right here in the UK to reduce 

carbon footprint and ensure high quality standards of production. Items 

are purposefully cast from recycled gold to minimise adverse impact on the 

environment. Each gemstone is responsibly cut and hand-selected for its 

radiance and meaning. Only conflict-free diamonds feature which adhere 

to the Kimberley Process. Even the Ziorva gift boxes have been specially 

crafted from FSC certified card to ensure our forests are protected for future 

generations.

Entitled “Skyset”, the first collection takes its inspiration from the skyline. 

Architectural outlines against the backdrop of dynamic skies. Mesmerising 

shades of pink and blue that illuminate the sky as the sun rises and sets. 

From daybreak blue to dusk pink and twilight pink to midnight blue, each 

Ziorva piece reflects a glimpse of that captivating sky. All elegantly captured 

in geometric forms. Featuring gemstones imbued with meaning and 

radiance, this is a collection to inspire and empower.

Ethical Credentials

All Ziorva jewellery is crafted right here in the UK. This ensures that the 

finest quality materials are used, and fair production methods are in place. 

It also minimises carbon footprint. The gold used in the casting process by 

Ziorva is 100% recycled, 9ct solid gold (with the option to create bespoke 

items in 14ct or 18ct recycled gold). It is cast with the utmost care in a 

boutique facility in the UK. The recycled gold is sourced from a member of 

the Responsible Jewellery Council who only uses “conflict-free” minerals, 

ensuring that the recycled gold is produced in a socially correct as well 

as ethically & environmentally sound manner. Any additional solid gold 

components required to finalise Ziorva designs are also responsibly sourced.

Once the items are cast, expert craftsmen in London’s iconic Hatton Garden 

carefully finish and polish each piece. Each gemstone is set by hand with 

the utmost care and precision. Gemstones have been responsibly cut and 

are hand selected for their radiance and meaning. They are sourced from a 

reputable company who has taken the time to visit the factories where they 

are produced, confident that employees are treated well and fairly. Only 

conflict-free diamonds, which adhere to the Kimberley Process, are featured 

in Ziorva jewellery.

After the pieces are beautifully finished, they are hallmarked by the iconic 

Goldsmith’s Assay Office in London (or the historic Birmingham Assay 

Office), certifying that they are 9ct solid gold. They are then packaged 

in luxurious boxes which have been specially crafted from robust paper 

and card which is both acid-free and FSC certified to ensure our forests 

are protected for future generations. The protective tissue paper which 

surrounds the jewellery for transit is created using water-based ink. It is also 

FSC certified and fully recyclable, as are the compact packaging boxes used 

for transportation.

As you can see, a lot of thought and care goes into crafting Ziorva jewellery 

in the most sustainable way. I like to think every piece is doing its own little 

bit for our environment.

For more information please contact Lorna Gaughan on  
lorna@ziorva.com
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YOTHA LAUNCHES 
WORLDWIDE
INNOVATIVE 

NEW PLATFORM WILL MAKE 
YACHT CHARTERING SIMPLER, 
FASTER AND FAIRER

YOTHA, the new digital yacht charter platform connecting owners, 

charterers and yachting professionals, has launched worldwide with 

a promise to bring trust and transparency to the yachting market.

YOTHA’s digital technology will make yacht chartering faster, simpler 

and more straightforward and www.yotha.com will become an 

invaluable tool for everyone involved in the industry.

YACHTS
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YOTHA offers a unique chartering experience, allowing customers 

to negotiate directly with the owner’s representative, book their trip 

online and then benefit from a free concierge service which helps 

them to create their own bespoke itinerary. 

More than 150 of the world’s finest luxury yachts are available for 

charter on the platform, which has launched worldwide for the 2019 

season after a beta version was successfully tested last summer. 

Hundreds more yachts from the global charter fleet will be added to 

the platform in the coming months.

YACHTS
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YACHTS

YOTHA was founded by Philippe Bacou, who has owned 

and chartered luxury yachts for more than 15 years. 

Frustrated by his own experiences as an owner, he 

decided to create a unique digital platform that would 

enrich the charter experience, shaking up the market in 

the same way that Booking.com has revolutionised the 

hotel industry.

By making chartering easier, YOTHA will expand the 
market and attract a new generation of charterers. 
Its unique features include:

• A facility to negotiate the charter price online, 

supervised by a 24/7 customer care service

• Substantially reduced commissions - YOTHA takes 

an 8% commission if a yacht is booked directly 

through the platform, or 4% if the booking is 

made through a broker, compared to the standard 

industry commissions of 15% to the broker and an 

additional 5% to the central agent

• A simple, fair electronic charter contract 

balancing the interests of charterers, owners and 

professionals

• All financial transactions secured and guaranteed 

under the supervision of FINMA, the Swiss banking 

regulator

• Partnerships with luxury brands, including 

award-winning concierge service Quintessentially 

Switzerland, and leading yacht service providers 

YOTHA will encourage more owners to charter their yachts because they will 

have greater flexibility, including shorter charters and more off-season deals. 

It will empower their captains, allowing them to connect with charterers 

through the YOTHA app in advance of their trip to plan the perfect itinerary 

whilst providing all their favourite food and drink on board.

Amongst the 150 yachts currently registered for charter on the online 

platform are some of the best-known super yachts in the global fleet, 

including the 90m Lauren L, the award-winning 50m Vertige and the 55m 

Mustique. Smaller motor yachts and sailing boats are also available on 

the platform. Yachts are available for the end of the Winter season in the 

Caribbean and the upcoming Summer season in the Mediterranean.
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Philippe Bacou, Owner and Founder of YOTHA says: 

“I am excited that YOTHA now opens the way for the digital transformation of the luxury yachting industry. 

Our ambition is that our innovative new solution for chartering will improve the customer experience, 

offer new services and help attract new customers to luxury yachting. We are keen to explore fresh ways 

of expanding the charter business and want to form partnerships with investors, brokers and other key 

industry players.”

“At YOTHA, we hope to increase the size of the market both in charter volume and services through in-

depth industry co-operation”

“It is an exciting time to be involved in the Yacht charter industry and we hope to improve the experience 

for everyone involved in the industry: charterers, brokers, agents, captains, crews and owners.”

To find out more about YOTHA: www.yotha.com

YACHTS
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BORROW A BOAT 
ANNOUNCES 
FIRST OF ITS KIND 
PARTNERSHIP WITH 
OCEAN INDEPENDENCE 

The UK’s leading and fastest growing boat charter platform Borrow A 

Boat has announced the launch of Borrow A Boat Plus, welcoming a 

partnership with Ocean Independence.  The collaboration between a 

digital platform and superyacht central agent is the first partnership 

of its kind in the market which will bring an unprecedented level of 

ease and access to superyacht charter.  Ocean Independence, who 

operate the largest luxury fleet available for charter in the world of 

over 100 superyachts, will add a huge range of diversity to Borrow A 

Boat’s current line of over 17,000 boats. 

YACHTS
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Borrow A Boat Plus is a further expansion of 

the company’s objective to make boating more 

flexible and accessible with a wide choice of luxury 

crewed charter boats and superyachts to cater for 

the top end of the market.  Borrow A Boat Plus will 

offer fully-crewed and catered charters around the 

world, from 60-foot sail or motor yachts right up 

to world’s most expansive superyachts, for those 

seeking a truly luxurious charter.  

Borrow A Boat CEO Matt Ovenden comments 

“We’re excited to offer this new range of luxury 

crewed and catered boats around the world, 

and through our partnership with Ocean 

Independence this allows us to help realize our 

goal of becoming the most inclusive, accessible 

boating platform worldwide. Relying on the 

experience and wealth of knowledge of Ocean 

Independence in this market, our customers can 

now have their ultimate dream vacation on the 

water, at both ends of the spectrum and all points 

of the compass!”  

Head of Sales & Marketing Toby Macaurin 

comments “There has been much hype recently 

over disruptors, or those who are claiming to be, 

entering into the charter market. Indeed, the yacht 

charter industry should not be complacent and 

should embrace technology whilst reaching out 

to a younger audience, but not at the expense of 

quality of service and excellence of experience. 

This is where the current disruptors have got it 

wrong. 

In partnering with Borrow A Boat, and the creation 

of Borrow A Boat Plus, we see an innovative 

approach to the question of evolution within the 

charter market, towards an end goal. Working 

alongside a technology leader whilst retaining the 

essential elements of high quality, expert advice, 

depth of knowledge plus financial security will 

ultimately result in being of the greatest benefit to 

the consumer.” 

www.borrowaboat.com

YACHTS
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Amel Chamandy is a multi-disciplinary artist, designer and 

accomplished business woman.   She began her career at a very 

young age as an artist, painting and drawing. Her passion for creative 

evolved into photography where she documented urban space – 

simple scenes in the city using black and white film digitally altered 

images that she exhibited internationally. With her powerful creative 

drive and her talent, she began designing Murano Vases as well as 

accessories under her own brand, Amel Chamandy® Designs.  

About her photographic work

Her images are poetically transformed from the simple and familiar 

into a complex and anomalous, almost mysterious underlying 

theme, challenging the viewer’s relationship with their surroundings. 

The photographic work is an attempt to change the way individuals 

connect with the world around them and through her images, she 

looks to create the kind of experience that cues investigation.

Combining traditional medium with contemporary technique, 

Amel digitally transforms small black and white film negatives to 

produce photos of expanded scale of up to four by six feet. These 

large images, taken from the essence of the scene, are displayed in 

sometimes fragmented, sometimes shifting juxtaposition that defines 

distorted perception and so reveals and otherwise cloaked message.

 
About her paintings

Her passion for the arts never ceases, painting and experimenting 

with every possible medium she executes her creative on canvas 

without boundaries. There is always an intent to provoke her viewer 

and challenge they’re perception.  She only paints large scale 

to deliberately engage the viewer to experience the color as an 

overwhelming field with intensity and richness.  The pigments draw 

the viewer in a hypnotic way and her brush movements on canvas 

are lyrical, subtle and delicate creating an imagery with fluid shapes 

that create meditative effect. 

About her Sculptural work

Amel Chamandy made her sculpture debut a few years ago when 

she was commissioned to create a piece (Marie & Jean for a newly 

renovated building in Quartier du Musée in the downtown area 

of Montreal.  Since then she has been commissioned to produce 

large scale sculptures for private collectors in Montreal, U.S. and 

the Caribbean.  “Hope”, “Flying Flower” and “Bijou” are to name a 

few. Her latest installation which is taking her art to a new level is an 

urban sculptural installation.  “Rock your Art World” river rock street 

art project which was created to change the viewers relationship to 

urban life, enlighten, inspire and motivate us to approach everyday 

mundane landscape in a holistic way, thus allowing all who come 

across these to take a seat and transcend, reflect, destress and find 

tranquility in chaotic urban setting. 

About her design

After completing various major interior design projects, her passion 

for design objects ignited her next creative.  Her passion for Murano 

and its rich history of glassmaking and unparalleled craft and art led 

her to create her new line of Murano vases under her brand Amel 

Chamandy® Designs.  Now in its few years of development, the 

AC® brand has expanded into jewelry, stemware and home décor 

collection.   

Amel Chamandy is represented by Galerie Nuedge located in 

Montreal’s prestigious Museum Quarter.

www.galerienuedge.com/amel-chamandy 
www.amelchamandydesigns.com

AMEL CHAMANDY 
ARTIST, DESIGNER AND BUSINESS WOMAN

ART & ACCESSORIES
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1480, Sherbrooke Street West, Montréal, Québec Canada • info@galerienuedge.com • galerienuedge.com

 “Rock Your Art World” 
River rock outdoor seating installation 

by Amel Chamandy

galerienuedge
amelchamandydesigns9529

galerienuedge
amelchamandydesigns

Amel Chamandy® Designs
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INCREDIBLE LIVING SPACES
We are a luxury homeware supplier working with the world’s 

most exclusive projects. Having supplied to more than 450 

superyachts, 150 residences and 100 private aircraft over the 

past 30 years’, we believe we have developed the experience and 

understanding required when creating incredible living spaces.

Our service and people make the Glancy Fawcett experience 

unique. With an extremely personable approach and a world-

class showroom, we help with the specification, design and 

delivery of an extensive range of luxury product that includes 

tableware, silverware, bed linens, towels & general accessories.

With an impressive 750 square metre showroom housed in The 

Old Engine Works in Manchester, UK, offering Europe’s widest 

range of samples under one roof. You can review more than 

2,000 plates, 1,000 crystal glasses, 300 pieces of cutlery and 3,000 

options for linen and towels. We are extremely proud to have 

partnered with hundreds of the world’s most respected and 

compelling lifestyle brands & artisans, from the likes of Hermes 

and Lalique, to Saint-Louis and Frette. Whether you opt for 

something avant-garde or timelessly elegant, we can help you 

curate a collection to perfectly complement your interior.  

Contact 
Address: The Old Engine Works | 2 Lund Street |  
Old Trafford | Manchester | England | M16 9NN 
Tel: +44(0) 161 876 5356 | Web: glancyfawcett.com

Adria Holidays | Adria Home Ltd.
Kanižarica 41 | SI-8340 Črnomelj | Slovenia
info@adria-holidays.net | +386 7 35 69 300 | www.adria-holidays.net

#adriaholidays

Glamping Olimia Adria Village is located next door to the largest water park in 
Slovenia, Aqualuna. A brand new glamping resort with luxury safari tents, announced 

as BEST GLAMPING 2017 and awarded as Slovenia Green Destination. Learn more 
about offers by visiting our website.

Adria Holidays is a luxury camping and glamping brand with a wide selection of holiday 
accommodations. Take inspiration for your next getaway to explore new destinations.
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Ladies & Gents Hair
Wedding Hair

Hair Extensions
Balayage

Nails
Aesthetics

01273 929723

(Inside the Hilton Hotel)
Near the side entrance off Queensbury Mews

CoveHairBrighton CoveHair

For further information or to request a brochure visit
www.themajesticline.co.uk

Call +44 (0)1369 707951 or email info@themajesticline.co.uk

Charter one of our 4 small cruise ships, with up to 10 of your 
family and friends. Our full on-board service including Skipper 

and Chef allow you to create your own cruise itinerary.  
Choose from 3, 6, or 10 nights. Alternatively choose one  

of our 12 different cruise itineraries. 

Explore the Hebrides and the West of 
Scotland on your own small cruise ship

EXCEPTIONAL HOLIDAY VILLAS FOR  
LARGE GROUPS AND SPECIAL OCCASIONS

W E  O F F E R  M O R E  T H A N  J U S T  A  V I L L A 
www.passepartout-homes.com   +44 20 8144 9120
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01

Website: www.kmanaconcept.com   |   Jl. Batu Bolong 7A, Bali, 80361 - Indonesia 
Telephone: +62 812 626 30 65   |   Instagram: kmana_travelbags 

ETHICAL TRAVEL BAGS AND ACCESSORIES
Based in Bali and run by a family of globetrotters, Kmana designs simple, elegant and timeless travel 
bags and accessories. 

They are handcrafted in Indonesia, using 100% ethically sourced vegetable tanned leather, and working 
in partnership with family-run workshops and cooperatives. 

An extra special: they incorporate traditional hand-woven textiles, such as Rang Rang from Nusa Penida 
and Lomnbok, in every design and hand-made brass hardware. 

Positive luxury to shake the world in a gentle way, just like Kmanaís mantra says.
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Website: www.passepartout-homes.com   |   Email: info@passepartout-homes.com 
Telephone: +44 208 144 9120

UNIQUE & UNFORGETTABLE VACATIONS
Passepartout Homes is a boutique vacation rental agency which pairs luxury-minded travellers with owners 
of unique properties around the world. We understand what will make your group holiday or special event 
unforgettable, and we use our network to unlock the holiday homes of your dreams. 

Our guests enjoy exclusive access to a local concierge with an intimate knowledge of the surrounding area. 
When you stay at our villas, you will always know where to go, what to do and who to meet for the most 
authentic stay. Our owners, their networks, and local partners unlock the magic behind every location.

Let us find you the perfect villa. If you are seeking the perfect holiday property or special occasion venue 
and have not found it yet, let us help. We promise – we are as picky as you are.

Website: www.feelluxuryholidays.com   |   Email: contact@feelluxuryholidays.com 
Telephone: +334 67 45 31 62   |   Instagram & Facebook: @feelluxuryholidays 

LOOKING FOR AN EXCEPTIONAL PLACE FOR A DREAM HOLIDAY?
Take a look at our collection of luxury villas - all unique and able to fulfil your expectations.   
Feel Luxury Holidays creates special stays and experiences for your holidays, company seminars and 
special events: engagement, wedding, birthday, bar mitzvah... Our team has carefully selected the most 
beautiful properties in France, Spain, Morocco, Mauritius and soon Portugal to comprise our  
2019-2020 collection! 

Provençal farmhouses, renovated sheepfolds, bastides, residences, duplex apartments and architects’ 
villas can accommodate 1 to 32 people comfortably. You will find originality and authenticity in these 
charming and luxurious villas that await you, your friends, family and co-workers.    

Website: www.billiards.co.uk   |   Telephone: +44 (0) 1264 731 210

BESPOKE BILLIARD RESTORATION
“Sir William Bentley Billiards are experts in Antique billiards restoration, and makers of some of the 
world’s most desirable billiard tables.  The highly skilled craftsmen at our workshops in Marten, England, 
pride themselves on a reputation for excellence in design and creation.  We offer a truly bespoke 
process, working with clients & Interior designers to create pieces that are uniquely specified to suit the 
room design. The Continental pool table in the fabulous room pictured above is made from Ash, with 
a grey-stained finish; the cushion surround is inlaid with Brass, matching the pedestal caps; the cloth is 
Hainsworth’s ‘gold’.  Many tables are dual-purpose: some roll-over, to ‘turning’ stylish dining table into 
top-quality pool table; others have precision-engineered mechanisms to lower the table for dining & raise 
for playing. Some are simply stunning fixed height tables for Billiards, Snooker & Pool. Contemporary or 
classic, all are bespoke, handmade, and a timeless complement to any room. The choice is yours...”

PRODUCT SHOWCASE
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